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Rough Proofs 


“From Samson's day,” says a Vas- 
eline hair tonic ad, “the appeal of an 
abundant head of good-looking hair 
has been universal.” 

Yeah, but all Samson got out of it 
was a good trimming. 


| 


Baldness has its compensations, of 
course. Many a man with a two-cyl- 
inder brain gets credit for a massive 
intellect after he has lost his hair. 
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Faith Baldwin ran a serial in The 
Saturday Evening Post called “Men 
Are Such Fools!" The idea is that 
men are fools about women—but 
who said that was news? 
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If you are wondering about the 
identity of the beautiful but haughty 
young woman who constantly spurns 
all cigarettes except Luckies, consult 
Old Gold. She is Contrary Mary. 
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Believe it or not, Standard Oil (In- 
diana) will not only let motorists 
keep mileage records on its gasoline, 
but will even permit them to display 
the Red Crown emblem on their 
windshields. 
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Standard Oil has borrowed the Mel- 
lin’s Food slogan, “We are advertised 
by our loving friends,” while Mellin’s 
Food thinks so much of it that the 
loving-friends medium is about the 
only one now being used. 
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Lots of people are taking picks on 
contests and premiums these days, 
but before making up your mind con- 
sult one of the old boys who used to 
get his fishing tackle and baseball 
outfits selling subscriptions for the 
Youth's Companion, 
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The American Fork & Hoe Com- 
pany will advertise a fishing-rod es- 
pecially designed for boys. Almost 
any boy would be glad to fork over 
his hoe in exchange for a fishing-rod. 
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Some dog owners deny themselves 
in order to purchase high-grade food 
for their pets, an advertiser reports. 
This is being big and noble on a 
truly magnificent scale. 
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The Rough Proofs suggestion that 
‘Oo make a long story short, Brevity 
should have won the Derby, was writ- 
‘en before the race was run. But it 


Olly made a short story longer by 
‘ontusing some of the customers. 
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'! an advertiser wanted to follow 
Mars Candy plan of sponsoring a 
«horse, what nag could even ap- 
ach the romantic appeal of Bold 
ture? 
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\ilyn MeIntire says the use of hu- 
is much more prevalent in Brit- 
advertising than here. That’s 
‘al-—it takes bigger doses to get 
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Bros. are talking about a 
‘alternative.” They may be 
“ning a special drive on the boy 


Copy Cur. 


LONG-RANGE PLANNING BACK AGAIN 


ABP. OPPOSES 
UNDISTRIBUTED 
PROFITS TAXES 


Aldrich Elected President at 
Hot Springs 


Hot Springs, Va., May 4.—The As- 
sociated Business Papers, Inc., closed 
its twelfth annual spring conference 
here today with the adoption of reso- 
lutions opposing the pending tax on 
undistributed corporation profits as 
a hindrance to accumulation of re- 
serves for depression use. 

Other resolutions urged an imme- 
diate unemployment census and the 
appointment of a non-partisan com- 
mittee to study Federal revenues, 
and opposed governmental activities 
which infringe the rights of citizens 
or encroach on freedom of the press. 

Encouragement of policies looking 
toward an economy of plenty by the 
development of increased construc- 
tion, production and employment, and 
the reduction of prices, was likewise 
endorsed. 


Aldrich Is Elected 


Paul I. Aldrich, The National Pro- 
visioner, Chicago, was elected presi- 
dent of the A.B.P., succeeding Everit 
B. Terhune, Boot € Shoe Recorder, 
New York. Edward H. Ahrens, 
Ahrens Publishing Co., Ne# York, 
was elected vice-president; Henry G. 
Lord, Textile World, New York, treas- 
urer, and Judd Payne, executive vice- 
president and secretary. Directors 
are as follows: 

Roy Dickinson, Printers’ Ink, New 
York; D. J. Hansen, Domestic En- 
gineering, Chicago; Raymond Bill, 
Sales Management, New York; Roy 
Wright, Railway Age, New York; W. 
J. Rooke, Cotton, Atlanta; Walter 
Painter, Power Plant Engineering, 
Chicago, and Mr. Terhune, the re- 
tiring president. 

Reports of committee chairmen 
showed a wide range of activities 
during the past year, with special em- 
phasis on relations with advertisers 
and advertising agencies. Discussion 
of proposed new standards for busi- 
ness publishing, presented by E. R. 
Shaw, Power Plant Engineering. 
Chicago, resulted in decision to rec- 
ommend them to members, with ref. 
erence to the executive committee 
before making them mandatory. 


Gives Agency Comment 


William M. LeBrecht, Boot &€ Shoe 
Recorder, New York, chairman of the 
committee on retail distribution, pre- 
sented an analysis of comments re- 

(Continued on Page 37) 
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A. B. P. MOGULS 


Judd Payne, executive vice-president, 
A. B. P., caught in conversation with Paul 
Aldrich, publisher of National Provisioner, 
Chicago, and new president of the 
organization. 
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) A. & P. in Private i 
Broadcasts to Its i 
New York Stores 
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New York, May 8.—Great Atlantic 
& Pacific Tea Company introduced 
this week a special-wired broadcast 
in 50 of its stores here, as a mer- 
chandising experiment. Broadcast 
of music and announcements to cus- 
tomers are made from a central 
studio, over telephone wires and are 
amplified in each store. 

Customers will be informed of 
specials at intervals between music, 
on a schedule which allows a half- 
minute “commercial,” preceded by 
two and one-half minutes of music, 
with three minutes of silence after 
each commercial. 

Under this arrangement, clerks 
and managers are reminded before 
and after closing time of company 
policies, price changes, and an- 
nouncements. By means of this 
service desired price changes, 
which have previously required a 
day to put into effect, can be made 
almost as soon as they occur in the 
wholesale market. 
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Legislation 
May Change | 


Price Basis 


New York, May 4.—A _ warning 
that factory, instead of delivered 
price, may be forced on business by 
legislation was given the Sales Ex- 
ecutives Club today by Willard L. 
Thorp, director of economic. re- 
search, Dun & Bradstreet, in a talk 
on “What Is This Thing Called 
Price?” 

He recommended that individual 
companies take the initiative in 
overhauling price structures and an- 
ticipating long-run changes that are 
certain to prove beneficial, since in- 
dustries as a whole cannot enter 
into price arrangements under pres- 
ent laws. 

Objections to delivered price 
cited by Dr. Thorp are that it inter- 
feres with natural economies based 
on geography, requires cross-hauls 
and creates unnatural market areas. 
He contended that freight charges 
are costs, and that a factory price 
structure would hold distances to a 
minimum. 

Dr. Thorp traced the change in 
popular attitude toward prices from 
unregulated price philosophy to a 
current feeling that control is neces- 
sary. He said that the problem has 
erystalized in the minds of many 
legislators as “What should a busi- 
ness man be permitted to do?” 


Finds Four Schools 


He found four approaches to pric- 
ing by different groups. One feels 
that the long-run operations of mar- 
ket adjustment factors will take 
care of prices, and hence would 
leave the price structure alone. 

The objections to this approach 
are that while a balance does exist 
between total costs and price, it fre- 
quently does not apply to a specific 
instance. An industry might cut the 
price on one item, but would have to 
over-charge on another to make up 
the loss, he reasoned. 

A second group believes that the 
real trouble in prices is caused by 
big purchasers, and would therefore 
destroy them, according to Dr. 
Thorp. This accounts for anti- 
chain legislation and taxes, and is 
encouraging the growth of voluntary 
chains. Dr. Thorp said that the pres- 

(Continued on Page 38) 
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Last Minute News Flashes 


Court. Suit was brought against 


ferior Singers” as Aunt Jemima. 


can business.” 


poration as advertising manaers 


. 


Preakness at Pimlico May 16. 


Cornell Urges Study of Distribution 


New York, May 7.—Improvement of distribution is the most urgent 
problem before business, Paul L. Cornell, new chairman, American Associ- 
ation of Advertising Agencies, told the New York Advertising Club today. 
“The future of advertising is simple,” he said. 


Bowe Is Carrier's New Advertising Manager 


Newark, N. J., May 8.—Walter A. Bowe, formerly advertising manager 
of General Electric air conditioning, has joined Carrier Engineering Cor- 
, succeeding B. S. Beach, resigned. 


American Oil Company to Sponsor Famous Race 


Baltimore, Md., May 8.—Using parts of both red and blue networks 
of National Broadcasting Co., American Oil Company will sponsor the 


| 
Original “Aunt Jemima” Gets $115,000 Judgment | 

New York, May 8.—Tess Gardella won $115,000 judgment and the right | 
to be exclusively exploited as Aunt Jemima yesterday in Brooklyn Federal 
National 
Foods Corporation and Log Cabin products because they introduced “In- 


Broadcasting Co., General 


“It is the future of Ameri- 


NEW IMPORTANCE 
GIVEN RESERVE, 
ANALYSIS SHOWS 


ANA, Report Reveals Cur- 
rent Strategy 


New York, May 8.—-Advertisers 
believe that dramatic smashes, tied 
to a news or some other event, are 
more effective than ever before, and 
accordingly built up the largest ad- 
vertising reserves in their history in 
1935. 

The three major media—maga- 
zines, newspapers and radio—are 
getting a larger share of advertising 
appropriations than ever before. 

A large majority of advertisers 
are now planning for a full year 
ahead, in marked contrast with the 
method utilized during the depres- 
sion. 

These are three of the outstand- 
ing facts developed by the 1934-35 
survey of 299 national advertising 
budgets made public this week by 
the Association of National Adver- 
tisers. 

Among other subjects covered by 
the new study, a book of 142 pages, 
priced to non-members at $10, are 
the basis on which budgets were 
determined, a comparison of media 
expenditures for the two years, a 
breakdown of industry budgets by 
media, advertising administrative 
expenses and space advertising pro- 
duction costs. 


Third of Series 


The study is the third of a series 
issued by the A. N. A., the preced- 
ing one, covering 1932-33, having 
been published in July, 1933. The 
current survey was contributed to 
by 280 national advertisers, who re- 
ported on 287 budgets. No attempt 
was made to compare the findings 
with the previous surveys, as the 
contributing companies are not the 
same and the questionnaires could 
not be grouped in exactly the same 
industrial classifications. 

The breakdown of 241 consumer 
advertising budgets to show relative 
increase or decrease of the propor- 
tion of the budget appropriated for 
various media in 1934 and 1935 
suggests that wider use is being 
made of the three leading media 
at the expense of others, such as 
outdoor, car cards, direct mail, nov- 
elties and convention exhibits. 

Of particular interest in this con- 
nection is the fact that 56 per cent 
of the 57 companies maintaining ad- 
vertising reserve funds increased 
the percentage of the appropriation 
for this fund from 28.07 per cent in 
1934 to 56.14 in 1935. Expenditures 
from this fund at various times dur- 
ing the year might have changed 
the relative standing of media con- 
siderably. 

Of 1983 consumer advertisers re- 
porting, 86 per cent used dealer 
helps in 1935, 74.09 used magazines, 
68.91 used trade and industrial pub- 
lications, 66.84 used direct mail, and 
64.77 used newspapers. The three 
most popular media scored small 
gains in 1935 over 1934, while direct 
mail and newspapers registered a 
loss in popularity, which may or 
may not have been reflected in in- 
come of these media. 

The error of accepting the fore- 
going figures as indications of total 
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use of media is illustrated by the| penses .75, rent .29, and other, 1.06,| made up on the basis of a percent- 1935 BUDGETS AND 1934 EXPENDITURES 
fact that, whereas the percentage of| the total being 8.72. age of eotimases sales. oe ae 
advertisers using radio dropped The survey does not give an aver- Of the 281 companies he . : = No. 
from 39.19 per cent in 1934 to 38.86]age space advertising production|the question, 81 said thei : = Media of Cos. Increase | Decrease Same 
in 1935, 54.65 of the companies using|cost for all companies reporting. | are ye ir Yee ek ae per 
: ‘ signifie pic -entages . big- | mated sales for the year and < 
this medium in 1934 signified the|Typical percentages for some 0 on si : | ! 
intention to increase their radio ap-| volume classifications are proprie-| their wig gota — pats a Magazines i~n 65 | 60 14 
-opriations i 35 tary medicines, 2.76 per cent; drugs|centage of actual sales 0 niet i 
propriations in 19365. : ‘ ni aagincesds Se aie . f - ers 126 61 56 9 
Advertising budgets of 1935 were|and toilet articles, 3.80; foods, 2.89; ceding year. eo ee Newspap 
. : : : ve ‘ a Nal 3e ‘ , ation 0 e a9) 
made up for 12-month periods in ad-| petroleum products, 4.93. These per-| used = ween Radio | 86 ’ 47 36 $ 
vance by 269 of 286 companies, a|centages ranged upwards to 10.89 methods. bil 7“ 
‘ 7 - . Z dy 4 ary > . 2S, l £ | 
fact which indicates that the tend-|per cent for sporting goods and rrapremtary “ee err Cal | Business Papers 32 | 8 | 1? . 
ency during the depression to plan|11.85 for hardware. typical ae ao Me foe Sth eee ee —T 
for short periods has been sharply Cost f Tal t led all divisions in the ratio Oo on- Trade Papers & Indust.Pub.. 132 57 53 22 
reversed However, 60 per cent of _ > — sumer advertising expenditures to 
the companies replying to the ques- Endeavoring to find the ratio of|net sales, according to the study. Farm Journals 27 ll 4 2 
tion stated they have definite ar-|talent costs to time costs for net- Next in ratio of advertising ex- 
rangements for revising their an-| work broadcasting, the authors of|penditures to net sales pagent Outdoor 79 32 39 8 
ca spec i . » study definitely identified 19 con-}1935 are drugs and toilet articles, 
nual budgets at specified intervals | the stud) ; E s ; Renn : 
throughout the year tributors as network advertisers.|27.65 per cent; beverages (soft),| | Sealer Hips ate bie ve 16 
¢ bad ae green ie eage 5.93: silverware. clocks, ete., 9.31, aoe eeeneeeeee an ‘ia 
Magazines were the most popular | The ratio of talent cost to time cost | 15.23; ative sin we Bi S ee oe Oia teenie | 26 8 1” 1 
medium for the advertising of sil-| was found to average 47 per cent. and paints, varnishes, re 7.40, | | 
ari stical average percent-| percentages re ownwart 
verware, clocks, etc., textiles, serv- The arithmetical average percent percentages — ; tc , Direct Mail 128 46 57 25 
ice organizations and auto acces-|age of total budget expended for|through 18 other classifications to 
sories radio advertising by 41 contributors |textiles, 1.82 per cent, and auto Free Goods & Adv. allow. | 45 21 | 22 2 
. oe * ¢ ‘ Par 2 —e = 97 j 
Newspapers were most popular in| was 24.83, of which 16.69 was spent trucks, 1.27. 7” bw 
travel, proprietary and _ petroleum | for time and 8.14 for talent. Since tobacco, automo rile and al- Samples | 42 | 21 17 + 
products divisions. Radio was pre- The greater number of companies|coholic beverage companies, brew- iihiaeeningitapicies ; eae T nay 
ferred by the proprietary, drugs and | contributing to the report published|ers excepted, did not sags cen | Premiums | 20 i a’ 10 1 
: “ti . 4 nin “od- 1 i 933 determi i their budgets on|the study, there are no figures for i 
toilet articles and petroleum prod-|in 1933 determine | 
ucts advertisers “estimated amount needed for ade-|these leading classifications. The Miscellaneous (Novelties) } 45 16 26 3 
There was practically no change | quate campaign.” percentages available | with respect init titiin 56 a2 23 9 
in advertising administration ex- A much different picture is pre-|to advertising expenditures are <a 
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down for the latter year being sal-| jority of companies reporting this| percentages determined by averag | \ 
aries, 6.62 per cent, traveling ex-!year stating their budgets areling medial percentages. ‘Conventions and Exhibits i 15 | 18 39 18 
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Reserve Fund 41 22 a2 8 
i 
Other (Media) | 75 K 4) 3 6 


"t 


ov reeesers 


ro “eee es 


he CITY 


T 
N EWSPAPER advertising 


area is generally considered the minimum needed to move goods. 


of IOWA 


... 1s a BIGGER market 


reaching 20% of all tamilies in an 
For 


national newspaper advertisers this, rather than any arbitrary zones, 


detines the effective 


“sales city.” 


By this standard one St. Louis Sunday newspaper covers 12 coun- 


ties having a total population of 1,571,364. 
counties with a population total of 1,745,498. 


ments of the effective St. Louis 


The other covers V7 
‘These are the measure- 
market. 


In lowa ‘Vhe Des Moines Sunday Register with 286,047 circula- 
tion gives 20% or more coverage in 95 out of lowa's 99 counties— 


turns a whole state into a single * 


coverage for all of lowa is 45% 


COMPARATIVE VALUES 


St. Louis 
Newspaper A 


(12 
Population ® 
New 
Retail 


Spendable Money 


Car Sales: 
Sales} 


" 
Ine.§.. 


ae i SC hedule 


lowa is an 


coverage of THE DES 


1.571.364 


£$373,000.000 
~ .$1.076.000.000 


“Sales city,” 
Louis, open to alert advertise 
MOINES 


sales city” (pop. 2,344,735). dverave 
of all families. 


OF THESE TWO “MARKETS” 
St. Louis 


Newspaper B CITY of IOWA 


counties) (17 counties) (95 counties) 


1.745.498 
41.411 
$403.000,000 


2,344,735 
65.364 
$458.000,000 
£1.174.000.000 


38,004 


$1.150.000.000 


as valuable a market as St. 
rs through the “big city” standard 
SUNDAY REGISTER. 


1930 Federal Ceisus 
71935 R.L. Polk 
$1933 Federal Census 
$1035 Sales Management 


A. N. A. chart showing the number of companies increasing and decreasing the 
percentage of their budgets for each medium. 


Old Gold Copy 
Urges Mary Not 
to Be Contrary 


Chicago, May 7.—The woman-in- 
the-case is injected again into the 
battle of the cigarette titans. 

Last fall American Tobacco Com- 
pany staged a campaign featuring a 
beutiful lady shunning other brands 
with the statement: “No, thanks! 
I'd rather have a Lucky. They’re 
easy on my throat.” 


Plea to Mary 


The nation-wide May window dis- 
plays of P. Lorillard Company show 
a lady with her shapely back turned 
to the cigarette profferer who is urg- 
ing, “Don’t be contrary, Mary.” This 
display also stresses Old Gold's 
double cellophane jacket 
and the slogan “Always Fresh.” 


Metropolitan Weekly 
Issues New Rate Card 


Metropolitan Weekly, New York, 
has issued a new rate card on roto- 
gravure advertising. The rate for 


the Metropolitan group, including the 


protection | 


1,400,000, or 27.5 per cent, since its 
| formation. 


| Freedlander Advanced 


John A. MacMillan, president of 
| Dayton Rubber Mfg. Co., Dayton, O.., 
jhas been made chairman of the 
board. <A. L. Freedlander, former 
vice-president, was named president. 


Ellis Resigns 


| 
| EK. H. Ellis has resigned from Lex- 
|ington Studios, New York. 


QUIET! THE BOSS 


IS READING 
PRACTICAL 


BUILDER 


Published by the publishers of Buitpinc Supr 
59 East Van Buren Street, Chicago 


20% + in 


4 months 


Advertisers interested in selling to executives at- 
tracted by the most complete news of business — 
finance—industry—published in the Central West 
gave Chicago Journal of Commerce a volume of 
advertising exceeding the same 4 months of 1935 


by 20.78%. 


St. Louis Globe-Democrat, will be 
$10.50 flat per line; including the Sf. 
Louis Post-Dispatch, $10.75 flat per 
line; and, including both papers, 
$11.25 flat per line. 

The company announced an_in- 
crease in circulation of more than 


pe ow raat =F ay , hs > ‘ ey y 2 2 Ne v oo . 4 % - . P . . = } oe oe . ‘ * 
¥ hos eg i) a f % Za a L 4g s 7S a ih ee ae tit. SER OSS Gy rk i", es: { id 
: ¢ zine aS : ay , ri. Fe , DU Pons, shad © gies pak Aine my ae, > ee foe Fea aot ae . : Fee . ae a ax i > ets Ki 
BS > © i 
Fa 
: 
at 
ay 
es ; 
7 J > 
eas 
ae 
re 
6 | 
sf 
a q 
te a 
ify x9 
“Aid , 
2% 
ee 
. . 
f 
7 a 
Ni * i 7 
Sm re 7 ee et so i mmr Ee ge : 
id | eee Ce ie te ON 
rai : oe ee | le pe x: Roe a Ne ag 
wa Ber mg , 2 ii wane ee oe eo =? 5 a +e 
4 “= 3 Ne ER adh oe Re - bas ie be naite 
; reeds, ah eee ce i ae oe 
2 a. (a See inti. ——— = ' 
is : sgt vp Bate, He bod , — ees } 7 Nets as . we 
a 4 » a fs Sy eee = mi ae 7 4 ae b 
x Se les den aig Wore at “6 oi a 
: Pr vs ses 2 , aa a x .. ee 
4 3 | - :' N (i A E | | ; ‘ | . : : | 7 ‘ - 
is : - aa eee em ; 
oe ; ae » | cack ht se hs or 
pa ole ee lll aa a ii *° é 
gee 4 ay A —_ 8+ lCl ee 
; . : wee , 4 j ~~ ia. fe aa oe <4 SS oes get Sore a Fy, 
: s a } gs es ot ae Pat d Wage: —_— — Po eS “4 
| Piirtti “ eee. we eee 3 
ie at ss ean erhgeeee ee ee ch . : + Sep ce evi aries Nog o ie: — a 
ie Bea any Ce. ; * ae 3. bes 4 = ably = ee = Vy aa - ” 
Bi pe f i Heit : ‘ ; ~_ ” a tan Gee ~y = SESE ee eee ate ; ee i 
uy ‘| i ,4e | ye RG Se ome ore tg 
; mite! 
i me ie . be ity 
; Rann seea ’ ‘ Nie. “Fee 2 ‘ 
+a ig OO ee niall 
ie ie aN , ke ri 
4" j eS ere * ‘ 
a i. . a eS , 
it. j % toh ; ane™ 
i tea ae ot 
| oo fh Ye a 
a Des i ia ws 
q ae . P: ae. 
z E ‘ ea ti és % Bhs of. 2 
as “ Ci ga Wc: dh ; | 
RF: eee me or 
: A i —- | 
= 4 ee ee " . rf = 
2 Tee r? .F e | 
i feces, | 
ae i ee 
4a* Wy g. ott 
" . - a 
; as ee ee —- i 
er a hoa Be: 
gee ff 7 a | oe | 
poi oe = “ 2" ge me p ° 
ee , : A ‘thie Te = = = nn ae eee 
7 be ; i es yl _ 
Pa : y ici 
ie : ae ’ ee 8 4 j 
OF fey . a ' . 
Be oi . we RES ‘ <<“ my 
pr ee ol Eppes <= 4s) el ! 
caesar pee Se OY ON \ 
4 i: a, ye “Y LF = | 
+ “ r BS Vals x 
: — NS ee z ~ \_3 
, 7 : ’ i * » ‘4 » ‘ 
1 f — Ow = wel ——— NGS Qty: 
= ai , a ne Fe TE oo 7 x | 
Mi 3: > eg eet! ee q " 
‘ F i r = o 261! Jue a 4 
- ie a * ae J =< \\ ” 
eo . eee. <A \\*  aeainsaamnmemmetcarn: Te 
rie TU a! ae 7 ; 7 ae . > a mo 5 BUN « \ 4, SPS { 
a e y ie Ge ao =z oS 
on 5 ~* + Sa lee ganetiS-= — \ 
: aie ee — : oF ek. Ns \ —_— —— 
ae ms me -~ % , s “ > Y DZ : : 
ai i tS ia a : bs » % 7 ai me a # — i eA et \ : 
oe. Sah Wee ee ae \ 
at i pean ‘ “ wd ig t=: eS = 
- gh haar rete 4 = UF BP a HI pe —ol\ees: \ ‘ 4 - r . 
» a are® s BS hg es geen te Lae’ come AA \ a - 
‘Sec fe & tee SS ee y Avge Za ae ee ae 
. Saat i re tm i te Se A = : eae 
‘ ? : 4 ¥ a a : A Ee . = 
— \ NG Ripert ea 2 News 
{ ia ‘ae i , S 
. Se F a, 
ea Sa ae. a a, SSS SSS 
oo ’, a ; eapaqqaoauauauauoummS ee —— = 
ae *y ~ Aae * maz 
‘fd Po ta - * £ “ ei © % ree RL LLG A CT CE ET, CCE SE TC I CS A ARE IEE CE EES AT SIAR TR RE 
eee ay ee ‘i ro” Se ‘ eK) : Se 
st e m \ om ae \ 
ee ’ ee eu 
: — os i ee 
t “ia qa a fe : ie 
= a ty, ee ~% |_____§£__ —______ Be nescialpeiasinspaioaatne 
pa: F ae Toe? i ks, im 
EY ; & <r ia ee 4 + 4 Bn : 
ae Lite me “1 eS i Sar me, 
be ota a = oa : “4 
r ny Pai Fis ; . pata: oe ‘ a hae am ad 
ft es nae A a ey. 2s, * re ¥ 
ae 4 ~— “a @ “we 
Bee. | ie Pe ee 
- ho a a a rah, = > 28 ee) om "¢ ’ 
ee ee '. Fen “© a 
Bo Ao ae eae S ee Se oS 
Tuan es : oe. eee . Ve ‘ : 
a ne eee oe a a —— 
oie eee Ce Pe . 
re ae te 3 me ge ~ 
at ey * : Be ~ 
cou seer po ? 7a 3 — 
si Saat So es ao * » - 2 - eS ee ee ao Se ae - 
oe “3 : oe iceeeeienendienneatasieestiieemnenententnandeammmemennntenmmeediontentenaanttinasacntadhantiamimeatnee ene eae 
Ree 
Ag ei aft 
Pr eRe ec AE 4 
yee aay ‘ 
gor =a tak 


Te 


May 11, 1936 ADVERTISING AGE 3 


=" 


W- borrow this line from CAPTAIN HENRY 


of SHOW BOAT fame to again emphasize the advertising 


trend toward the Sunday rotogravure picture sections of all 
m- Sunday papers and especially Metropolitan Weekly Gravure. 


@ Here are the total local and national linage figures for the 


first quarter 


1936 ........1844943 

1935 ........1423,133 

Increase ...... 421,810 
or 30% 


LATION | 


"Metropolitan fea] Weckly 


GRAVURE 


@ Baltimore SUN-Boston GLOBE -BuffaloT IMES-StLouis GLOBE-DEMOCRAT @Advertising Offices 
Cleveland PLAIN DEALER-Detroit NEWS-New York NEWS-ChicagoTRIBUNE | METROPOLITAN] NEW YORK-CHICAGO ¢ SAN FRANCISCO 
St Louis POST-DISPATCH-Philadelphia INQUIRER Pittsburgh PRESS-Washington STAR. 

NEWSPAPERS, Inc. 
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— a — a ] é = 2 925 | 936 925 
of 68,493 lines, or approximately 10.3 1936 1935 1986 Bap ' 2 hn 
per cent Review of Reviews.... 8,031 7,556 | Sportsman cteenee Bante 20,286 Time ieeew ews seeeee 116,995 119,579 
Fleht a a a Scribner's ....cccccccs 6,998 CBSO TEE «6 cn ccecesvosevess 33,484 18,077 |*United States News.. 61,902 56,107 
zightee adividu ’ 8 3 siiciaiaea _ re 19,866 =. wa ee a (sa 
azines carried 576,892 lines this Total Group ..... 16,484 47,268 |'Startling Detective Ad- | Total Group......... 889,403 793,898 
month against 556,316 last year, a| VENtUres ..--eeeeees 4,865 aan ae ne ome we eager oh 
rai P OAT j ‘ 2 General Town & Country..... 54,760 7,936 21936 figure suppliec y pu sher. 
— . ~iabie ve, = om sg — American 27.006 23 818 WGS cance stue } Gas e% 11,124 11,287 *Merger became effective with 
om. A en RB, ne 10.369 12,076 True Detective Mys- March, 1936, issue. Figure for May, 
The four groups of women’s maga- este ee hat ime yee 43.183 6 622 Maiee | oct... vee babe 4,202 3,937 | 1935, is for Vogue. Vanity Fair’s line- 
P : ‘ Americz ome ...... 43,155 “oe ; ae 7 ian on ae 
zines showed a gain of about 29.1 per ~pot rea pore 8 995 ; 037 —_  — age for that ments =e at. * oat 
. ; t 4 Be pares = oo = Pits 259 59 ; i ri é : 
cent. Their lineage aggregated 286,-| Arts & Decoration... 12,600 6.916 Total Group .ssicess: 755,884 659,528 Pi sgn: a eginning 
224, a gain of 64,419 over May, 1935.| Asia ............... 2,965 3,368 er a leeaieniaer wih ten February issue 
er . Nine outdoor publications carried potters Homes and 09.183 27.995|Delineator ............ 6,506  14,037|Sports Illustrated and American 
06 Magazines Show Gain of 114,800 lines of advertising this Bhi ah Ne 12544 11.981 | Farmer's Wife 12,603 11,686 | Golfer were combined, 1935 figure is 
month, compared with 95,508 a year|(nild Life ........... 3,182 3,127] Geed Housekeeping .. 60,690 64,339) for American Golfer. 
H ae ES ee > 19 999 lines ; : ae 797 ~ro4|Harper’s Bazaar 82,701 81,505 Merger became effective with April, 
175 975 Lines |} ago, an increase of 19,292 lines, or! Christian Herald...... 7,270 7,594 Holland's 15.977 1252111936, issue. Figure for May, 1935, is 
’ about 20.1 per cent. | “College Humor ...... Pt ‘ac; |Home Arts-Needlecraft 5,632 3,827| for Illustrated Mechanics. Home 
yursaiiat Eight mail order publications ran eon sere or ot6 29 11 Household Magazine 17,089 14,829] Friend’s lineage for that month Was 
tar : 4 > ocoe 64,689 , ‘ ‘ —- « on =o 9 » 
Chicago, May 7.—Advertising line-| 21,812 lines of advertising  this| +2). iis a sake Junior League Magasine ptt ge a Ne back year figu 
} rs Boveeereeseeteees 5,8 ott: TT a ates’ rhe ‘nal. 55412 51.4 Ma tack ve e. 
age in national magazines for May| month, compared with 17,833 a year| Esquire .............. 51,740 #5.898 oe Apa eves 48 046 50 223 ‘No issue in May, 1935. 
is approximately 11 per cent above|ago, an increase of 3,979 lines, sail betwee sb! dina "raas page Parent's Magasine .... 18463 18184| April figures, 
— ’ 99 « : Gri ate Group ..i.i>+:. fon «,90% e a ee psadite "on ae 
that of May, 1935, ApverrisING AGE’s| about 25.3 per cent. | eee ahem 89.992 34,046 | Photoplay seeresercere pep ht 11,981 ~~ 
analysis of lineage reported by Na-| Among weeklies and semi-month-| poyse Beautiful com- Evetaras! Review...... yi ie.198 | ff R f 
tional Advertising Records shows. lies, for which April figures are the bined with Home & Geos Sars ner tbe 24°040 1534 nner erorms 
e P 6 P Mo 5 ” 9 955 e 3 weeds dole ee 4, a1,o¢ 
Ninety-six magazines measured by| latest available, 12 publications car-| | nhescoed Nii. Leda veh bgt "Vogue, incorporating ‘ce 9? 
= "3 me we P . P MMCPUCTIOP wc cccccrssves 3,010 5,056 > : iF - ae ‘ 
National Advertising Records carried ried 872,530 lines in April, compared wiles Dn pe 3813 4358 Vanity Fair teeeees 105,838 95,428 Just Baloney, 
1,774,233 lines of advertising this} with 793,898 in April of 1935, a gain| Lire ................. 7.518 9,700; Woman's Home Com- jt 
month, compared with 1,598,258 in| of 78,632 lines, or about 9.9 per cent.|'Modern Mechanix and once a. eight ‘oe Matthews Says 
: a 7a ‘ " * 71} ans Worid ....-+-. v,6 4 
May, 1935, a gain of 175,975 lines, Individual figures for each of the * sehen 8 cabs a 34.088 1s matt 
: : * : Nationa reeographic .. ys yae pon ” ous ee eee 
or 11 per cent. publications measured are given in Watten’s Muatnece -. 20,595 17,661 Total Group ........576,892 556,316 
Seven standard publications meas-| the following tabulation: Open Road for Boys.. 6,494 4,782 Women’s Groups | Chicago, May 8.—It is preposter- 
ured ran 46,484 lines this month, Physical Culture ...... 8,355 10,276) nett Women's G | ous to believe that truth in adver- 
against 47,268 in May, 1935, a loss May Aevertas cnonae in Popular Mechanics 19,631 16,671 ae cecmangg nie Pr ee 7 coed = i I 
f 784 li es or ¢ bout 1 6 per cent " a on Popular Science ‘Motion Picture Unit 17/852 10,060 ee ee ee ae 7 eer : 
a 8 A. + cy, \ ay 1320 oes Monthly ......-++.++. 15,759 14,078 1Movie Classic 17,128 10,060 Stagan under any program of seil- 
A WAL GE TE5,00) HBOS WAS COE) antic Monthiy ... 9474 18088) Redbeok ...........+. 0,218 18,813] Screen Book ....... 17.037 13,118} Te8Ulation within the advertising in- 
ried by 36 publications in the gen). rent History ...... 2,408 2.944 | Scientific American.... 3,532 2,455] ipomantic Movie dustry, J. B. Matthews, vice-presi- 
eral classification as compared With| forum & Century 4,163 7,141 "Sports Illustrated and Fars : SE eer 13,807 611} dent of Consumers Research, Inc., 
659,528 in May last year, an increase} Harpers Magazine 10,890 7,911 American Golfer ... 5,158 19,592 *Romantic Stories 13,373 10,944 told the Market Research Forum 
MOTOOn. FUP soccer ass 16,881 13,214 here last night 
== a _ True Confessions.... 13,513 11,976 | oO mas aga. 
Macfadden’s Women’s Group: “It is just so much baloney to ex- 
1True Romances .... 16,452 12,562 pect any inner reformation,” Mr. 
Movie Mirror ...... 17,855 15,201) Matthews contended. “It doesn’t 
Love & Romance.... 16,021 12,659 ith h Th 
Radio Mirror 15,788  11,838|84uare w uman nature. ere 
* True Experiences 16,280 12,683 | Must be some outside counter force 
1 S / tte Modern Magazines: E or check to keep advertising truth- 
e e al a a eC Modern Screen 17,988 15,979 | ful and honest. Consumers Research 
Modern Romances 16,236 15,768 heliev hs he b heck 
Radio Stars ........ 15,841 15,073 | Deleves that the best check on un- 
e e Sereenland Unit: | truthful and misleading advertising 
n } est onor Screenland ......... 13,482 11,511|/is the education of intelligent con- 
Silver Screen ....... 13,405 11,036 sumers. 
Total Group ......286,224 221,805; “We are convinced that in the 
long run both business and the pub- 
Outdoor eo lic would benefit through this body 
The 1936 Pulitzer prize for “the most distinguished and Field and Stream..... 22132 19,988 |0f intelligent consumers. After all, 
a ‘ x -. Fs uea.Game. .. 7139 6.305 | 4n enlightened consumer is a better 
la eaameeninr = alain ae ae a A i A i ee ee 189 80: 
meritorious public service” rendered by an American eee rene cenenr Sie Sees ey St ee Ne 
unting anc ‘ishing... of de ’ sucker 
7 Hunt i Fishi 11,778 9,884 | sucker.” 
National Sportsman 13,829 13,698 
newspaper has been awarded to The Cedar Rapids National Sportsman .. 3.829 13.698 | Mir. Matthews, who, like most of 
Gazette Outdoor Life ......... 17,395 13,792|)the Consumers Research executive 
° Sports Afiela ....ccscse 16,545 10,549 | staff, finds time to write books, is 
Total Group ........ 114,800 95,508) Be author of “Guinea Pigs No 
More,” and co-author of “Partners in 
n Mail Order Plunder.” He revealed at the out- 
Qe 4,35 ‘ i . 
Among all the coveted prizes a ot 1.331 4.639 set that his organization has no ob- 
P : tulad pees 34> Jection to advertising per se. and 
d d h r the one in re- ee eo 2,722 3,349 . 
awarde eac yea ’ Home Circle .......... 2,302 1,669 | then proceeded, by analyzing a hand- 
ee ’ ° ‘Illustrated Mechanics. 3,590 1,622 |} ful of advertisements from two Chi- 
cognition of a newspaper S S@CTVICEe ree : a cee oO ae iva ae ee cago papers, to indicate that many, 
° . ° ° Mother’s-Home Life... 2,58 Y1l2i]; adv ‘oe ipr 
in the public interests 1S the most aii... .... 111 6391 if not all advertisements, are irrele- 
Sovereign Visitor .... 1,020 945 | Vant, uninformative, misleading or 
valued. lvoe 
Fotal Group’ i665 28,923 4,224 He demonstrated that Consum- 


The publishers of The Cedar Rapids Gazette know that 
the readers of this newspaper appreciate the honor that 
has been bestowed upon it. In humbly acknowledging 
this award The Gazette takes pride in the fact that 
Cedar Rapids and Iowa were so honored. To be select- 
ed from among all the daily newspapers in the United 
States as the outstanding 1935 exponent of “distin- 
suished public service” is a responsibility, an honor and 
a trust thoughtfully accepted. 


With the largest circulation in its history, 
over 40,000 subscribers; with the largest 
total amount of advertising in 1935 of any 
Iowa newspaper; with the highest award 
of Journalism in America for 1935, The 
Gazette, Cedar Rapids and Eastern Iowa 
have taken a place in the sun that is en- 
joyed by few other sections of the nation. 


Che Cedar Rapids Gasette 


BLANKETS [OWA’S RICHEST MARKET 
REPRESENTED NATIONALLY BY... . ALLEN-KLAPP-FRAZIER CO. 
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April Advertising Lineage 
Weeklies & **Semi-Monthlies: 


The American Weekly .120,951 


Business Week SS 894 
SSeS RS: bs os Saka bbe was 33.312 
OPP OPUON, oss och = Foss 14,973 
gg ae 22,198 
SOUR 5 a mae acess ee os 25,306 
Literary Digest....... 30,144 
*News-Week .......... 28,137 
mOwW TOVEROr <i... sews 96,656 


Saturday Evening Post.194,057 
Cee WRG 5 sch cuews 16,873 


ers Research might conceivably be 
able to increase its own store of in- 
formation about advertising by as- 
serting that the “great chains have 
an unbearably large proportion of 
laxative programs,” while the fact 
is that laxative programs are under 
severe restrictions and bans by ma- 
jor networks. 

A spirited discussion followed Mr. 
Matthews’ talk. 


WILSON-DALTON-ROBERT SON 
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RUE, the illustration borders on the burlesque. 
Weise: are interested in patterns for pro- 
fits rather than patterns from Pictorial. But it is 
also true that there is a very direct connection 
between our patterns and your profits. 

The great number of women who buy Pic- 
torial patterns buy carloads of cloth and miles of 
thread to make those patterns into smart attire. 
They buy hats, shoes, gloves, hose, lingerie and 
other accessories. And then they choose lipstick, 
powder, rouge and many other products to com- 
plete the picture. 


No less an active market are the Pictorial 


* New Vecace > idee # 


"we Feet ee ue 
“<y Oe 


Review readers who, although they do not buy 
patterns, use the pattern pages in the magazine 
as an authentic guide to fashion. All these 
women who want the latest styles in clothes, 
want the latest and most modern equipment in 
their homes. They are excellent prospects for all 
advertised merchandise. 

You can reach this audience of close to two 
and a quarter million modern-minded women 
right now at a rate still based on two million cir- 
culation. You can continue to reach them for one 
whole year at the same low rate if your adver- 


tisement appears in either July or August. 


Pictorial Review 


GRAY O'REILLY 
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ADVERTISING AGE 


Lithographers 
to Get Report 
on New Survey 
New York, May 7.—Progress of the 


Window Display Survey and plans 
being developed will be discussed at 


the Lithographers National Associa-| ~ 


tion convention in White Sulphur 
Springs, W. Va., May 12-14, by Dr. 
Miller McClintock, director of the 
Advertising Research Foundation. 

The survey was discussed at last 
year’s convention and a number of 
lithographers contributed to financ- 
ing. 

With some lithographers feeling 
that advertising agencies are taking 
over the job of selling advertising 
lithography, Gordon C. Aymar, art) 
director of Blackman Advertising, | 


Inc., will discuss how agencies op-| 


erate in the planning and purchasing 
of lithography. 


Others on Program 


Other speakers include: Thomas 
H. Beck, president, Crowell Publish- 
ing Company, “Trends of the Buying 
Public in All Types of Industries;” 
Philip Salisbury, executive editor, 
Sales Management, “Responsibility 
for Sales;” D. E. A. Charlton, editor 


and publisher, Modern Packaging, 
“How the Packaging Field Can Be 
Approached by Lithographers for the 
Proper Development of Its Excellent 
Potentialities;”’ 

Johnson Rogers, sales manager, 
Drug Trade News, “Opportunities 
for Lithographers to Build New Busi- 
ness in the Drug Field;” W. H. Neal, 
vice president, Wachovia Bank & 
Trust Company, Winston-Salem, 
C., “The Viewpoint of the Pur- 
chaser of Bank and Commercial Sta- 
tionery;” and I. W. Digges, New 
York attorney, “Design Piracy.” 


Chiropractors Ban 


Use of Testimonials 


A code of ethics which forbids tes- 
timonials in newspaper or radio ad- 
vertisements was adopted by Ala- 
bama State Chiropractic Association 


at its annual convention in Birming-. | 


| ham. 

| Members are also forbidden to ad- 
vertise prices for examinations or to 
imply special fees except where a 
clinic is being conducted. 


Magazine Expands Field 


Hollywood Review Magazine is 
opening its columns to national ad- 
vertising, after a year of operating 
with local advertising. It is distribut- 
ed through RKO theatres in New 


York and vicinity, by Publicity Pub- 
lishing Co., New York. 


ESSAY CONTEST 
NEARING CLOSE; 
INTEREST HIGH 


“Georgian-American’’ Runs 
Tie-Up Contest 


Chicago, May 7.—With the close of 
the ADVERTISING AGE essay contests 
only a week away, a multitude of 
new developments proved conclu- 
sively that the offer of $1,000 in cash 
prizes for essays on advertising has 
struck a responsive chord, and has 
developed wide interest among uni- 
versity and high school students. 

Further evidence that the writing 
of essays has been incorporated in 
classroom routine during the past 
several weeks and that teachers and 
educators are enthusiastic about the 
competition came with the receipt 
this morning of 41 essays in the 
high school contest from the D. A. 
Harman Junior High School, Hazle- 
ton, Pa. 

In a covering letter, Miss Alma M. 


WRITE 


36-Page 


Ma rket ?/ 


3. 


7) 


This new book presents: 


for new : 


2. 


papers. 


The most complete book of facts about the Omaha market ever issued 
is just off the press. May we send you a copy? 


Facts about Omaha and Nebraska-Western lowa market. 


Circulation coverage and Advertising volume of Omaha news- 


Merchandising services available—etc., etc. 


Inc., treasurer; 


Inc., New York, director. 


In this distinguished assemblage at White Sulphur are, front row: Raymond 

Rubicam, Young & Rubicam, retiring chairman; E. DeWitt Hill, McCann-Erickson, 

Paul Cornell, Geyer, Cornell & Newell, 

Lt Ryan, Pedlar & Ryan, director; and Joe M. Dawson, Tracy-Locke-Dawson, 

Back row: F. R. Gamble, executive secretary: John 

Benson, president; Henry Eckhardt, Kenyon & Eckhardt, vice-president; W. C. 
D'Arcy, D'Arcy Advertising Co., St. Louis, director. 


new chairman; Thomas 


Gabrielis, teacher at the high school, 
said: 

“I am sending you a number of 
essays composed by the students of 
the ninth grade commercial class. 
They have tried to follow the rules 
outlined by you in your contest, ‘How 
Advertising Helps the Consumer.’ 

“This project was carried out by 
them with a great deal of enthusiasm 
and the results are gratifying, con- 
sidering the youth of the partici- 
pants. (I hope you agree with me! ) 

“Thank you for this excellent 
means of bringing this opportunity 
to them.” 


200 Enter Here 


Another secondary school in Penn- 
sylvania which is using the contest 
as part Of its curriculum is Union 
High School, Turtle Creek, Pa. C.M. 
Merriman, advertising teacher atthe 
school, asked ApveRTISING AGE for 
two complete sets of the “Under- 
standing Advertising” programs now 
being broadcast, saying, “I believe 
they will be of great value in our 
advertising courses.” 

“We have made your 
integral part of this semester’s 
work,” Mr. Merriman reported, ‘and 
expect to submit approximately 200 
entries.” 

In Atlanta, W. S. 
managing editor of the Georgian- 
American, thought the ADVERTISING 
AGE essay contests so interesting that 
his paper has worked out a local 
tie-up. The Georgian-American is 
offering $50 in prizes for the best es- 


contest an 


Kirkpatrick, 


says submitted by Georgia students, 
after which all essays submitted to 
the publication will be forwarded to 
ApvEeRTISING AGE for judging in the 
national competition. 

Feature stories urging participa- 
tion in the contest are being printed 
regularly in the newspaper, and 
Stewart Gelders, promotion manager, 
has mailed announcements of the 
local tie-up to all Atlanta and Fulton 
county high schools, to the Univer- 
sity of Georgia School of Commerce, 
Oglethorpe University, Georgia Tech, 
and Emory University. 


Two Sets of Prizes 


The essay competition is divided 
into two groups, one for essays of 
not more than 1,500 words by col- 
lege students on “The Economic 
Value of Advertising,’ and the other 
for essays of not more than 1,200 
words by high school students on 
“How Advertising Helps the Con- 
sumer.” 

First prize in each classification is 
$250, second prize is $100, third 
prize is $50, and fourth to thirteenth 
prizes are $10 each. In addition, the 
principal winner in each group will 
receive an all-expense trip to the an- 
nual convention of the Advertising 
Federation of America in Boston, 
June 28-July 2. 


Stivers Picks Agency 
Gottschaldt-Humphrey, Inec., Atlan- 
ta, Ga., has been appointed by Theo. 
Stivers Milling Co., Rome, Ga. 


Facts and figures in this book easily prove the outstanding leadership 
of the Omaha World-Herald. Compared with Omaha's 2nd newspaper, 
the World-Herald during 1935 carried 29.4°/, MORE news items .. . 
16.3°, MORE inches of reading matter . . . had 27.9°/, MORE circulation 

. 54.59, LARGER advertising volume. 


WRITE—or ask our representative—for your copy. 


Effective coverage in this Important Dual Market 

. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS fia 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


Fact-Book |! 


Indusrrial and 
Commercial 
Air Conditioning 


Residential 
Air Conditioning 


NCW . timely 


. STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 

tions” submitted 10 days approval 

by mall from world’s largest file. 

Cost only 810 each. Model releases 
protect you 


UNDERWOOD & UNDERWOOD 


CHICAGO DETROIT 


| FIRST in Circulation, Advertising and News 


Merits a Place on Every ‘‘A’’ Schedule 


O'MARA&ORMSBEE,INC.,National Advertising Representatives 
New York Boston Chicago Detroit 


NEW YORK 


San Francisco 


Los Angeles 
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1936 


ADVERTISING AGE 


J 


J. L. Hartin, founder and owner of this outstanding general store at Tuitle, 


Oklahoma, is still active in his business. 
Further, he actively manages the four farms owned by his company. 
farms are produced meat and unmixed feeds sold in his store. 


Mr. Hartin passes on all credits. 
On these 
Mr. Hartin, like 


his sons, is active in civic affairs in the county. 


This is typical of the market 
open to farm paper advertisers 


The story of the J. L. Hartin com- 
pany at Tuttle, Oklahoma is typical 
of business throughout the Okla- 
homa, North Texas and Texas Pan- 
handle area served by The Farmer- 
Stockman. Business runs from 80% 
to 90% rural. Unpretentious on the 
outside, these stores pile up an as- 
tonishing volume, 

Too, the customers of these stores 
are discriminating buyers. They no 
longer ask for coffee, for sugar, for 
flour or for corn flakes. They ask 
for these products by brand, and they 


insist that their 
stock well-known 
tised brands. 

The customers of these stores may 
be largely counted among the more 
than 227,000 subscribers to The 
Farmer-Stockman. They are influ- 
enced in their brand preferences 
through the advertising which ap- 
pears in its columns. No doubt this 
is responsible for a remark by Rus- 
sell Hambleton, buyer for J. L. Har- 
tin, that “these farm folk sure do 
buy a lot of Post Toasties.’ 


“country store” 
and well-adver- 


The grocery department of J. L. Hartin, a section of which is shown below, 
offers the farmers of the Tuttle community the same standard brands of mer- 


chandise as are available in the most modern of city stores. 


Karo, Grape-Nuts 


Flakes, the newly announced Huskies and Mrs. Tucker's Shortening are well 
displayed. Rinso and Oxydol stand out prominently in the soap department. 
With such a stock there is little reason for the farmers of this section to 

drive to Oklahoma City or to El Reno for grocery supplies. ¥ 


sat CARO 
preety wares 


uu 
Uy 


( Advertisement) 


Pioneer Merchant in Town of 766 


Does Annual Business of $125,000 
Modern Fixtures and Branded Merchandise 


Play Big Part 


TUTTLE, OKLA., May 9.—J. L. 
Hartin, a pioneer merchant of this 
central Oklahoma town of 766 pop- 
ulation, started in the grocery busi- 
ness at Tuttle in 1905. Tuttle is 
located some twenty miles south- 
east of El Reno and about the same 
distance southwest of Oklahoma 
City. 

Apparently, Mr. Hartin selected 
his location well. For in an aver- 
age vear, like 1935, J. L. Hartin, as 
the company is known, does a busi- 
ness of slightly more than $125,000. 
Of this total, grocery sales repre- 
sent some $60,000; the dry goods 
department, $40,000: and the hard- 


ware store added another 

The J. L. Hartin Company is now 
composed of the founder, his son, 
Joe, and two step-sons, Russell and 
Bruce Hambleton. Zach of these 
four has his own part of the busi- 
ness to look after. In addition to 
these, there are three regular 
clerks with an addition of four 
extra employees on Saturdays to 
take care of the week-end shopping 
rush. 

Like all country stores, J. L. Har- 
tin offers the farmers of his com- 
munity an outlet for their produce. 
Unlike most, however, he pays, 
either in cash or trade, the same 


$25,000. | price 


| 
| 
| 
| 


these farmers could get for 
their poultry, livestock or eggs at 
the produce houses in the nearby 
cities. Many a Saturday sees as 
many as fifty cases of eggs brought 
in for sale or trade for food, cloth- 
ing or hardware needed on the 
farm. 

The J. L. Hartin business is al- 
most wholly farm business. At 
least 90% of the sales are made 
to rural customers. They come in 
1936 model cars and they come in 
1916 model farm wagons. They de- 
mand advertised products, and they 
buy in big quantities. 


Modern fixtures and nationally advertised products have played an important part in the success of J. L. 
Hartin of Tuttle, Oklahoma, population 766. The store is inviting, and it is equipped to care for every need of 


its customers. 


Few stores in a town of 10,000 population have a meat department comparable with the one above. In 


it will be found standard brands of hams and bacon along with choice cuts of fresh meats butchered and cut in the 


slaughter house owned by the Hartins. 


Ric) 


> 
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Much of the meats offered by J. L. Hartin is raised on their own farm. This 


firm owns and operates four farms, one an excellent bottom land farm on which 
sheep, turkeys, hogs and white-face cattle are raised and from which corn, oats 
and kaffir are grown, ground and sacked for sale as stock feed at the store. 
An 80-acre pasture serves for fattening the livestock on this farm. 
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HIGH-INCOME 


. 2 NEIGHBORHOOD | 
= ) me S e re ad d _ TS Mr.$.___. Executive of large 
me see manufacturing company. Owns 

* | fine home with all modern fix- 

a tures. “Iwo expensive cars. Has 


four children. Eldest daughter is 
prominent in social service work. 


could, without trouble, L'_ o ll 
ARIB 


LIFF 


secure credit from any 


T YeLny ~— TT Tt os 


concem...no Matter 


Sa a Se 


how strict their 


Tih J] sa 


policy! 


(SIGNED) COLUMBUS, OHIO, 
RETAIL MERCHANTS CREDIT BUREAU 


i 
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Map of Columbus — Courtesy, A. C. Wagner Co. 


HAT’S just one letter from one credit bureau that checked could he influence that would make more of a hit with his retailers? 
The American Magazine subscribers, name by name, against For it is the Diamond Market—those people who buy and pay for 
its credit files. There are reports now on file from credit what they buy. 
bureaus in 18 other cities, and more coming in every day. Philadel- And yet these gilt-edge buyers do not come from any one neighbor- 
phia, Albany, Rochester, Cincinnati... they all say substantially the hood or any one social class. Far from it. You'll find The American 
same thing. Every credit bureau consulted writes that The American Magazine readers in stiff collars and in blue denim shirts, in evening 
Magazine readers are tops as prospects and customers—A-Number | gowns and in house aprons, in palatial residences and in rented flats, 
credit risks. on both sides of the railroad tracks. You'll find The American Mag- 
What more could a manufacturer ask of a market? What market azine readers in every income class in every community. 


Largest 25c General Magazine in the World 


THE : 
Average Circulation More Than 2,100,000 mM Cc I l C d I) 


THE CROWELL PUBLISHING COMPANY... cCoLLierR’s. WOMAN'S HOME COMPANION 
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Miss G. 
cream company. 
Four incomes in 


radio, 


MEDIUM-INCOME 
NEIGHBORHOOD 


. Cashier of ice 
Lives at home. 


own a car, electric refrigerator, 
vacuum cleaner, 
household appliances. Top, credit. 


it 


Wwqdoge 
SS! 


They 


family. 


other 


ew 


RANDY! 


Magazine 


H } 


But whoever they are and wherever they are, these readers who 
make up The American Magazine Diamond Market have one com- 


mon characteristic 
“ ” 

s ‘good pay 
manage their incomes well. ’ 


obligations on the date due. 
The American Magazine Diamond Market buys what it wants. 


But even more important to manufacturers and _ retailers, 


‘financial responsibility. 


They are recognized 
by those who know, in their own home towns. They 
They can be counted on to meet their 


The 


American Magazine Diamond Market pavs for what it buys. 


AMERICAN 


MAGAZINE, 
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COUNT 
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ond Market 
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LOW-INCOME 
NEIGHBORHOOD 


Mr. C._. Ss Railroad em- 
= ployee. Rents home. Carries sub- — 
—™ stantial life insurance 


‘ . Daughter oe (| | { 
a student. Owns electric refriger- dq l 


ator, radio, electric washing ma- } 
chine. Top credit. ( 
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Copyright, 1936, The American Magazine, New York, N. Y. 


The Diamond Market — Profitable for 
Advertisers and Retailers 


The American Magazine audience forms a DIAMOND, 
extending from top to bottom of the national income 
triangle. Wide in the middle where national sales are 
greatest, it tapers at the top, where there are fewer peo- 
ple; tapers at the bottom, where there is a decreasing 
market for the sale of most nationally advertised prod- 
ucts. But far more important than the shape of The 
American Magazine’s Diamond Market is its character. 
It’s a market that is highly profitable from top to bot- 
tom. It Buys and it Pays for what it Buys. 
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Production of 
Farm Machines 


Makes Big Gain 


Washington, D.C., May 7.—Produc- 
tion of farm equipment and allied 
products totaled $351,998,066 in value 
in 1935, as compared with $214,390,- 
792 for 1931, and $507,002,259 for 
1930, according to the Bureau of the 
Census. 

The 1935 total represents an in- 
crease Of 55 per cent over 1931, and 
a decrease of 35 per cent from 1930. 
No data on these products were col- 
lected for the years 1932, 1933 and 
1934. 


Value of tractors produced in 1930 
soared to $205,000,000, fell to $75,- 
000,000 in 1931, and almost doubled 
in 1935, with $147,000,000. Much the 
same story is told by other farm 
equipment. Production of harvesting 
machinery last year was valued at 
$23,642,000; threshers, corn shellers, 
etc., $15,446,000; planting, seeding 
and fertilizing machinery, $14,981,000; 
haying machinery, $14,752,000. 


Bovee to Crescent 


Robert M. Bovee has been ap- 
pointed advertising manager of Cres- 
cent Manufacturing Co., Seattle, pro- 
ducer of Crescent Mapleine, succeed- 
ing Martha K. Look, resigned. Mr. 
Bovee was formerly with Erwin, Wa- 
sey & Co., and Farwest Lithograph & 
Printing Co., both of Seattle. 


New Booklet on 
Construction Industry 


Recent developments in the con- 
struction industry are presented in a 
survey, “The Construction Industry,” 
issued by the Bureau of Foreign and 
Domestic Commerce, at 10 cents per 
copy. 

The booklet summarizes trends in 
recent years in various fields of con- 
struction, including commercial, in- 
dustrial and residential building, 
road construction, and the programs 
of government agencies. 


Retains Comer 


Luzier, Inc., Kansas City, Mo., 
manufacturer of cosmetics, has _ re- 
tained Russell C. Comer Advertising 
Company, Kansas City. Magazines 
and newspapers will be used. 


Toronto Club Elects 


er of Marketing, has been elected 


tising Club of Toronto. 


retary; Aileen Gould, treasurer; 


ern, and Amy Cox, directors. 


“Rock Products” Moves 


Rock Products, Chicago, has moved 
its Eastern offices from 56 W. 45th 


Bldg. 
“Host” Moves 
Metropolitan Host, New York 
amusement weekly, has moved to 
535 Fifth Ave. 


= 


Margaret Brown, secretary-treasur- 
president of the Women’s Adver- 
Other 
officers are: Mrs. Mabel Crews-Ring- 
land, vice-president; Vida Ralph, sec- 


Frances Thompson, Edith McEach- 


St., New York, to 831 General Motors 


| ket 1 


ville’s 
market. 


muc 


New York 


ww 


Advertising Columbus 
Discovers Big Summer Market 


/ Some mighty canny advertisers know that the Jacksonville mar- 
They are the people who have a true 
J picture of this market... . 


s a summer bonanza. 


h competition. 


But—wouldn’t you! 


The Florida Cimes-{nion 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Chicago 


Philadelphia 


Stat - 


\ As a distributing center that is kept busy supplying the rest of 
4, Florida and part of Georgia with all kinds of commodities . .. . 


As an industrial community with active year-around payrolls... 
f As a port city with world trafic ..... 


{ And as a summer tourist playground so popular with inland 
H : southerners that those who fail to reserve beach accommodations 
2 weeks in advance stand a good chance of being out of luck. 


These same advertisers also know the sales-delivery of the Times- 
Union’s chin-to-toes coverage of 85 per cent of Jacksonville’s liter- 
ate urban families; 64 per cent of ALL families within Jackson- 
trade area, which is, incidentally, 


They'd like to keep this juicy summer discovery to themselves, 
these advertising Columbuses because it’s swell not to have too 
So they'd prefer not to have us talk about it. 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Florida’s biggest and best 


Los Angeles Seattle 


Canada Relaxes Its 
Tourist Restrictions 


Boston, Mass., May 7.— The 
announcement at Ottawa to- 
day that Canadian tourists re- 
turning from the United States 
may bring in $100 worth of 
American goods duty free was 
hailed with satisfaction here 
and in other border cities. 
The new ruling is expected to 
have an especially favorable 
effect on New England, which 
is visited yearly by 200,000 
Canadian tourists. 


CAMPANA TESTS 
COMICS’ POWER 
FOR ITS LOTIONS 


Chicago, May 7.—Aggressive news- 
paper and magazine campaigns have 
been launched by Campana Corpora- 
tion, Batavia, Ill., for Italian Balm 
and Dreskin, in anticipation of warm 
weather and accompanying sunburn. 
The company also announced re- 
newal of its two radio programs for 
52 weeks, starting next September. 

Italian Balm copy will appear for 
12 weeks in 29 metropolitan news- 
papers in addition to Sunday supple- 


ments, American Weekly, Comic 
Weekly, and This Week. 
New Test of Comics 
Use of the “comics,” with pre- 
mium offers for children, the com- 
pany said, marks the first time a 
skin lotion manufacturer has _ at- 


tempted an aggressive attack on the 
sunburn market through this me- 
dium. 

Dreskin copy will appear in 32 
magazines during the three summer 
months. 

American Magazine, Collier’s, Lib- 
erty, Literary Digest, Saturday Eve- 
ning Post and Time will be used for 
men’s Dreskin copy featuring after- 
shaving advantages. A skin cleans- 
ing appeal to women will run in 
American, Cosmopolitan, Fawcett 
Group, Good Housekeeping, Macfad- 


den Group, Modern Group, Photo- 
play, Red Book, True Story and 
Screenland. 

Aubrey, Moore & Wallace, Inc., 


Chicago, is the agency. 


McCullough to Agency 


Lee R. McCullough, for the past 
two years Western manager for Chil- 


ton Publications at Chicago, has 
joined Klau-Van Pietersom-Dunlap 
Associates, Inc., Milwaukee, as ac- 


count executive. 


M. O. Papers Merge 


The Mail Order Tabloid and Mail- 
box, published by Myers Publica- 
tions, Troy, N. Y., have been com- 
bined as Mail Order Tabloid-Mailbor, 
to be issued bi-monthly. 


NEW BUILDING 


NEW HOUSES 
must be painted 
immediately 


Residential building volume is 
nearly double that of a year ago. 
Every new house job means an im- 
mediate paint sale for some manu- 
facturer—which raises some timely 
questions, such as: 


Who selects the paint? When its 
it bought? Who decides on the 
colors? When? What type of paint 
goes on the outside? Inside? What 
brands are preferred bu contractor- 


builders? 

Write for information, or ask 
any American Builder representa- 
tive. He knows! 


AMERICAN BUILDER 


"AND BUILDING AGE 


ont 
105 w yo Street 


ANN fa staan 
MI 


1930 ces Road 
SAN FRANCISCO: 


NEW YORK CITY: 
30 Church Street 


SEATTLE: : 
1038 Henry Building 


LOS ANGELES: 


Si pekidl tt 


ttt Sutter Street Union Bank Building 
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NEW FIELD 


Hill Joseph, who has become advertising 

manager for Schenley Products Co., New 

York, after long service with Hearst 
Newspapers. 


Affiliation ta 
Ready for Its 
London Meeting 


London, Ont., May 7.—Maintain- 
ing the pace set in previous years, 
the Advertising Affiliation has 
scheduled headliners of the adver- 
tising world for its 33rd annual con- 
vention here May 15 and 16. Thomas 
E. McLaughlin, advertising manager, 
Saturday Evening Post, heads the 
list, with an address showing the 
relation between the editorial and 
advertising columns. 

Outdoor advertising will be dis- 
cussed by R. H. Crocker, vice-presi- 
dent, Campbell-Ewald Co., Detroit. 
Don Henshaw, of the Canadian 
Radio Commission, will discuss that 
phase of advertising, while John J. 
Karol, director of market research, 
Columbia Broadcasting System, will 
tell how radio coverage is ascer- 
tained. 

The comely’ Beatrice Gottlieb, 
well known author, will stress the 
necessity of “Contacts in Selling,” 
while other branches of advertising 
will be covered by Princess Kropot- 
kin, Maxwell Droke, W. J. Coyle, 
Gilbert P. Farrar and others. 

Member clubs of the Affiliation 
will make a festive affair of the 
trip to London. Several are arrang- 
ing cavaleades. The Cleveland Ad- 
vertising Club is varying the pro- 
cedure by a voyage by water. 


Punch Steps Up 


William J. Punch has been ap- 
pointed advertising manager of the 
Brooklyn Citizen, succeeding the late 
William M. Horner. Mr. Punch has 
been on the advertising staff of the 
paper for eight years, and served 
“ix years previously in the advertis- 
Pe department of the New York 
08st, 


FOR YOURS 


Samples of Newscolor advertising 
used by national manufacturers of 
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Hard-Boiled Advertising Copy 


There is a lot to be said in defense 
of copy produced by the “hard- 
boiled” school of writers of advertis- 
ing. They can point to changing 
standards of public taste, as reflected 
in the editorial content of periodi- 
cals, the material used in stage and 
moving picture productions, and the 
more tolerant viewpoint generally 
adopted toward the manners of 
women. 

Those who use pictures of women 
in the nude in their advertisements 
do not blush when asked to explain 
their method, since they can point to 
dozens of similar pictures in almost 
any general publication. The news 
services can always sell 
bathing Miss Americas, 
moving picture actresses taking sun- 
baths, and all of the other illustra- 
tions which reveal in complete de- 
tail the perfections of the feminine 


photos of 
beauties, 


form. 

\nd when it comes to copy dealing 
with the most intimate phases of per- 
sonal life, they can parallel it read- 
ily with accounts in news columns 
and the pages of 
in which all of the experiences of 
human beings are related with the 
utmost freedom and candor. Dia- 
logue in plays, revues, moving pic- 
tures and other entertainment like- 
wise reveals that the public has no 
objection to confronting the facts of 
life. In the night-clubs, one finds 
that in both costuming and lines the 


fiction magazines | 


producers do not go the limit; there 
is simply no limit. 

However, admitting all this, and 
agreeing that the war, prohibition 
and all the other factors which have 
helped to accelerate change have 
“broadened” the viewpoint of the 
public and broken down the old re- 
sistances, is it necessarily to the ad- 
vantage of advertisers and advertis- 
ing to exploit the more sensational, 
shocking and violent phases of life 
in copy which is intended to sell? 
True, this kind of copy gets attention 
——but after all, that is merely the 
first phase of a successful advertise- 
ment. After gaining attention, the 
copy must interest and convince. 
And perhaps the shocker advertise- 
ment merely spurs a jaded appetite 
which demands more thrills. 

Contrasts with the advertising of 
ten years ago have revealed that 
most of it was in slower tempo, and 
most of it, likewise, was in 
taste. 


good 
This is an era of rapid move- 
ment; consequently the pace of the 
advertisement, in layout, illustration 


and copy, must be speeded up. But | 


it would be a mistake, in our opin- 
ion, to abandon standards of good 
taste in advertising merely because 
the public tolerates exhibitions of 
bad taste elsewhere. 

After all, most advertisers want ac- 
ceptance and orders from the whole 
public, and not merely the liberals. 
There are still too many conserva- 
tives to disregard. 


In the Public Interest 


Clarence Francis, president of Gen- 
eral Foods Corporation, rendered a 
real service to business and adver- 
tising when he urged the American 
Association of Advertising Agencies 
at its recent convention to get to- 
gether with advertisers and publish- 
ers in the establishment of a code of 
standards which would put advertis- 
ing on a plane too high to jus- 
tity criticisms from the public or 
regulation by the government. 

Publishers have been discussing co- 
operative efforts for advertising con- 
trol for some time. Now they are 
assured that in taking definite steps 
to eliminate objectionable copy—ob- 
jectionable either on account of the 
character of the product or the ma- 
terial in the advertisement itself 
they will have not only the accept- 


ance but the active support of the’ 


5 


largest users of advertising. 
Manufacturers and others who 
want to make the most successful 
use of advertising know that they 
have a stake in the maintenance of 
full public confidence and good-will 
in the advertisements they read, and 
they will share with Mr. Francis the 
desire that those who control the 
channels of communication with the 


| public close those channels to adver- 


tisers whose publicity material is 
not of the proper character. 

The head of General Foods Corpo- 
ration, in his appeal for action on 
advertising control, declared that ad- 
vertising must be done in the public 
interest. This is the modern view- 
point on all business activities, and 
its prompt acceptance will mean 
more satisfactory relations among 
business, government and the public 


TODAY'S SWEETLY SOLEMN THOUGHT 


| 


| 
| 


| 
| 
| 
| 
| 


"Pay attention, Herkimer! 


The Ajax Jack & Vise Corporation is 
leaving a thought with us." 


Tt an 
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—Colliers. 


The Only Way 


To the Editor: While doing some 
pictures for Chasers, the breath 
sweetener, and Kenyon & Eckhardt, 
Inc., one of my jobs was to pose a 
chap just about to kiss a girl. She, 
however, had to appear emotional, 
choked with expectancy and love. 
Walking in off the street into my 
studio and assuming that character 
was a trifle difficult for the young 
lady and I didn’t have any Gypsy 
fiddler around to waken her desires. 

There was only one way out—the 
chap had to kiss the girl fully a 
dozen times so I could get the pose 
I wanted. He did it, she liked it, 
and I had a perfect picture. 

Howarp 8S. REDELL, 
New York. 
, Ff v 


Good Handicapping 

To the Editor: Congratulations to 
the fellow who writes Rough Proofs. 
The last item in this column for May 
4 interested me tremendously: i 
make a long story short, the Ken- 
tucky Derby should have been won 
by Brevity.” 

It was undoubtedly printed before 
the race was run. Would that I were 
as psychic 

You probably expected comments, 
so here’s mine. 


N. L. Corton, 

| Ady. Dept. Addressograph-Multi- 

graph Corporation, Cleveland. 
vvgy 


| Thinks Independents 
| Help Advertising 


To the Editor: In your publica- 
tion of April 20 it was most interest- 
ing to read the headline, “Standard 
Oil Sells Its Service Stations—Finds 
Volume Larger Under the Indepen- 
dents.” 

More news of this kind will mean 
eventually, in our estimation, less 
unemployment and reduced taxation, 
both state and national. If 
were more independent tire dealers, 
not only your paper, but others 
would have been carrying tremen- 
dous pages of more advertising copy. 
The fewer independents left, the less 
need tor advertising, and it goes 
right down the line accordingly. 

We find the President of Standard 
Oil of Indiana saying that there has 
been an increase in sales since turn- 
ing the stations back to indepen- 
dents. 

Maybe our statement that the tire 
manufacturer should abandon the re- 


| 
| 
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Voice of the Advertiser 


there | 


REALISM 


Or why the supply of male models 
exceeds the demand. 


tail field is justified now once and} 
for all. 
GEORGE J. BURGER, 
General Megr., National Assn. of 
Independent Tire Dealers, New 
York. 
vvegy 


How About Deducting 
Cost of Advertising? 


To the Editor: Since advertising 
is one of the only two forces on earth 
which inevitably increase the velo- 
city of turnover of both money and 
credit, thereby appreciably diminish- 
ing unemployment, multiplying sales 
voluine, and augmenting nationwide 
prosperity and purchasing, why not 
suggest to Congress that the Federal 
Government subsidize advertising? 

Why not introduce at this current 
session of Congress the necessary en- 
abling legislation to permit the De- 
duction of All Advertising Expendi- 
tures during the calendar year 1936 
from gross income tax returns? 

Such legislation has a precedent, 
in the halcyon days after the World 
War. Such legislation will increase 
the nation’s total investment in ad- 
vertising this year approximately 25 
per cent. 

It is true that this legislation | 
would make a big dent in the Treas- 
ury Department’s anticipated in-| 


come from corporate surpluses; but 
the inevitably resultant income from 
all other sources of revenue would be 
so drastically increased that the Fed. 
eral Government would get all the 
tax income needed under greatly im. 
proved conditions in trade and in. 
dustry. 

I defy any business or industry to 
increase its advertising expenditures 
by 25 per cent without also increas. 
ing its sales volume and profits. 

Moreover, I doubt if there is a sin. 
gle corporate enterprise in America 
that would not rather by far invest a 
percentage of its surplus in advertis- 
ing its own products and services 
rather than hand that same percent. 
age of surplus over to Uncle Sam's 
tax collectors for relief. Congress is 
spending billions of dollars attempt- 
ing to ameliorate symptoms. Why 
not go after the basic cause? The 
proposed legislation will strike di- 
rectly at the seat of the nation’s 
trouble . will eliminate most of 
the necessity for relief . . will ex- 
ert a salutary effect upon the eco- 
nomic well being of every family in 
America. 

Every dollar in the United States 
will literally buy ten dollars’ worth 
of what Americans need and want 
every time it passes through ten dif- 
ferent hands. Eight billion dollars, 
used four times a year, can buy 
ONLY 32 billion dollars’ worth. Yet 
these same eight billion dollars, used 
eight times a year, will buy $64,000.- 
000,000 worth! All we need do is 
speed up the velocity of money's 
turnover. Advertising alone can do 
the job. How many of your readers 
could use a 25 per cent increase in 
lineage or gross billing this year? 

Ropert CLary, 
Advertising, Los Angeles. 


7 @ 


Coast Bank to Aid 
the Little Fellow 


To the Editor: Heretofore, bank 
credit has been available to the fa- 
vored few—big business and ade- 
quate collateral. Bank of America 
is making bank credit available to 
the small borrower and instalment 
buyer and at low financing rates. 


Last September, Bank of America 


| announced a new plan for automo- 


bile financing, placing purchasers in 
the cash buyer class. Every form of 
media was used in this program— 


large-size newspaper space in 400 
California publications, statewide 
outdoor and_ street car showings, 


west-wide radie broadcasts, window 
and bank displays, direct mail and 
folders. 

Bank of America recentiy extended 
this service to include all types of 
instalment buying and financing on 
a basis of lower cost and smaller 
monthly payments. 

As follow-ups, each of the depart- 
mepts ot instalment loans will be 
featured in 75-inch newspaper space. 

GEORGIA FRIEDMANN, 

Secretary, Charles R. Stuart, Inc., 

San Francisco. 


* wv 


Industrial Copy 
Has Washed Face 


To the Editor: I read with consid- 
erable interest “The Issue Is Self: 
Regulation” in ADVERTISING AGE. TO 
many of us interested in the well: 
being of advertising it seems that its 
future effectiveness hinges on ma- 
chinery for its control. 

This problem was 
the NIAA in its founding many 
years ago. At that time one of its 
seven purposes was set forth as “to 
support unequivocally the principle 
of truth in advertising, avoiding all 
manner of misrepresentation and 
falsification.” 


recognized by 


I believe it is perfectly fair t? 
claim for NIAA much of the credit 
that industrial advertising has bee? 
comparatively free from this evil. 
The Media Relations Committee 0 
the Association has dealt with such 
cases as they have arisen with a re 
markable degree of success, and will 
continue its efficient work in the ft 
ture whenever cases are reported t 
headquarters. 


R. Davison, 
President, National Industrial 
Advertisers Assn., New York. 
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“My cables will be sent from 
Paris May 8th —your magazine 
will be on the press May 14th. 
This amazing speed in fashion 
service is certainly most 


a 


ys bit ary 


modern. Congratulations!” 


— DORA LOUES MILLER, Internationally Renowned Stylist 


Paris Bound, aboard the S. S. Lafayette 


Be W, do not expect farm women to buy Paris of tomorrow’s fashions weeks before other women 
clothes, but every woman is intensely interested can have them. 
= in fashion news. We asked Miss Miller to select for 


Be In giving farm women this fashion forecast, 
nan} . . 
f its our June issue some of the outstanding successes 


we are fulfilling our promise to deliver a more 


ciple of the Paris May openings, creations that are likely timely more interesting more complete 


and to influen i shi " ° 
fluence American fall fashions i magazine. 


a Last minute sketches, based on descriptions Farm Journal’s four-day printing schedule permits 


rill. s ° . . 7 . . 2 , 
a which she will cable to us direct from Paris, a unique service to its more than 1,200,000 readers r i 


such 


en will give Farm Journal’s women readers a preview in the timeliness of its entire editorial make up. 
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ADVERTISING AGE 


May ‘tf, 1936 


ACNE CREAM 
ALL-PURPOSE CREAM 
ASTRINGENTS 

BABY POWDER 
BLACKHEAD REMEDY 


BLEACH OR FRECKLE 


CREAM 
BRILLIANTINE 
BATH SALTS | 
CLEANSING CREAM 
CLEANSING TISSUE 
CUTICLE SOFTENER 
CUTICLE REMOVER 
DEODORANTS 
FACIAL PACK 


HAIR DYE 
HAIR RINSE 
DEPILATORIES 
EYE BATH 
EYELASH GROWER 
EYE SHADOW 
FACE POWDER 
HAIR SHAMPOO 
HAIR TONIC 
HAND CREAM 
HAND LOTION 
LIPSTICK 
MASCARA 

NAIL POLISH 


NOURISHING CREAM 
PERFUME 

POWDER BASE 
POWDER PUFFS 
ROUGE 

SKIN TONIC 
SUNBURN REMEDY 
TALCUM POWDER 
TISSUE CREAM 
TOILET AND BATH SOAP 
TOOTHPASTE 
TOOTH POWDER 
WAVE SET LOTION 
ASPIRIN 


ANTISEPTICS 

COLD REMEDIES 

CORN OR BUNION 
REMEDIES 

COUGH DROPS 

FEMININE HYGIENE 

HEADACHE REMEDIES 

INDIGESTION REMEDIES 

LATEX PRODUCTS 

LAXATIVES 

LINIMENT 

MOUTH WASH 

OINTMENTS OR SALVES 

SANITARY NAPKINS 

TOILET TISSUE 
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WL bre lecept 


An Itemized Account of what 
000,000 Young Women Buy at @ 


Drug and Cosmetic Counters? 


x * 


Volume 3 of FAWCETT WOMEN’S GROUP Survey Reveals the 
Buying Habits of 2,000,000 Women Readers . . . of Longest 


“Life Expectancy” as Customers 


aka 


x we * 


His it is—Volume Three of Fawcett Women's Group's 
gigantic survey! In this section the drug store pur- 
chases of this group's readers are completely dissected 
and reported for you. Seldom if ever has there been any 
survey quite so important to drug and cosmetic adver- 
tisers as this one. For this is the cross-sectioning of 
2,000,000 circulation, concentrated among young women 
whose average age is 25.5 years. 

Right at this age-average the young woman is at her 
peak, as acustomerat the cosmetic counter. She is entering 
into her most intensive period of buying activity at the drug 
and medicine counters of America’s 70,000 drug stores. 

For it is right at this age that you find most young wives 
—young mothers with their first and second babies! On 
the younger side of our average you find the girls who are 
just ready to marry. From 18 to 30—that is the time when 
beauty appeals are strongest to women. From 24 on, is 
when most of them start taking on the responsibility of family drug buying— 
soaps, toothbrushes and toothpastes, mouthwashes and other drug store prod- 
ucts for the family; medicines of every sort for growing children. 


How to Influence Their Buying Preference 


And—this is the easiest time to reach these young women, if you are ever to 
win them as customers. They haven't done much family drug buying until now. 
They have no prejudices. They are young—they want to test new items. Now 
they have the responsibility of buying. Take advantage of that responsibility— 
and that willingness to buy and try! 

This book gives you the complete list of all the things they buy. It covers 
everything from aspirin and talcum powder to lipsticks and brilliantine. But 
besides its vitally helpful market analysis it presents a picture of the size of the 
market in which you want a bigger share. Reserve your copy of ‘‘The Age of 
Profit—For Drug and Cosmetic Advertisers,’’ today. Just telephone or write 
the nearest Fawcett Women’s Group office now. 


SCREEN BOOK 


SCREEN PLAY *« MOTION PICTURE »« 
ROMANTIC STORIES »« 


MOVIE CLASSIC * HOLLYWOOD s 
ROMANTIC MOVIE STORIES 


TRUE CONFESSIONS 


FAWCETT PUBLICATIONS, Inc. 


1501 Broadway, Paramount Building, New York 


Simpson-Reilly, 536 S. Hill St., Los Angeles 


360 N. Michigan Avenue, Chicago 


Fawcett Bldg., Greenwich, Connecticut 


Simpson-Reilly, 1014 Russ Bldg., San Francisco 
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May 11, 1936 


Donnelly Chairman 


Edward C. Donnelly, Jr., of John 
Donnelly & Sons, New England out- 
door advertising company, has been 
named chairman of the program 
committee for the June 30 depart- 
mental meeting of Ad- 


the Outdoor 
vertising Association of America, at 
the Advertising Federation of Amer- 
ica convention June 28-July 2 in 
Boston. 
Loans for Students 
Woman's 


troit has established a loan fund of 
$100 yearly, to assist women stu- 
dents in the Wayne University ad- 


vanced advertising course of the Ad- 
craft Club of Detroit, to continue 
their work. 


Cow Contest Starts 


Hoard’s Dairyman, Fort Atkinson, 
Wis., has launched the 1936 version 
of its cow judging contest for ad- 
vertising men. Metal plaques will 
be awarded to winners. <A_ booklet 
showing various views of 20 cows of 
four breeds has been issued. 


Students Take Over WHK 


Students of radio technique at 
West Tech High School, Cleveland, 
will take over operation of WHK for 
one day, May 23, assuming all duties 
except sales and accounting. 


Joins Campbell-Ewald 


L. Grant Hamilton, formerly gen-| 


eral manager of Martin, Ine., has 
joined Campbell-Ewald Co., Detroit, 
to work on the Chevrolet account. 


Advertising Club of De- 


VAC-CUP-BAC 


PAT. APLO FOR 


WEST VIRGINIA PULP AND PAPER COMPANY 


230 Park Avenue, New York. N.Y. 
35 East Wacker Drive, Chicago, Ill. 


ADVERTISING AGE 


_ Meter Company Appoints 


Mass., has named The Federated 
Sales Service, Inc., Boston, as mar- 
keting counsel. After a national 


sales organization of agents to con- 
tact the plumbing trade and munici- 
pal and state governments is com- 
pleted, a trade paper campaign will 
be released. 


Bates Joins Brewer 


Albert J. Bates, Jr., for the past 
four years with Goes Lithographing 
Co., Chicago, has been named gen- 
eral manager of Heileman Brewing 
Co., LaCrosse, Wis., succeeding 
Harry Dahl. 


Exhibit in Lebendiue 


The seventh annual exposition of 


the Advertising Club of Columbus, 
held April 28-30, was 
160 panels prepared by 
firms. A feature was a 
old-time advertising. 


-o 


Columbus 


District to Meet 


The annual convention of the 
|fourth district of the Advertising 
| Federation of America will be held 


|at Tampa, Fla., May 17-18, M. Thayer 
Newman of Jacksonville, governor of 
the district, announced. 


Push Ranges, Heaters 

Twenty-two dealers have 
for a co-operative electric range and 
water heater campaign in the Min- 
neapolis Tribune. Advertisements of 
2,000 lines will appear weekly for 
15 weeks. 


Union Water Meter Co., Worcester, 


composed of 


museum of 


signed | 


Frost to Ferry-Hanly 
Herbert H. Frost has joined Ferry- 
Hanly Company, New York, in an ex 
ecutive capacity, and will be a di- 
rector of the company. He was for- 
merly with E. T. Cunningham, Inc. 

and Kolster Radio Corporation. 


Doolittle Elected 


John R. Doolittle has been elected | 
| president 


of Doolittle 
mail service, Chicago. 
his brother Douglass, 
Salesvertising Associates, 

will continue as a director. 


& Co., 
He succeeds 
president 

Inc., 


Haynes Joins Agency 
Walter S. 
writer. He was formerly advertising 


manager for Fortnum & Mason and 
B. Altman & Co. 


| Wrigley Signe for Year 


“The March of Time,” which was 


_taken over by Wm. Wrigley Jr. Com- 


pany March 27, has been signed for 
weeks over Columbia Broadcast- 
ing System. 


59 
se 


Brown with Agency 
Robert C. Brown has joined L. H. 
Hartman Co., New York, as vice- 
president. He was previousiy wiih 
the New York Evening Journal in 


|'charge of national advertising. 


Rayburn Appointed 
Van Rayburn, advertising manager 
of the Suffolk, Va., News Herald, has 
been made advertising manager of 
the Clarksdale, Miss., Daily News. 


ot | 
who | 


Haynes has joined Ken- 
yon & Eckhardt, New York, as copy 


PRESS SURVEY 
SHOWS MARKET 
FOR WHISKIES 


May 6.-—Of 


direct | 


Pittsburgh, Pa., the 
$30,833,280 worth of liquor sold in 
Pennsylvania during the last six 
months of 1935, $6,558,300 was bought 
|in Allegheny County alone, accord- 
ing to an exhaustive survey made by 
the Pittsburgh Scripps 
Howard newspaper. This is 21.26 
per cent of the state total, while Dis- 
trict 4, which comprises the Western 
Pennsylvania market consumed 51 
per cent. Complete figures for coun- 
ties are presented. 

Straight whiskies are preferred by 
Western Pennsylvanians, the survey 
shows, 49.4 per cent of total volume 


Press, 


being represented by this’ type, 
against 35.5 per cent by blends. 
Straight rye whiskies are favorites, 


getting 28 per cent of the business, 
compared with only 3.8 per cent by 
straight bourbon and 17.6 per cent 
by other straight whiskies. 

Blends of whiskies and spirits ac- 
count for 32.3 per cent of the total 
attributed this classification. 

Certain brands are shown to have 
outstanding leadership in their re- 
spective fields. Gibsons gets 30.3 


to 


i 


Pinite Checks. 


...4ince a New Service Principle 
Guarantees Poster &; ppectiveness 


exactly the inks which are 
for perfect results. The plant 


may do a good job. But, if 


partly illustrated, one plant 


they were posted.”’ 


poster paper, gives ’Vac- 
Cup-Bac” greater sticking 
qualities ... “flagging” is 
almost entirely eliminated. 


% Generous samples of Vac-Cup 
can be had by addressing the W 
office nearest you. 


503 Market Street, San Francisco, Cal. 
Public Ledger Building, Philadelphia, Pa. 


“The ink manufacturer, cooperating 
with the lithographer, may provide 


may have the willingness and equip- 
ment ito render adequate service. And those who 
create the advertising message in its complete form 


efforts of all are not, because of de- 
ficiencies in paper quality, apparent 
throughout a poster period, then 
these efforts are likely to be wasted.” 


—POSTER PAPER AND POSTER SERVICE. 


Reporting on his test of the poster 


said: ‘At the end of 90 days the 
posters looked as good as the day 


Here's the Reason: 


The diamond-shaped Vacuum Cup, 
a new and exclusive principle in 


required 
operator 


the best 


Disks 


/ 


~ 


operator 


per cent of straight rye sales, the 
survey points out, its nearest com- 
petitor being Golden Wedding, with 
22.3 per cent. 


Lucky Star Leads 


Even more decided is the leader- 
ship of Lucky Star in the field of 
blends of straight whiskies, with 65.1 
per cent of the total. When it comes 
to blends of whiskies and spirits, 
Cobbs Creek gets 21.3 per cent, fol- 
lowed by Seagrams 5 Crown, with 
11.9 per cent, and Brigadier, with 
11.4 per cent. 

Town Tavern makes the pace for 
straight rye whiskies, with 29.0 per 
cent, while Windsor gets 49.4 per 
cent of the sales of straight bourbon 
Old Prentiss leads in the straight 
whisky classification, while Old Over- 
holt has a long lead over its nearest 
rival in the bottled-in-bond field. 

While the survey reveals many in- 
teresting features, such as the spread 
between urban and rural consump- 
tion and effect of holidays on buying, 
it gives further aid to distillers with 
two scales. An overlay scale cor- 
responds with the sales line of total 
liquor on two charts and by using 
the scale according to instructions, 
any marketer may determine at a 
glance how the movement of any par- 
ticular type of liquor varied in com- 
parison with total sales. 

The other scale is used to ascer- 
tain percentage relationships be- 
tween various types of liquors dur- 
ing any one week. 


SCOTCH SITUATION 
SHOWN IN CLEVELAND 


Cleveland, O., May 7.—Presenting 
a survey which shows that only 4 
per cent of the liquor consumed in 
Ohio is Scotch, the Cleveland Press 
deduces that this situation is due to 
the fact that Scotch has never been 
properly advertised. 

It points out that 85 per cent of 
all Scotch is sold in eight of Ohio’s 
85 counties. These same counties 
consume 67.3 per cent of all liquors. 


Holds Student Contest 


Three cash prizes totaling $50 will 
be given members of Oklahoma City 
University advertising classes by the 
Oklahoma City Advertising Club for 
the best complete advertising cam- 
paigns on accident prevention and 
improvement of health conditions. 


FTC Postpones Hearing 

The Federal Trade Commission 
has indefinitely postponed hearing 
on a complaint against the Black- 
well, Okla., Daily Journal, involving 
charges of unfair practices in sale of 
advertising contracts. 


Slater Heads Drive 
B. K. Slater, Olsen Publishing Co.., 
Milwaukee, was elected president of 
the Wisconsin Dairy Campaign Com- 
mittee, which voted at its second an- 
nual meeting in Madison to continue 
its work. 


Changes Page Size 


Effective May 9, the size of halft- 
page advertisements in color maga- 


zine section of The Toronto Star 
Weekly was changed to 121, by 11 
inches or 66% picas; 10 by 137% 


inches or 8314, picas. 


WHAT HELP DO 
YOU} NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 


Check the data you need below, tear out 
this advertisement, attach to your letter- 
head and mail to us. 


O “Baking Industry Facts and 


Figures,” a market data 
folder. 
C “Selling Leads,” an every 


week service. 

(J Sample pages from the “Bak- 
ing Industries Blue Book.” 

( Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

() Audit Bureau of Circula- 
tions statement. 


-BAKERSHELPER 


\ MAGATINE “ BAKERY PRACTICE oy MANAGEMENT 


HELPING BAKERS SINCE 1887 

of ABC-ABP 

380 South Wells Street, 
Chicago 


Member 
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ADVERTISING AGE 17 


The New York Times 


Gains in Advertising and 


Sets Record in Circulation 


Month after month this year the total advertising in The New York Times 
has led all New York newspapers and has increased over 1935. And the 


increase itself grows. 


1936 Gain in Advertising Linage oe 
January 93,554 6.49 
February 124,096 9.76 
March 178,794 10.47 
April 188,534 11.58 


A new high record was set in the weekday circulation of The New York 
Times during the four months of this year and the gain in the circulation of 


The Sunday Times was one of the greatest ever made in a similar period. 


Average Net Paid Sale 4 Months 1936 Pre 
Weekdays 487,401 25,680 
Sundays 765,600 36,056 


The New York Cimes 


“All the News That's Fit to Print” 
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Certified Food Press | 
Opens Joint Campaign 


(Co-operative promotional activities 
have been launched by Certified Food 
Trade Press, official publications of 
independent retail grocer associa- | 
tions. The program is in charge of | 
Robert Barton, former agency execu- | 
tive and advertising manager of Na- | 
tional Biscuit Co., as representative | 
at 551 Fifth Ave., New York. 

Members will be identified by in- 
signia of the group. Other aspects 
include standardization of rate cards 
to conform to AAAA requirements, 
sworn circulation statements, uni- | 
form 7 by 10 page size, merchandis- 
ing co-operation for advertisers, and 
perhaps later, a group rate. 


N icholls in South 


Antoinette Nicholls 
pointed advertising manager. of 
Marks Isaacs Co., New Orleans de- 
partment store. Miss Nicholls has 
been in advertising departments of 
St. Louis and Chicago stores. 


has been ap- 


| 
| 


Guerin to Basford | 

L. Guerin, formerly with McGraw- 

Hill Publishing Co., New York, has 
joined G. M. Basford Company. 


| 


| 


WAIU Renews | 

WAIU, Columbus, O., has renewed 
its exclusive representation contract | 
with Free, Johns & Field, Inc. 


Spur Youngsters to Read 
Classified Advertising 
To encourage youngsters to read 
classified advertising, the Louisville 
Courier Journal and Times have an- 
nounced “swap or for sale” adver- 
tisements for youngsters 6 to 16 
years of age at the rate of 1 cent a 
word. 


The Herald Post accepts swap ad- | 
restrictions or 


vertisements without 
charge to either adults or children. 


° 

New Durkee Campaign 

Durkee Famous Foods, Elmhurst, 
L. I. are releasing a new and larger 
campaign on Durkee’s Famous Dres- 
sing and Meat Sauce, running 
weekly in newspapers, and New York 
editions of magazines. Federal Ad- 
vertising Agency, New York, is in 
charge. 


Pepsi-Cola in Dailies 


Pepsi-Cola Company, Long Island 
City, N. Y. will run a 
$250,000 newspaper campaign in 136 
papers to emphasize home use of the 
product. Brown Advertising Agency, 
New York, is in charge 


New Woodbury Product 


Jergens-Woodbury Co. Cincinnati, 
is introducing Woodbury’s “Germ- 
Free” face powder in radio broad- 
casts, to be followed by magazine 


|advertising in June issues. 
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ADVERTISING AGE 


~— COPY-WRITERS 
TALK TOO MUCH? 


“Post Serial Starts Debate 
| Among Agencies 


| New York, May 9.—Do women 
| copy-writers talk too much? 

This interesting question, raised by 
Faith Baldwin in her recently con- 
cluded serial in The Saturday Eve- 
ning Post, “Men Are Such Fools!’ 
is being discussed with enthusiasm 
by agency executives and = copy- 
| writers. 

The story is about the efforts of a 
young and talented woman to make 
good in the agency business. She 
has found that the easiest way to get 
along is to make use of the impres- 
sionable men she meets, including 
‘her husband and her agency associ- 
ates. 
| The big crisis comes in connection 
| with a brand-new idea for a men’s 
| hat account handled by her agency. 


FULLER &€ SMITH & ROSS 


* 


We think of sales promo- 
tion and advertising in the 
same terms...as Compan- 
ion parts of the complete 
campaign...and we are 
happy to serve clients 


in planning both parts. 


* 


NEW YORK 


444 Madison Avenue 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Seal Co. 
American Can Company 


Art Metal 
Construction Co. 


Associated Tire Lines — 
The B. F. Goodrich 
Rubber Co. 


The Austin Company 

The Bassick Company 
The Bryant Heater Co. 
Chase Brass & Copper Co. 


Central National Bank 
of Cleveland 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


. 


Country Life—American 
Home Corp. 
—The American Home 
—Country Life 


P. & F. Corbin 

Detroit Steel Products Co. 
Emery Industries, Inc. 
Harpers Magazine 
Hotels Statler Co., Inc. 
Wa. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


Lake Erie College 
The Leisy Brewing Co. 


New York University 


The Pennzoil Company 


Printers’ Ink 
The Standard Register Co 


The Strong-Carlisle & 
Hammond Co. 


The Templin-Bradley Co. 
Trundle Engineering Co. 
University School 


Virginia Hot Springs Co 
—The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Co. 


Mark Cross Company 


West Penn Power Co. 


National Canners’ 
Association 


The WGAR Broadcasting 
Company 

The Wood Shovel 
and Tool Co. 


Nation's Business 


The Wooster Brush Co. 


‘CLEVELAND 


1501 Euclid Avenue 


In a conversation over cocktails, one 
of the copy aces confides to Lina, the 
ambitious advertising woman, that 
hats should be designed to fit the 
contour of faces. She beats him to 
the punch by suggesting the idea to 
the boss of the agency, and is given 
credit for developing the revolution 
ary plai. The manufacturers delay 
in adopting it, but eventually change 
their production scheme in order to 
put out the new line of hats that fit 
faces. 

In the meantime, however, Lina 
has been having lunch with Beatrice, 
another copy-writer formerly associ- 
ated with the same agency, but now 
with a rival organization. She inno- 
cently drops a hint regarding the 
world-shaking new idea for men’s 
hats, and even sketches the designs. 
Beatrice cleverly pumps her dry, 
pockets the sketches and with them 
helps her agency to land a competi- 
tive hat account. 

When the copy breaks in the maga- 
zines, Lina’s boss almost has apo- 
plexy. She is called on the carpet, 
fails to come up with a convincing 
explanation, and is given the air. 
When she upbraids Beatrice for he 
lack of faith, the latter tells her 
calmly tnat she shouldn’t have talked 
so much. The idea that women 
copy-writers are too inclined to gos- 
sip outside the office about business 
affairs is also voiced in disillusioned 
vein by the head of the agency which 
had all that explaining to do to the 
hat manufacturer who was. first 
offered the idea. 

Lina regains the husband from 
whom she has been estranged—but 
only after he has agreed to let her 
handle the advertising in his food 
brokerage business. While the story 
doesn’t prove anything final about 
the trustworthiness of women with 
business secrets, it indicates clear- 
ly the author’s belief that men are 
fools-—about women, 


Gibson to Parrish 
Carl Gibson has rejoined Amos 
Parrish & Co., New York, in the re- 
tail division. He has been in the 
advertising department of the New 
York Herald Tribune. 


Tobacco Men to Golf 


Advertising and sales executives of 
the tobacco industry will hold their 
13th annual tournament at the Me- 
tropolis Country Club, White Plains, 
N. Y. June 17. 


Bo-Kay Perfume Co. New York has 
selected Kelsey-Prins & Keifer, Inc. 
New York, to direct its advertising. 


Stern Picks Agency 


L. & H. Stern, Inc. New York, 
maker of pipes, has appointed Albert 
Frank-Guenther Law, Ine. to direct 
its advertising. Newspapers and 
magazines, possibly radio, will he 
used. 


Names Zinn and Meyer 


Palisades Amusement Park Ope) 
ating Corporation has appointed 
Zinn and Meyer, New York. News 
papers in New York City and New 
Jersey will be used. Fred Victo; 
Jr., is account executive. 


Ehret’s Beer Returns 


George Ehret Brewery, Inc., Brook 
lyn, N. Y. will reintroduce Ehret’s 
extra draft beer about June 15, after 
a discontinuance since prohibition 
went into effect. The Ferry-Hanley 
Co. New York, handles the account 


Buys “Architecture” 
Architecture has been sold by 
Charles Scribner’s Sons to American 
Architect, published by Hearst 
Magazines, Inc. The papers will be 

consolidated with the June issue. 


Doherty to Lefton 


John J. Doherty has joined th: 
production department of Al Pau! 
Lefton Co., Philadelphia. He was 


previously assistant production man- 
azer of Benton & Bowles, New York. 


Fight New Gas Tax 


Leading oil companies operating 
in Pennsylvania are opposing the 
vroposed one-cent gasoline tax in- 
crease now before the state legisla- 
ture. 


Doremus G ole Two 


Colombian Steamship Line, New 
York, has appointed Doremus & Co 
Boston. The same agency has been 
named for Rockingham Park, Salem, 
N. H. 


Kerkow to Pathescope 


Herbert Kerkow, formerly. with 
Caravel Films, has joined Pathescope 
Company of America, Inc., New York 
as director of industrial motion pic 
tures 


Badgers Elect Kessler 

L. L. Kessler, Dodgeville Chronicle. 
was elected president of the Wiscon 
sin Press Association at its annual 
meeting April 24 in Milwaukee. 


Cyl-Vac to Buckridge 

J. O. Bueckridge & Co., Detroit, 
have been appointed by Fur Equip- 
ment Co., Detroit, Cyl-Vac fur clean- 
ing machines. Trade _ publications 
will be used: 
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high speed advertising. 
data, then go to the source.”’ 


ACTION for its advertisers. 


Cost? 


use your products 


ating men in the 


“IEN, to me, is the perfect example of producer-to-user, 
We get the facts and the necessary 


So writes a mechanical engineer for a large Ohio power Company 
his definition is one we can't improve on as it ably explains 
IEN's 42,000 plant operating readership and outstanding records of 


IEN is the action spot for news of why, where and how industry can 


*Sent by request of more than 40,000 active plant oper- 
larger plants 


THOMAS PUBLISHING CO., 461 8th 


. $79 to $85 an issue. 


industries. 


Ave., New York City 
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Palmer Advertising (deas 


We Create, Design and Produce Fine Advertising Lithography 


WILSON'S 


Bisa an 


We serve many of the leading national advertisers, 
year after year, on quality window displays and 
booklets. If you desire something superior call us in. 


eet ORE oe 


CORNED BEEF 
™., HASH F 
; nee, 


see 


Clydesdale Tea 


ternational Champoan Cly 
HILSON & CO. Meat Parkers 


She Uridson Label prTlems «our <abLe 


The Middle-west— served from our Chicago Office 


Minneapolis, Louisville, Detroit, Cleve- 
\ land, Dayton, Memphis, Des Moines, 
LAN DO LAK ES Grand Rapids—any of these cities, any 
Butier city in the middle-west will receive im- 
mediate personal service from Russell 
Palmer, Gordon Gannett or “Bill” 
Deutsch. We will be there immediately 
and have fine designs back from New 
York more rapidly than the average local 
organization. Some of our finest accounts 
are in the smaller towns, but they get the 
same service and same quality that we 
give the largest national advertiser in 
New York City or Chicago. 


ASK US INTO YOUR NEXT QUALITY COMPETITION 


Window 
Displays 
Booklets 
Recipe Boxes 
24-sheet 
waren with its cool 
Car Cards minty tingle 
: ' . Y 3 ~ ©" The Tooth Paste sold everywhere i 
sai : mi ae which bears the Seal of Acc 
agile aetides Wea yveaatan es Counter Cards of The Americus Boutell Aasnciaties 
bo Made bys Dentist ) Made by a Dentist ) wih. aaa 


A DIVISION OF THE UNITED STATES PRINTING & LITHOGRAPH CO. 


A N N 6] U N Cc E M E N T “Mr. Gordon H. Gannett, who has been 


with the Quality Group Magazines in the middle-west for the past nine years, 


PALMER ADVERTISING SERVICE, Inc. 


52 EAST 19TH STREET 221 NO. LA SALLE STREET 
alt NEW YORK CITY ° CHICAGO, ILL. 
) ALgonquin 4-6250 State 1751 


has joined Palmer Advertising Service, Inc., as a sales representative working 
out of the Chicago office at 221 No. La Salle Street. 


., Tea. ns” i te t bain ys ; vue ee tye 2 eat. a ara 
; ie ree es 3 : ot Atal > ed Stee re ~ a M Me ie Re L eiige Jare “s ‘ g r 1 m ; < . : wx ‘ ; iy : 4 n> ¢ . : i ie NEES 
Ce ann ——————————————————————————————————————— ‘9 
es ————— SS - — = - ne — ne -_ . me Ee 
“ee ik 
rk, & 
ert 
ind : 
be o 
. +m g see 
ve 1 ) ee 
ted ; 
Ws ‘ 
ew z naecieaneemeict 
r ) ee 
4 ; Gy” . ; ad 
ok s , 4 4 + 
pt’s : a1) ; 
ter F 7. oh, 
ion ae 
ley a a es 
nt. : ~ ae 
tier ON aie ok : oe Lae j " fey Sia 
a ae . % fay x : 
x -_ | _ ee at a ee ‘ 
» Fi | Certified \ | a SAUSAGE = CANNED peers 
) 3 i a. | one 
con A nis. \ (Wison&Co) ff ® MEATS ae 
*§ 3 e : TS te aaa, ; 4 oe ¥ : j . a % ” <r 
he : fee. ae i , rd ae ee ‘ eae 4 re ag 
} _ oe ae y ; sail i a ee 
ee — . *€ A ‘ ; i a ce fReLe 
the oh Sot ) * 4 — ‘ne ees . a 4 Ps a es hs Bh j ee 
' ee * nf) j orth ! a : ol il ie MN; 
= doc | = BR |) \ HAMSan BACON }; A\bo- S — 4 lt 
ae tr pe ; i ey af 2 ets 3 5 ae %, ah s > 2, So 
_— ay al | ae SF haiti | “ - et a; = x a a 
<. A ~ + oer | ein tae ie ae ae my * S -_ S| 4 ee ; 
ork, ~ gee —" . ga'u = ; The Urkron label gorotitte your cutee on ee _— = i te ae ir patil 
- “a. - Fi & ‘ * a) ae : b ‘“ ws: py ee ¥ Fae eR 
“. fF é omg ; i * my sinciliaiis ‘ ‘ ; ‘ » ei8 a , 4 ye f at F ae se hg a : 
* a Sf » oa wy Jade a ‘ “ f ities ”, aie $ all we “ % 4 P a 4 P’ ¥ ea . 7 oe * eas ae 
a ZS > soe . 4 es was : - > ot _ opt 
the 4 7 pats om * oo? i >) Tee =: et i se .~ ig ia 4 rs e 
in- F . S eee aE eh e ' fae i at * ea a : ; q — = ae »y f ae th aie 
sla es > eK DF Me an”). - Ss yey oa a . ” i i : eae , aye 2. 
ase ° iota 7s Sane SS an A AGMR fee - ~ 5 gala > — a as Be 
3 . 4 % fs ate eel P ead 
: AS Alii “ne , ay Se ™ my. ' “OER * ens a eaeehen ‘i, 
ie > | =a j Le nd , a, . | ae: QR wertcreo. 5 
a a “ ‘es » Z oe ee ew oe t oe | = oe 
Wii SGN & Co gs : " 4 > ie . + oy ' ; éavy! p ‘ leat : ey 2 
4 at - SORES Sa ame am i - ose : : a 
axe pa ie | peeaiien s ie ee te 4. 4. She Urboen tabel protécl your table a 
(Co = a 
: t. 
een be 
lem, Bs 
4. fe siete 
ee i a 
vith tar 
‘ope : ee ae 
ork 
pic: : 
_— ———— BS ny cht 
: i ee | ge ates 
J ; Bs 3 SS ‘ Se iat ee 
; ee x Of rd 
tote, * [yAg eee 
con i} & if ait me. 
] i£ § if i 
nua 4 Pe ie 
' UA Tn he 
‘ . f. om TILLED ng hp ae 
; i (j ' = ote et a 3 
d eee a 
roit, PI i j a { eek eae 
juip- ’ : invade 
; ae hg 4 ee 7 
ean- ha | at ee 
ions ” S “a ai . . 
; i 4 See : ea : 4 ) 7 
—— Og = t “ ae 
: P ‘ ¢ ae F ee 
* > = 2 : . 
ae q i wy 
G i ea LA a me capes 
i Qe Lae is 4 
i ; er ON i 
. ‘ — wag ee on , es 
= Zee. ioe ‘ a ere re eae aes. (ee i ee 
* 7 : ts z Stine = * : pet? ‘ - A ' Basi : ge ee ae a ene ee 5a oe 
ee | J —BNBPAANKFORT oistiLeResS ss 
secs 
ies badge 
| — fF Rr oot al 
) Beta. a Well 
i . ‘lad ee ae 
> a j reer as 
$ ’ - ‘ - 
— 2 ~ ae - 
eee * - * 
q " . : Me . a2 - F , Sil 4 r sf 
ef / “44 Aye 
wen? ge a f “4 
Te / ee, e as ‘ . on 
(Ou, i — : a 
i Aw ae. a : et Sha 
. d ; Per ey! f a oer a ‘igs E % 
Cag” , ; aad 2a z ee 
aren ; ~ 4 id hd Ug : mo ; 7 4 tee 
{ ew, f : pe i 
ye “ - 
ee : 
ot 
’ ae y - 
che See 
18 eae 
Ba 
a ie aaa Ss « Haat Beky te) tay i ne 7 a at RN ee Te 3 oe, Ne he a Yolen ne Ber ica e Pe S si OS etal Neh, ie 4 Bia © ome. Si eee a seinen: BR as A ERI Sete SIRI ts Pan eh eon isle am a ete oy sf “4 4 e 
fey Ne iy) (neh OW gaia ee Eee BE rls oy erm aha eat 1 8 oe Pe Se aaa RN RT oo ie Sar ob eR ee aM ay TSS CR Rages Leyte niga Ne Ee ems hae > RR RR aie sp 5 li 2 Oo le RM 7 oR Sei a Nes a aan Sh pe 
SE Nea a Sc Sea meee es ene agni 8 TERR REIS To RRR i UR Si Ss NR Si = pi aaa care 
= > bak ~y es . > fae S : 5a > “3 Aer a 1 7 a “sp Se Re tn Gee ae Se 5 ee. 


Rae: Be hay ie iy, ie ee 2 pee eee a med |. G (fe Mie meow See ce aa seine ae “ Seeding 5 it igs . = be apa mgt 7 eae, Ma wll ft Deg Mirna “tye” RR aaa Rg A iar ede peasy 
5 oe ms ne ,. : 2 Ec es ie Pie err 7 Os ne eee Sc ere Si > * a 4 
ee ae a eee hae eee . a s 5 See = pe as on hee re bo é eA ‘ bee aac aa Bee : ae alae, Sh eet 
oft ig Z . " 4 b E a She, - Ey uml! t ‘ ‘ ae y “ i f i . 4 baeti ‘ : b Z ase Gi, Pee. de nf 5 
By . : } ‘ f ie: 
, . ¥ ig . 3 Be cil sai ; of Z ‘uh ‘ ; mt nee se bake alton uae? Sele. yk : 
f é = . oe SS : a, Pt as Sua ee ol fy : : a "i j ad “et a , : 
. 4 a SS ee ee le ie Pe ot Meets & a afr i # e ats nie E ’ 3 ce any > en eerie a te " ae , “ : 4 “  e. ae 
x too" : sat teen cane | TT ee URS EEE ye eS as RT ie 
bss sae mr bay . ° 
eo: ae 
patie: Rat i 
| May 11, 1936 N 
% 
o ADVERTISING AGE 
* ———— SSS - 
+ s F ; wy ace BY 2 z ; 
b sii ; 3 yy ; ; ; - : f 
, ie ; J g ° ie a N a = ou ., cot ay a 
; é : ‘ Lae : 
* ¥ , P ¥ eres ce 2) 
= 4 : : 
7 % eo ~ 4 : * et ee hace 7 
€ = a, : . oh 
: i 
z y ae a aad J be : sii ; - ae sp set i 
& ; oe : ie” . ; a ie ae eee eo ae 
a a ig ae. ae =a : : 
2 Lae a Me ss 3 : . ae 
= 
a ; na 
ae eB 
a 
See Sa 
a es 
ma alt 
Soe. ee 
Base Neh 
er Poo 
= es. 
ope Bay 
.@ 
ae es 
q ats 
, ts - 
eeu 
Mh : 
; 
a en : 
“os 
ata! ne 
: — 
= ” Eo os 
os 
; F sepa 
— 
cae oe i 
Be “iva 
Regi : 
a3 EB 
ae Fs : 
oe, . ee: 
<a ao 
. a. facie ihe 
aa ial aad 
sais: °° ey 
- fo ag 
5 a on 
mi Se 
nie =a 
cS a 
oe a 
c. a oe es 
ae * 7 a 
2) * a 25 
4 = a . + = 
7 Ss 
anes le : 
ca, era: 
aie a. 
tes ee oe: 
Sy ior, emu 
ad isi! 
le 
‘ ond =. eae : ‘ 
0 ie ee 8 
a ar 
a 
1 AREY Hee 
- . Ae ¢ 
Siot “ae 
ae ; pn 
Fe se a 
; ea eae | 
<a i — | 
ji oe a5 ee 
Ee 4 ey “s 
— 
rire Ee 
: ae ee 
es 
ca 5: : 
ee. ae 
Re 
a. 
ae eee 
oj he eee tr 
ae 
ae : 
eS Pane diet 
tgs ale 
"ia aoe ei: 
ne ey, Sas 
a 
ie is 
Pisce 
7 a 
e Po * es 
: gs 
a ee 
aie ar 
Begg Sh, , 
Se E 3 
. 3 we Sara By ie p 
eae 
— x “a 
i a 
ae 
ee € 
a: ae 
a. ae : 
Se pee eg 
ns tee Mae 
a a 
ee a 
Se 
aes f Pa ae Ea 
ee wae. eae 
ad A age 
re 
ae. Seer 
le ret ey Bre 
x BS 
: AT ene. 
a. a as et a 
ra Bee ee 
oe \ Saeea oe: 
St 
“ ee 
. ae ee , 
ee — : 
. ; 
AK e 7 
a 
aay aa Sue. ie 
=. ? ee r ae neat 
fi = See 
a eee 
Rare 9 soe a 
fat ie “S, Plfatd oe 
i, tS aie sR et 
y TGA IE ST a 
a ee Saat ee 
ee 7 ‘ ee ne i . - 
. pee i So. 1 rae ‘ 
BS heh Dae ene ; r . ; F ene ‘ ' f ‘ 215 Rata ee a I ee 
: Stee * a : 4 s 7 eB 5 Rie, 2) eee Uggs hg Sr * fee cine oe heal 
ip ea’ sae < ; mio’ , a cet es ee ace. | ate CAML oem me Soi alae Map NR ta ky See , rE eter madara occ, 5 Wm ar On) Aue PN ead Oey i caeee Rieti 6) fare i 
Ripe : Pais or ea : j Mei ard “a e ae oe es: et a Zetty ee fee. Bee gh eet er. han eet ae eee es eer eer % Dra M eh eg ME gia Tal Pi Pe oe ae Dy Sy Mule ae om eg ST. | fae. ee agit 
“di a ‘eee Ieee pened ee an, aS Ys Teen Ae Se eater Rr AT Te cv r ag Te es ie ce Hy Meets Ie tah oa ree 9 GEE A Segoe st a aie oR 9. Paes Ss ce Bets as aeneoeee Wegt ee tues eo : gti a Pee 


CiN CIN N 
OHIO - KENTUCKY: INDIANA 


Pee Pros ts oe Ds A aes : # ee cada ee Shah One eI oe ae oe ; a TRY PA ys =a See Ba aia lage a, He “i . 5 tan ad Waa mag 3 r SORT. Ge a oe Re ag ; ew 
: # f 5 . fee h, ee Dee Ce ee ee es ae . ~~ Rae tet * s ' ’ aie , . 4 Pe re £ 
: y ay ee : 5 2 ding 7 . or ” ; ; > a 
6 May 11, 1936 on 
oe ee Snaeeeedecaaeaeerpemereee ; 
nd 
: 5 ? Bs - : = ¢ is 4 
pet z Se aaa . x oa ‘3 oS a : 2 
: a Ss : ae : PN oma. 
| :. a 7 3 
. 
fe : x z ee 
pie [ie eae see 
pies aap et i 
ae ; sit 
lines ’ 
cee s 
ae Ws aa ere 
Ps Shee < Fang ce ee 
12 3 YY age, te ode 
7a 2 ne ree 
. Saas . ee 
ene ae ce, 
=k ‘ite re > Sted 
had ; ee 
a Bes Cine ae % 
as _ 3 , bi ‘ ; a 
. x ey Ma ips AIR 
eta as 
Fil ‘ Ea rs a oa, 
Sa = x non ima 
Sd a. Sy st pe eae Z ee 
‘ : ce ‘ x spel Bee 8 ee 
he oat 
re . ae ew ae 
a z ars 0 2 eee 
tie ee s lage ks "y rr 
Thug “ hive bia i ee ies 
Sas ‘Sk: ieee Oe 
ee ee 
oS or, es Sz hich aaa 
cin? a as ; P Pee a eas 
: re Sai ea oe es 
‘ : seit Geet ot ek Aan 3 Pi. ae 2 
ee Sag a “' b 5 
oN ete . Be ae RES 
ie : es i = . = : i kt win, ei x § eid 
sy ean. ie. ae f sane i ae oy ie Ls 
ee aoa ae Cte. endo = 
a U 44 Ris ose i a aod a Reet ae 
sv i aes ‘ eae a 
er ie ay pies es ’ a 
onl: aang a adil) Pee 
ia (re 4 ee Ea foc — a 
; ; A : es. eS 
ste Se ie 4 / si ce 2 % 
eo ok ee oe ee ee ‘eet = ups , - el 
eee Reef ee TA h ier i: ~ P Sian ie 
a. ma sytem ‘jo ae 
ea ais : . | SE Ta ee Pea) 
A ape / eit Skt ne et rw oe ; 
peta 4 3 » ee seh 2 ee a ame, mt 
ao : : ™ BC Enea) eC Se ee a Ps ae 
; 6 Fs a is ee er eS a a + epee 
= eens Pic ig Bae ie. si 
or a. oe: Ne er eed is 
ele oi diac irileiee a A: 
(nk eS a eae eS) ci 
: ye % reg : a =e 
& = 1 ee Feit 
es ee EE are eae 
> Vireeey r oi ee 
J ; € Nees es = oo 
ej re ee ce 
ay . . 3 Los : Sage 
a ‘ a 
. ue ae ‘ = = 
mee ; f ee - meat) = Cee e Pe eel. 
ay qe y = x 5 hr eo 
_ ‘ - ‘i i: i ert a eat e a 
lod — aes as * eae. oa a ~ h pee bg oe tet 
ee el < Sit aes a he Ie . ‘i ee el pe oe a 
fo To : . | : <- Sus ; 4h. iii f Bae Oe 
tlt) See cShaa sl ‘ ; ; : aia ae a ee eT en ae 
at ene sive oe ee Re . Pe! Pe ; «eee atone 2 le cn, en ae Bo ee 
eee pe het a he a nen Me dae es ay eT oe Oren! = ; Ee. ae eee, ms Sy 
ea PR lie mi Re at yn 528, cet ¥ sn ae oe bo | alle has ae % ci 
Rie: 2c , vi 2 * sa ae i ck 3, Sn. ‘ 
ay ot Sara 2s CaN TET Woy tee a ME a ee H Fe Sera Pees: a 
eee so. ae Se nS rt ER ade Bee: aif Se eee aaa: ne . oer. eee Bete 
ee (eee ‘ rey ety gain ’ eg eB Sir oc \ 3) gee : ae 
grt cae et nee ; ae aeoaghs oa . Ny Be Re Bo eas CAP pale nade ey aoe 
ee me ee saat duel, oe ay oo.ae Pe ae Re cetaceans oe TS ee ac : cy 
“bsheg ets Mite pet ed ‘ : ee: “nde a 4 Bis pecions, uate Pe aie aid tie Eee 5 a Sy ll aia me 
Be ee a a en “ i ee gin Receipt ah: MMMM as} Shoe grote os ake ee 3 
eke ge ee eS : ’ Ze a mt peat eae eae a Je ote if a 
ae an owe 2 2 a 5 " ; a me aan rt oars Pea Save ae = 
te ae gee hee <a ea = ae ; : RE Sea ic: ta 
flr a ie Pama Re ie meet & ved te ‘i ; : eye ree Re Tie Bee i ate 
ED hos as ae ie ae St wee A a foo on. ae as 
Lee. aes aa eee e, 1 oa j ’ u ee SLR SS >. sain in Fee 4 om 
- ae ao ee io ne gt 5 a fer nies re Sic te ite At oe ran aes. 
eae eee coy eng N ene ie. pi si tg : mi Bi a8 f! mane vad A we ae Baa sae 
fo ae 4 i ees ‘ : - r ae aes a" 
‘ou ai gare ei SS eens aie 
Ps i a ie Berar ioc a ae =e gee allies 
cgi ‘= : Bee ees es os apes 
i Pe ae (ism Be te en eager oR hi euenie SOS he ia 
ee Sipe es ee eer ee ean. <a Rees ta 
ie He Ree id ee Paka att apa: “Trapenealana Perri 
las neh terete Beh S'la la MA = es Be iae SL 
ie es i a i a ea : fete o fe aed bce 
ee ects ee tesa eee Sipe eh ae a 22a, li tons a, 
a eee ae cme ; eee a. 5 rl a ves plies: ue a 
ie oe se Se. S re Lester t= Te aa Bene. 
iets ad se a a ee PR ie ee. cae - ie eta. ee 
a. ee a a ee BO a F eae om 
=, é eae 2 a ee ie er, + Rear cee 
1 ei, ma Fey 625 prea am eye a ne a , 
ee ee Tae eh i ae . 7 : 
hoa eas Ro ee wes . Wag, ty 4 
eae aes ene : * 
! an See J he 4 ? 
ae rt) gem re : 
LS ae IIR 5 hs et ue 
ae ae * hee zi 
a Paar re ieee — 
oe ia ane yf oe = 
a pee Sh ae ae ee a ee 
a vo ES ace bs =a + ORR foe 
ah SiS vee eres Re a i cit ll 1h eae 
a a ee one oe 
sel he a Se era | “ wee Cr ae _ genie: 7 a ee 
q Tota ue " z cs rie sii give a ar, ae a 
i! S : aT ae. inner mei a ae ee 
RE ae oe aaa a Sac es <a arr. ae 
a ns ee roo’ 4) =, 1 ee | Gir ee tee all : i 
eee. Oe, onl ai 2 ae Bes pea et Se ee 
2 ad 7. Sr ee 5 ae Sih he ale a er sehr be 2 3 ee Se ae 
ze se + Po pas a: aaa wage ie SN fe oS a So re Pee cs Fe , | ae 
Tes a s Mee +o lee wie 7 ge ee ets ree ise Evie ne me re 
1 7H et AE Rene ae oe ae Sage ae eee sq ee Recs te Soe. 
ae ca % i Peo cee. ee oc ge eee es # heh ay 5: ee 
pn Re Ne | Pe re “SS Geen Ree er eed gl ages, 
es) = ee Ria: «os nes (meee a ie ese eae (eae ee 
um Reet Dr Ssh i! . ; re my Eisner mppctit ts Spey s 
il ve Meee oie Bae i ol ee at ee age 
ees) en eae is qa tae ei Nie eee : mes 
ee ls ue - ite alle a See : cone 
ns | ee i ; = > Weve M eRe Mi ak raeie vateacteae bo Sa ~" 
ec ee. + ee } Pinldee ; "Ue eta eee eel) ate na a a 
er ej ae —* Sale Nara orae i afi ile’ Sa a ae ae 
aa : at ae Re ial Page ae ee 
etme hae Te : , a= is ri er : 
Rates eo ae geri eae ae eee ree De a: 2 pelle de 
ee Seen a ee 
ae. = et, a oe : * 
ae) ag - et Soe 
f ae : eat 
bg aes rue ye F 
ma i hace . 
ay! , : alias : 
’ ~ ae ee ae bia : 
5. i aN aes ee : 7? 
se eel ne ol oi 
. ee 7 ae ee 
bf re sare - et ie 4 Si ig? STs 
nee. (poe eer ¢ Sat - Vee 
a ip seine fone iy ao 
cc ia Seige ek 
j Recs oases te ae a 
. ik ae ele Pe oe 
. st +e lic SaaS 
EEEEaa—— aes 
ni egad cee? 
Eee ie or) 
binge: Coat 
1) ae 
: es rae 
r Bette tase t 
rare y + ee wey ic ‘ § ¥ aie ; 3 mo - : ' 2 LNT SE : Wee os Sy . c : a Bee 
Se pe E SL Gea ne t ; . iH . ~ r ; ha y _ ‘ iy ¥s. ee sited Winer! . aaa 2) Pas fae Sai 3) it Digg Pare mena. fala Saks PgR ee eee Te ag ech ge IS Pt Fe i eee OS oF 
Pre yeep oe) Vad eh ene eee eee Sst Dies cg h Se ot Ge es OR Pom, 1 Brg a Pg . u Rae: 5. pe Ce Le me ga % er crt obey Met nue 2 pemmen SE ie ee Wao! 27 Sah aaa Set le a i) gee cs Be ea ne eT OS Spe coals ey Weg ee ore ee hel gy VolBe 4 jyo! i r  aleabae  e ha aa 
Oo Rr et a eee ee a BCG St 0 Bae Coe 2 erie ae aa. % eee ek ir oe Ae, MOEN BEN PS Ry clean BN Aaa, Se ee g(t eee oe at, 5! Cech Sanaa Ne” Re ety gn te aaa yr oe AC. = ea a 9. Saaegae > Se ee Ried > caer a Wy al) ee a Sa nee cs, Sees Roe ee *) yk an ae 8 oa oe el por a ane 
aE ge, ee CS ie Ee fo al ri Pepe Do, Aine gare a Pee eer TEM at Sa Woe Cd a aa dey ean a ad ea eee Ne ACRE ceed oy {Saar oi a ee ae CSE Sprit a ey Ao: ree Ritts apa ; ER eed geo eee Sl Rapes SOF ake | Pe eRe rene race ae More ex ee: Sa tate 
Ree ta ay Seorersy Po eee ae ay es RPE tos cpo Bi or rete cay ae Eh anges TENN ees dy aot Pema name, ger 2 nh he Spa ere Ren v7 Pee Ap atlas, Pe oh 2 Shc Raa ieee Rij ee ih Laer ant) oat eC Rg A By Oe te ee (iach TA Spe apeing eget nna iene 


22 


ste fe 2 


ADVERTISING AGE 


May 11, 1936 


PRE-TESTING OF 
PREMIUMS HELD 
KEY TO SUCCESS 


Retailers Need Soothing, 
Conference Is Told 


Chicago, May 6.--Thorough test 
ing of premium offers is essential 
John L. Harvey, of Blackett-Sample- 
Hummert, Ine., Chicago, told the 
Premium Advertising Association of 
America here yesterday. 

In addition to Mr. Harvey, the as 
sociation heard addresses by E. Eva- 
Ivn Grumbine, advertising manage) 
und associate publisher, Child Life; 
kk. G. Bentley, Brown & Williamson 
Tobacco Corporation; Gilbedt From 
kess, of Nesco, and Andrew M. Howe, 
ussociate editor, Printers’ Ink. The 
conference was held in connection 
with the National Premium Expo- 
sition at the Palmer House. 

Mr. Harvey urged that advertisers 
test premiums in representative mar. 
kets, and an adequate number ot 
retail stores, in the case of over-the 
counter deals. Such tests, he said 
have proved 95 per cent accurate in 
pre-determining public acceptance. 

“If 60 per cent of your customers 
are in the ‘B’ income group, make 
sure that 60 per cent of your test 
stores are in the same class,” he cau 
tioned. 

Just Thrown In 


Too often, he continued, close at- 
tention is paid to preparation of an 
advertising campaign in which a pre- 
mium is to figure, but the premium 
itself receives scant consideration. 
Of special importance in planning 
use of a premium, he said, is analy- 


sis of the product being sold. This 


involves study of customers, income | 


| groups, number of units bought in| 
_ordinary purchases, and other fac: | 


tors. 

Mr. Harvey asserted that it is usu- | 
ally desirable for a premium to be| 
related to the product. Advertising 
media to be employed are also a fac- 
tor. A premium which will “click” 
in magazines and newspapers may 
not do a job on the radio and vice 
versa. 

An added “hook” often turns the 


trick, he said, citing the General 
Mills’ Wheaties bowl as a case in| 
point. The company has long offered 
cereal bowls. Recent addition of a 
Shirley Temple illustration on the 
bowl! stimulated demand. 

Mr. Harvey declared that retailers’ 
aversion to premiums is growing, | 
and that they are demanding com- | 
pensation for this service. In some | 
cases, he said, these demands have | 
been met by offering the consumer 
a premium for one cent, the retailer 
keeping the penny. 


Experience of Kools 


Premiums in connection with 
Kools and Raleigh cigarettes and 
Tube Rose snuff have been of “in- 
estimable value,” E. G. Bentley, of 
Brown & Williamson Tobacco Cor- 
poration, told the gathering. 

Forty per cent of all coupons is- 
sued have been redeemed to date, 
Mr. Bentley said. De luxe bridge 
tables have accounted for one-third 
of the coupons redeemed. Mr. Bent- 
ley advised use of quality premiums, 
and prompt delivery to consumers. 

Mr. Howe, of Printers’ Ink, de- 
clared that the premium is not an 
advertising medium, or a substitute 
for advertising, and should not be 
charged to a company’s advertising 
appropriation. 

A premium, he asserted, is an in- 
ducement to buy at once. It must 
be advertised, and advertising must 
be employed to stimulate repeat 
sales, he said. 

The ideal juvenile premium varies 
with each stage of childhood and ad- 


olescence, Miss Grumbine, of Child 


Ss es 
os a 


e can 


AGENCY MAN REFEREES A DEBATE 


William C. Gittinger, of Columbia Broadcasting System, apparently crosses 
swords with Howard Black, of Time, at the Four A's meeting at White Sulphur, 
while Harry Billerbeck, of Richardson, Alley & Richards, New York, looks on. 


Life, said, suggesting division into 
six age groups. Children in group} 
two, from four to six years old, like 
nursery rhymes, jingles, songs, toys 
and colorful objects, she said. 

Probably most active of all in re- 
sponding to premium offers is group 
three, from 7 to 9 years. Tremen- 
dous activity of these youngsters 
makes them alert to suggestions of 
something to do. They react quickly 
to clubs and contests, with premium 
rewards. 


Group four includes boys and girls 


from 10 through 13 years, almost as 
important to premium users as group 
three. Because this group is rapidly 
ceveloping powers of concentration, 
more valuable premiums may be ol- 
fered. Group five, including boys of 
13 to 15 years and girls of 14 and 
15, will also respond to offers of the 
more expensive premiums. Miss 
Grumbine suggested that advertisers 
build the premium offer around a 
popular appeal character. 

Some manufacturers are making 
a mistake in asking too much cash, 


in addition to labels and box tops, 
for juvenile premiums, Miss Grum- 
bine asserted. 

“Unless care is exercised,” she 
said, “advertisers will suddenly find 
themselves in a situation where the 
tail is wagging the dog, and sales 
will eventually suffer.” 


Danger to Premiums 


Gilbert Fromkess, of National En. 
ameling & Stamping Company, Mi! 
waukee, criticized premium advertis 
ing which misrepresents value 
“Don’t bunk the public,” he warned 

Both buyers and sellers of pré 
miums should consider this question 
Howard W. Dunk, secretary of the 
association, asserted. Mr. Dunk called 
attention to an association bulletin 
issued last week by Charles Wesley 
Dunn, general counsel, on state trade 
commission bills. 

“IT deem this proposal of state leg- 
islation to create a state trade com- 
mission, broadly empowered to define 
and prevent unfair trade practices 
the most dangerous legislative threat 
to premium advertising in years, 
Mr. Dunk stated, in part. 

“Such a state commission is cer 
tain to be influenced by retailers who 
are more or less opposed to premium 
advertising.” 

Mr. Dunk pointed out that such 
bills were recently “killed” in New 
York and New Jersey, but that one 
in Rhode Island is still pending. 


Ayer Promotes Three 


George W. Cecil has been named 
vice-president in charge of produc. 
tion of N. W. Ayer & Son, Inc., Phila- 
delphia, and Charles T. Coiner, vice- 
president in charge of art. i. 
Eugene Wheeler, secretary and treas- 
urer, has been made a vice-president. 


Boyd Starts Agency 


J. Clement Boyd has established 
an agency in his own name at 14 
South Park St. Montclair, N. J., and 
205 E. 42nd St. New York. He was 
formerly account executive of Frank 
Presbrey Co. and vice-president of 
W. I. Tracy, Inc. New York. 


E OF YOUR BEST PROSPECT 


... THERE ARE THOUSANDS OF THEM 


IN “MICHIGAN’S OTHER DETROIT” 


“Michigan’s Other Detroit”. . . that active, prosperous section of the state with a 


homes ... and that is through Booth Newspapers. 


Get your share of this market .. . with a Booth Newspaper’s schedule. Tell your 
story to more than 275,000 Booth served homes. There is only one way to reach these 


population equal to that-of another metropolitan Detroit . .. has more fat pay en- 
velopes than any other section of the country. Bank clearings are up. Dealer sales 
are up. Dealer inventories are down. Better-grade merchandise is getting the call. 
“Michigan's Other Detroit” is earning and spending as never before in recent years. 
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Very little small print, and not 


NEW YORK OFFICE: 


1. A. Klein, 50 East 42nd Street 


Write for this New Data Book 


too many statistics. 


You'll find it an inter- 
esting presentation of a desirable market . . . and the one and only way of 
covering it. 


BOOTH NEWSPAPERS, INC. 


CHICAGO OFFICE: 


John E. Lutz, 180 North Michigan Avenue 


THE GRAND RAPIDS PRESS + THE FLINT JOURNAL « THE SAGINAW DAILY NEWS « THE KALAMAZOO GAZETTE 
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May 11, 1936 ADVERTISING AGE 23 
Sambo Chooses Tracy Goldstein Starts | Pompeian Moves | Orwig in New Post 
Sambo Dairy Products Co., Brook- Jack Goldstein, formerly advertis-| Administrative offices of Pompeian Benton B. Orwig has been ap- 


OFFERING MORE 
MERCHANDISING 


Chicago, May 7.—With many radio 
stations offering merchandising serv- 
the question of standardization 
has again come to the front. News- 
papers have long engaged in exten- 
sive merchandising work but are 
highly individualistic in their ap- 
proach to the problem. 

Radio, while still a new practi- 
tioner in this phase of service, pre- 
sents the same picture. WCKY, Cin- 
cinnati, for example, offers a mer- 
chandising service consisting of con- 
tacting wholesalers and retailers and 
inducing stores to give prominenc 
to advertised products. On small a 
counts a charge is made for service 
of this kind. 


Work in Southwest 


WOAI, San Antonio, Texas, has 
developed a merchandising service 
for the drug trade. The station is- 
sues a monthly list of its programs 
to druggists in the San Antonio 
trading area, calling special attention 
to contests, premiums and other of- 
fers. New programs are also backed 
by a direct mail service to druggists 
and calls are made later to check dis- 
plays given by the retailers. The 
station plans to extend the service 
to other lines in the near future. 

Mutual Broadcasting System has 
done considerable merchandising 
work for large sponsors, Alka- 
Seltzer being an outstanding ex- 
ample. The success of this company 
and its consistent use of radio are 
attributed largely to Mutual’s assist- 
ance in keeping druggists enthused. 


ONE DISTILLER 
IN COMPROMISE, 
ONE OBDURATE 


Pittsburgh, Pa., May 7.—The con- 
troversy between the Commonwealth 
of Pennsylvania and National Distil- 
lers Products Corporation over pay- 
ment of liquor floor taxes, was set- 
tled this week and purchases from 
National by the Pennsylvania Liquo1 
Control Board, state monopoly, which 
were discontinued March 15, will be 
resumed immediately, Attorney Gen- 
eral Charles J. Margiotti announced. 

The ban, however, will continue on 
products of Schenley  Distilleries, 
which includes Joseph S. Finch Com- 
pany, which refused to enter into an 
agreement. 

The settlement between the state 
and National was reached when the 
latter agreed to cancel previous con- 
tracts whereby the floor tax was to 
be paid by the state rather than by 
the distillers. 

It was also announced that Na- 
onal, owner of A. Overholt Co., 
agreed to place $1,650,000 in escrow 
in a Pennsylvania bank to apply to- 
Ward any floor tax eventually found 
'o be due the Commonwealth. It re- 
served the right to use the cancelled 
fontracts only to defend pending 
‘ts, and suits to be filed. 

The Attorney General said Schen- 
lty flatly refused to enter into any 
agreement unless the state agreed to 
relinquish its claim to money Schen 
ley received from the Liquor Control 
Board under the “illegal contracts” 
and which they turned over to the 
Commonwealth in alleged liquidation 
‘! their floor tax liability. The dis- 
‘ilers have contended the floor tax 
“cl Violates the due process clause of 
‘he Federal Constitution and the uni- 
‘ormity tax provisions of the state’s 
basic law, 


Sportogs to Sneider 
Rosenblatt and Kahn, New York, 
anufacturers of “Young-Set Sport- 
288. have appointed A. M. Sneider 
‘Co. to direct their advertising. 


m 


lyn, has appointed W. I. Tracy, Inc.,| ing and publicity director for RKO| Company have been moved from El- 

ty handle advertising of its pre-| theaters in New England, and man-| mira, N. Y., to Bloomfield Bank &/ motion manager of The Architectural 

pared chocolate drink, to be sold|ager of exploitation for United| Trust Company building, Bloomfield,| Record. He was for many years 

through groceries for home _ use.| Artists pictures, has opened an ad-| N. J. The cosmetic firm operates one | with Charles Scribner's Sons as sales 
| 


pointed advertising and sales pro- 


Formerly, it was sold at fountains} vertising office at 80 Boylston St.,| of its three plants in that city, the| manager of Architecture and editor 


only. Newspapers and radio will be} Boston. others being in Toronto and London.| of T Square. 
used. — a . 
- rss D Wapshare for Self Burns Promoted _ Stevenson Leaves Cole 
New Post or oescher James A. Wapshare has_ estab- Thomas Burns has been promoted, Robert Stevenson has resigned as 


Ted H. Doescher has joined the lished his own business at 744 Broad | to sales manager, Garden City Pub-| vice-president, general manager and 
Western advertising staff of Ameri-| Street, Newark, N. J. He was for-| lishing Co., after many years serv-| director of Rex Cole, Inc., New York. 
can Architect. He was formerly; merly with Summer Advertising| ice as assistant to Cedric Crowell, electrical appliance distributor. He 


with House Beautiful and Architec-| Agency. | head of the Doubleday Doran Book-| was connected with this firm since 
tural Forum. —--— | shops, Inc., New York. its formation in 1927. 
ee eer Elected to A.A.A.A. lh —oK<= aT ae 
Ayer Appointed James Thomas Chirurg Co., Bos-| Bauer & Meyer Expand Dell Adds Smith 
Automatic Sprinkler Company of | ton, Mass., has been elected to mem- Bauer & Meyer, Inc. have taken| Thomas L. Smith has joined Dell 
America, Youngstown, O., has ap-| bership in American Association of | additional space at 250 Park Ave-| Publishing Co., New York. He was 
pointed N. W. Ayer & Son, Ine. | Advertising Agencies. nue, New York. ' formerly with Fawcett Publications. 


The Chevrolet Selected ‘“‘“network’’ 


®A new use for an old term. With a works” over the facilities of WBS... . 
WORLD of meaning. The Chevrolet You can build up your own “network” 
“network” includes 378 stations se- too—covering each specific market in 
lected to meet Chevrolet's exact selling much the same way you would pick 
requirements. On this “network,” and choose your newspaper list. And 
Chevrolet dealers receive the full sell- handle your WBS recordings as simply 
ing force of a program featuring and easily as newspaper mats... . 


RUBINOFF and His Violin, with his WBS selective broadcasting means: 
orchestra. .. . Richfield Oil, Studebaker, highly selective marketing — unlimited 
General Electric, Du Pont, Procter & marketing flexibility—definite market- 
Gamble, General Baking are among ing economy. In your selling plan, and 
the many other national advertisers in more ways than one, WBS facilities 
who plot out their own selected “net- hit each nail squarely on the head! 


WBS facilities include: expert production assistance, when desired, for program 
building; station relations division, an aid in clearing time; shipping division for 
punctual distribution of discs; in addition to the WBS sound engineers who pro- 
duce your WBS “matched quality” recordings by the wide-range vertical cut pro- 
cess. Complete information on request. 


WORLD BROADCASTING SYSTEM 


NEW YORK @® CHICAGO e ATLANTA @® LOS ANGELES ® SAN FRANCISCO 
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Plans Alaska Branch 


Ross Federal Research Corporation 
will extend its full research service 
to Alaska, and will locate headquar 


cid ters in Juneau or Nome. W. H. 
‘ i: Earles, manager of the Seattle of 
\ i fice, has left to direct and train ar 
4 Alaskan field force. 


Doyle Moves 

Doyle, formerly with Batten, 
Durstine & Osborn, has 
joined Geare-Marston, Inc., Phila- 
delphia, as assistant to Frank C. 
Murphy, media director. 


Tom 
Barton, 


S | Smith to Geilshess 


Bradley Smith has been named ad- | 


manager of Leon God 
chaux, New Orleans clothing store. 
succeeding Kay Walker, resigned. 


Rutledge to Buffalo 
Frank Ek. Rutledge has ieft 
Scripps-Howard Newspapers to join 
Investors Syndicate Title & Guar 
anty Co., New York, as_ Buffa! 
manager. 


Odhtanding ¢ 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 
artist's sketch. 


®@ Brilliance of McCandlish inks. 
@ Fine presswork. 
@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 


CORPORATION 


5 Ave. and Stokley St. 
AaSELS UE 


AN IMPORTANT PHASE OF 


r —_ 


FOUR A'S MEETING 


AT WHITE SULPHUR 


This happy foursome plus is made up of Harold Marston and Edwin S. Parry, of Geare-Marston, Inc., Philadelphia; Stephen 
Hoye, Fortune, New York; George Sadler of Time; and Norman Geare, of Geare-Marston. 


Pearson Tells 
Real Meaning 
of Free Press 


Columbia, Mo.; May 6. “A free 
press is not entirely free so long as 
even a small percentage of unscrupu- 
lous advertisers are forcing upon 


| publishers copy that is misleading or 


deceptive,” Earle Pearson, general 
manager, Advertising Federation of 
America, told the School of Journal- 
ism, University of Missouri, today. 
Mr. Pearson was one of a number of 
advertising men who helped cele- 
brate Journalism Week by interpret- 
ing the relation of editorial and ad- 
vertising columns. 

The list included Bernarr Macfad- 
den, noted magazine publisher; C. E. 
Watkins, Chillicothe, Mo., Constitu- 
tion-Tribune; H. W. Prentis, Jr., 
president, Armstrong Cork Co., Lan- 
caster, Pa.; and Bennett Chapple 


| vice president, American Rolling Mill 


| 


Middletown, O. 


Co., R. J. Potts, 


The Lexington has become the advertising 


man’s favorite hotel because it’s located con- 


veniently to most agency and publication 


offices. And they like its thrifty comfort... 


rooms from $3 a day. 


Notional Hote! 
Management 
Co., Inc 
Rolph Hitz, Pres 


HOTEL LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 


Charles E. Rochester, Manager 


president of the Advertising Club of 
| Kansas City, presided. 

| “Just as it is important that the 
editor shall be free to give expres- 
sion to opinions on matters of pub- 
lic interest as he sees them,” Mr. 
Pearson said, “so is it important that 
the publisher be free to guard 
against the publication in advertis- 
ing columns of statements that are 
not in the interest of the 
public.” 

Mr. Pearson traced 
terest of advertisers and 
keeping their advertising pages 
beyond criticism, recalling the _ re- 
cent address of Don U. Bridge, of 
the New York Times, before the 
American Newspaper Publishers As- 
sociation, among others, and paying 
tribute to radio networks for their 
activity in this cause. 

He invited the youngsters to affil- 
iate with advertising, promising them 
that their talents eventually would 
find full opportunity for expression. 

Mr. Macfadden produced circula- 
tion figures to prove that the German 
press is dying under the iron censor- 
ship of Hitler. 

Mr. Prentis, Armstrong Cork pres- 
ident, paid high tribute to advertis- 
ing, which he said, molds confidence 
and creates favorable public opinion 
of big business. 

“Corporate personality, created by 
advertising, is being fairly pictured 
to the public for the first time,” he 


new in- 
media in 


the 


after all, a corporation is only a col- 
lection of business men whose ideals 
may be higher than those of any cor- 
ner retailer.” 


Appoints Bowes 


Fred H. Bowes has been appointed 
Western advertising representative 


Corporation. 


“Compass” to Appear 


Literary Society of 
Mass., will appear July 1. 
| Matthews is advertising manager. 


Joine MeGraw-Siill 


| i 


Atlantic division of 
Publishing Company to develop spe 


hamed vice president of Kelly, Nasou 

| & Roosevelt, Inc. For the past tw 
| vears he has been manager of 
Pacific coast office. 


| Experts to Meet 


Park Hotel, Washington, D. C. 


buying | 


asserted. “Readers are learning that, 


of Real Estate Record, New York. 
He will be located in Chicago. Mr. 
Bowes was formerly with Texas 


The Compass, a monthly magazine | 
published by American Youth Coun- | 
Springfield, 
Paul | 


Wheeler Spackman has joined the | 
McGraw-Hill 


will be held May 11-13 in Wardma: 


Information 
for 


Advertisers 


The following documents may be 
without charge 
advertiser or 


| secured 
national 


/agency from the companies sponsor- 
|ing them, or through ADVERTISING 
AGE. 


No. 944. WMCA As Others See Us. 


tion WMCA, shows how the adver- 
tiser can personalize his selling to 


paste tl 


New York. It includes a coverage 
map, breakdown of mail inquiries, 
market data and information on the 
station’s facilities. Several pages 
cover comments by various radio ed. 
itors on WMCA programs, 


No. 943. The Age of Profit for House. 

| hold and General Advertisers. The 
Age of Profit for Drug and (Cos. 
metic Advertisers. 

The second and third volumes of a 
three-part survey of the Fawcett 
Women’s Group market conducted by 
Ruthrauff & Ryan, have been re. 
leased. The second book covers 
brand preferences of high price spe. 
cialties, including automobiles and 
accessories, radios, etc., with the 
year of purchase. The book also in. 
cludes figures on vacation travel, life 
insurance, ete. The third volume 
covers 67 classifications in the drug 
and cosmetic field. 


No. 945. Heating & Ventilating’s Mar. 


advertising | "ies 


This brochure, issued by radio sta-| 1929 and 1934, 


ket Data, 


Numbers 18, 21, 25 and 26 in the 
series of loose-leaf market data 
sheets issued by Heating & Ventilat 
ing have been issued. They cover 
manufacture, sale and distribution of 
stokers, cast iron radiators, fans and 
blowers, and a summary of summer: 
air conditioning. 


No. 946. Southern California is One 
Third of the West. 

| A folder containing maps drawn in 

preceiget to radio set ownership, and 

the Los Angeles market, is- 


data on 
'sued by radio station KFWB. 
| No. 928. Your Time Is Daytime. 


Issued by National Broadcasting 
Company, this booklet presents facts 
and figures showing the effectiveness 
of daytime broadcasts. 


No. 914. Straight Across the Board. 
This is the second volume in Na- 


by any | tional Broadcasting Company’s se 


of reports on “The Agency 
Stake in Radio.” It provides a de- 
tailed record of how 1,196 advertis- 
;ers used the three major national 
media to advertise 1,296 products or 
homogeneous groups of products in 
A limited edition is 
| at present available only to advertis- 
| ing agencies. 


| ANOTHER ALL-TIME PEAK! 


151.207 


| CERCULATION DURING 
FIRST QUARTER—1936 


| 


IN 


REACHING MORE THAN A 
OUT OF EVERY 
INDIANAPOLIS AND KEY 
FAMILIES IN ALL PARTS OF 


- 


FAMILIES 
oD 


THE FERTILE INDIANAPOLIS 


RADIUS. 


*More than 95°‘, 


| 
| 
| 
| 
| 
| 


Graphie Arts Technical Conference 


home-delivered 


-and concentrated 


cial accounts. He has been in the | : Pe 
insurance business. among active buying families. 
Dewees Promoted 

J. Maleolm Dewees has_ been 


THE INDIANAPOLIS 


the 


NEWS 


1 New York: Dan A. Carroll, 110 E. 42d St., Chicago: J. E. Lutz, 180 N. Michigan Ave- 


| 
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= | BASE CAMPAIGN 


HOLLAND FURNACE GETS BASIC INFORMATION ON WHICH TO BASE NEW CAMPAIGN 


' ; 7} 


£es 

~ TON STORY TOLD 

ise- | 

«| BY FIELD MAN 

Jos. 

fa | 

et BP Holland Furnace Board Adopts 

5 

re New Strategy 

rers 

Spe- —— 

and Holland, Mich., May 8.—A field 

the man's demonstration before adver- | 

. in- rising and sales executives at the 

life factory provided the foundation for | 

ume Holland Furnace Company's 1936 

rug campaign in newspapers and maga- | 
zines, to be launched May 10. 

ead he purpose of calling in the | 
salesman with his demonstration | 
model at a special meeting was | 

the twofold: to get an actual demonstra- 

data tion of the product as the basis of 

ilat realistic presentation of the sales | 

ores story in the copy; and to make the | 

in of campaign support as closely as pos: | 

and sible efforts of field men. : — ae an — 

mer The group of advertising and/| Lyle Spencer, standing, tells the board of strategy what salesmen want advertising to say and do. At extreme left is Ross Metzger, radio 
sales executives and agency men | program director for Ruthrauff & Ryan, the agency. Others from left to right around the table are P. T. Cheff, vice-president and gen- 
who attended the demonstration eral manager of Holland Furnace; H. Boersma, advertising manager; P. E. Watson, vice-president and Western manager, Ruthrauff & Ryan; 

One was Gubbed “the board of sales Mr. Spencer; F. H. Ault, general sales manager; F. W. Geisler, account executive; R. L. Moyer, copy writer; W. N. Graham, copy chief. 

; strategy.” | — ——__ —__—_ ES ~—=- ————— sie 

m in 

and Role of Prospects 

t, is- They assumed the role of custom- 


ae on THE NEW MAIL-BOX SCORE [5 POSTED! 


furnace model, an exact reproduc- 


sting tion of a regular’ installation, 
facts placed on the strategists’ table, and | 
eness “sold” them as he would any pros- | 


pect or group of prospects. | 
Full pages in 28 metropolitan | 
oard. * 
newspapers—l11 in rotogravure sec- | 
1 Na- tions—initiate the resultant news- | 
5 8 paper schedule, which will include | 
yency 


space in newspapers of an additional | 
a de 47 cities and towns. | 


ertis- Copy for the first insertion cen- | 
‘ional ters on an illustrated testimonial | 
ts or with “satisfaction” through installa- | 


ts in tion by factory engineers and an | 
ion is equipment guarantee. The second 


pe demonaration” by lesnen R. F.D. CIRCULATION IN 
nace demonstration by salesmen. | 
Other full-page advertisements will | . & ad 


be used throughout the year. 
In addition to the newspaper 


ampaign, magazines and architec- | 
tural papers will be used. Ruth- | HE WORI aD 
rauff & Ryan, Inc., is the agency. | I “— leading with 47,006 more 


Conlia ong nn net paid mail-box subscribers than any other farm 


Lester Gottlieb has been appointed ° « e e 
publicity co-ordinator of the Mutual —_ 
publicity co-ordinator of the Mutual magazine. And the right kind of mail boxes — for The 
merly with WOR, Newark, and with 
NVews-Week. 


= William P, Maloney hes joined Country Home skips the rural slums and concentrates 


WOR and will handle commercial pro- 
grams. He was formerly with Robert 


. S. Taplinger, Tne. only on the better-income farmers of Farm Market A! 


— Joins McJunkin 


Miss Zenda Bertram, formerly 
With United Advertising Agency, 
New York, has joined the media de- 
partment of McJunkin Advertising 
Co., Chicago. 


CALL ON 
ATLAS 


for GOOD 
PHOTOSTATS 
QUICK 


rated 


840% of America’s farm income. The 
FRANKLIN 3470 Country Home reaches the mail boxes of 


: these richer farmers. Result: in the first FIRST IN TOTAL CIRCULATION - FIRST IN R.F.D. CIRCULATION 
‘onnects you with 4 ATLAService 


: 5 months of this year, 65 new advertisers 
Stations j j : ’ : : FIRST IN FARM MARKET A 
is j ns in downtown Chicago. One and increased schedules from 33 old ones 
* Just around the corner from your 


Office. Call today gave The Country Home a 37.1% lineage 
n Ave. : | gain over the first 5 months of 1935. 


—_ ATLAS PHOTO COPY CO. } 


: A 
cm ramer®  (ountry Home 


THE CROWELL PUBLISHING COMPANY : Springfield, Ohio + Publishers: COLLIER'S - WOMAN'S HOME COMPANION - THE AMERICAN MAGAZINE - THE COUNTRY HOME 
© 1936, The Crowe! Publishing Ce 
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Syracuse Group 
Elects Officers 
John B. Flack, Flack Advertising 
Agency, has been re-elected president 
of the Advertising Club of Syracuse. 
Others elected are: 
Jerome B. Rusterholtz, vice-presi- 
dent; David Dwyer, second vice- 


| president; Fred Brown, third vice- 
| president; Katherine Cuff, recording 


secretary; Marciana Hughes, corre- 
sponding secretary, and Samuel Joor, 
treasurer. 


Diamond Changes 


J. E. Diamond has joined Los An- 
geles office of Pacific Rural Press, 
San Francisco. He was formerly ad- 
vertising manager of The California 


Long-Distance 
Hook-Up Used 
for Life Meet 


Zonite Products Corporation and | 
New-Skin Co., which are served by | 
the same agency, have joined | 
hands with this combination pack- | 
age. 


KEENER AMONG 
‘SUPER TRAINS’ 


Chicago, May 7.-—~- Widespread ad- 
vertising is marking the introduction 
of competing “super trains” to the) 
West coast by the Sante Fe, Rail- 
road and Chicago & North Western 
and Union Pacific railroads. 

Coast to coast newspapers, post- 
ers and magazines are being used 
by Sante Fe to herald the new “Su- 
per Chief" Diesel-powered to make 
its debut May 12. The advertising 
campaign on this train will reach its 
climax on that date, C. J. Birchfield, 
general advertising manager said. 

Plans also are under way to use 
newspapers and magazines for an 
intensive campaign around the sched- 
uled introduction of a new train in 
the fall, Mr. Birchfield said. 


Follow Boat Copy 


Kmploying the boat-launching idea, 
with a taste of flowing champagne, 
the Chicago & North Western and 
Union Pacific railroads jointly an- 
nounced the forthcoming ‘‘launch- 
ing” of their second Diesel-powered 
streamliner, “City of Los Angeles,” 
with spot newspaper copy in 653 
eastern and midwestern newspapers. 

The copy also calls attention to 
“City of San Francisco” and “City of 
Denver,” to go into service soon. A 
similar advertising spread was made 
in the West. 

“City of Los Angeles” is to make 
its first “sailing’’ from Chicago May 
18. The first of these streamliners, 
“City of Portland,’ was put in serv- 
ice jointly by the two railroads a 
year ago. 

Plans have not yet been formu- 
lated for advertising around the 
next two trains to be launched, it 
was said. It is understood, however, 
that magazines may be used to aug- 
ment newspapers in supplemental ad- 
vertising of all the extra fare, cut- 
time streamliners. 

The Caples Company, Chicago, is 
in charge, with John E. Erickson as 
Eastern account executive. 


Bryant to Zenith 

2aul M. Bryant, New York sales 
and marketing counselor, has joined 
the executive staff of Zenith Radio 
Corporation, Chicago, as assistant to 
the president. 


Gets Passaic Bank | 
Passaic National Bank and Trust| 
Co. Passaic, N. J. has appointed W. J. | 
Fawcett, Inc., New York, as adver-| 
tising counsel. 


| | Farmer and has been on the Los An- 
geles Times advertising staff. 


Pittsfield, Mass., May 7.—The larg- 
lest telephone hook-up ever arranged 
‘by the New England Telephone 
|\Company was placed at the service 


lof Berkshire Life Insurance Com. | 


pany for its 85th anniversary cam- 
|paign Thursday. 
An Hour’s Talk 

An hour's telephone conversation 
was held between the home office 


and the 518 men comprising the 
company’s field force, who were 


re — 
st ee 


| gathered at agency offices in eight | “Teatro Al Dia’ 


central points as far west as Chi- | - ; 
cago. Loud speakers were used at | to Appear in June 
terminal points. | Teatro Al Dia, publication devoted 
President Frederic H. Rhodes, | {° — ote, cae 
fice- ide rrison L. Amber » will 
ce he ee Lewis B i be started in June by Quigley Pup. 

a “= = | eno Co, Rew Tern. 

|dershot made short addresses af-| The tradepaper, to be publisheq 
| ter which a dialogue review of my semi-annually, will circulate in all 

|company’s history was given. | Spanish speaking territories. Pahl, 

D Buplained | Colon is Spanish editor. ; 

etails Explaine a 

7, ae I 

Detailed explanations of the cam- ° r 

paign, involving agency competi: | Two Name Merrill . 

tions, were made. Various chal-| The Glessner Co., Findlay, Ohio, : 

| lenges were issued by the groups | has Biri gag as. . 
alia Rl | Co. Cincinnati, Pac zn on 

: wo-way conversations. ee oe : 

a . “a ia Pager tee ey Sofskin Creme, a beauty preparation 

penning ne -_~ ry Pitts The same agency has also beep a 
assembled were New York, Pitts-| named by Terminix Co. Cincinnati, 

| burgh, Albany, Pittsfield, Chicago, | affiliated with E. L. Bruce Ca , 

Rochester, Boston and Washington. | Memphis. t 
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Berger Urges 
Hotels to Use 
Selling Copy 


\tlantic City, N. J., May 4.—Hotels 
use too much “trade-mark” copy 
too little selling copy, Louis S. 
Berger, display classified advertising 
monager, New York Times, told the 
New Jersey State Hotel Association 
at its 18th annual convention here 
tolay. The association is campaign- 
for a $150,000 state advertising 

al propriation. 
ir. Berger urged the hotel men 
to talk about their special advan- 
tages, including location and service, 


rather than announce only their 
names and number of rooms. Hotels, 
in common with others who cater to 
the needs of the traveler, have a 
great opportunity in “this restless 
age,” said the speaker. 

Illustrating the success of other 
communities which have advertised, 
Mr. Berger said that Southern Cali- 
fornia last year enjoyed tourist reve- 
nue of $124,000,000. Northern and 
Central California got $55,000,000; 
New England, $340,000,000; Maine, 
$93,000,000; Colorado, $94,000,000, 
and Florida, $150,000,000. 


Randall to Miller 


Randall Graphite Products Cor- 
poration, Chicago, manufacturer of 
graphite bearings, has appointed M. 
Glen Miller, Chicago. 


Clifford & Lawton 
Name New Officers 


William M. Lawton has _ been 
elected president and secretary of 
Clifford & Lawton, Inc., New York. 
William O. Hall was named treas- 
urer, and William J. Fischer, vice- 
president. 

Clifford & Lawton publish Amert- 
can Silk & Rayon Journal, Interior 
Decorator, Curtain & Drapery Buyer, 
and Upholstering. 


Richards Buys WBNO 


J. E. Richards, president of the 
Pelican State Broadcasting Com- 
pany in Louisiana and owner of 
radio stations in Atlanta, Ga., and 
Chattanooga, Tenn., has purchased 
WBNO, New Orleans, from E. R. 
Musso. Mr. Musso will continue as 
station manager. 


Austin, Rossiter 


Form New Agency 


Alvin Austin Advertising Agency 
has merged with Ralph Rossiter as 
Austin & Rossiter Co., 515 Madison 
Ave., New York. 

H. Sumner Sternberg will be mer- 
chandise counsel and account execu- 
tive for the new agency. 


Opens N. Y. ‘Office 


Sleininger, Inc., Chicago radio rep- 
resentative, has opened a New York 
office at 350 Madison Ave. Hibbard 
Ayer is in charge. 


Name Fenger-Hall 


La Grande, Oreg., Observer and 
Eugene, Oreg., Morning News have 
appointed Fenger-Hall Co., Ltd., as 
national advertising representative. 
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BECAUSE MCCALL’S HAS THE LARGEST 


NEWSSTAND SALES 


second six months of 1935 


M‘CALL'S G.H. 
880,865 551,455 


LH.J. W.H.C. PR. 
464,922 464,546 


7 oh 
354,136 198,460 


VICE-PRESIDENT 


Stuart Sherman. 


Sherman Joins 
Pepsodent As 
Vice-President 


Chicago, May 5.— Resignation of 
Harlow P. Roberts as advertising 
manager of The Pepsodent Company 
and appointment of Stuart Sherman 
as vice-president in charge of adver- 
tising and sales promotion surprised 
the Chicago advertising fraternity 
today. 

As vice-president of Lord & 
Thomas, Mr. Sherman has been con- 
tact man on the Pepsodent account. 
Prior to joining Lord & Thomas in 
1933, he was division sales manager 
of the Colgate-Palmolive-Peet Com- 
pany. 

Mr. Roberts has been advertising 
manager of the company for 14 
years, and from 1927 to 1929 also 
served as sales manager. 

Earnings of the company have de- 
clined slightly, recently. 


Woods to WHO 


Wilfred Woody Woods has joined 
Central Broadcasting Company’s sta- 
tion WHO, Des Moines, Ia., as pub- 
licity and public relations director. 
He has been editor of The Adver- 
gram, Des Moines Advertising Club 
weekly, 


Picks Garfinkel 


Sidney Garfinkel Advertising 
Agency, San Francisco, has been ap- 
pointed by Marine Trading Co., 
Oakland, operator of the new Oak- 
land Fisherman’s Pier to be opened 
May 15. Newspapers, radio, outdoor 
and direct mail will be used. 


Ryan in Radio 

Frank Ryan, director of radio for 
Cockfield, Brown & Co., Toronto, 
agency, has resigned to become vice- 
president and managing director of 
Western Ontario Broadcasting Co., 
owner and operator of CKLW, Wind- 
sor, Ont. 


Firestone to Exhibit 


Firestone Tire & Rubber Co., 
Akron, O., will occupy 180,000 square 
feet at the Great Lakes Exposition 
June 27 in Cleveland. The Firestone 
exhibit will include a complete tire 
building unit similar to that oper- 
ated at the Century of Progress 
Chicago. 


Black to Agency 


Temple Black has resigned as 
head of publicity for National Broad- 
casting Company in New Orleans, to 
join the copy department of Fitz- 
gerald Advertising Agency, New 
Orleans. 


Reaves Recognized 


R. Y. Reaves Advertising Agency, 
Denver, Colo., has been recognized 
by A. N. P. A., A. B. P., and A. P. A. 
F. P. Verzani has been named ac- 
count’ executive. 


Joins American Can 


Carleton F. Sturdy has been added 
to the advertising division of Ameri- 
can Can Company. His work will 
consist chiefly of addressing meet- 


ings of grocers and consumers. 
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Mutual Seeks 
New Outlet on 
Pacific Coast 


Chicago, May 7.— Mutual Broad- 
casting System is actively seeking a 


Pacific Coast outlet, preferably in 
Hollywood, it was disclosed this 
week. An alliance with Warner 
Brothers is one possibility, while a 
deal with the Don Lee System is| 
another. 


Warner Brothers are reported to 
have offered $2,000,000 for a block 
of stock in Mutual Broadcasting Sys- 
tem. While this proposition was re- 
jected, Mutual did indicate that it 
was interested in Warner Brothers’ 
Hollywood station, as well as the 
pool of copyrights which it could 
make available. 

An alliance between Mutual and 
Warner Brothers would not be as 
strange as it appears on the surface. 
Though the Chicago Tribune and the 
Chicago Herald and Examiner, the 
Hearst paper, are bitter rivals in the 
morning newspaper field, the Mutual 
Broadcasting System, of which WGN, 
the Tribune’s station, is a leading 
member, is already doing business 
with some of the Hearst radio sta- 
tions as affiliates. 


New Proprietary Members 


Blackett - Sample - Hummert, Inc. 
and H. W. Kastor & Sons Advertis- 
ing Company have become associate 
members of the Proprietary Associa- 
tion, New York. Thirty advertising 
agencies are now co-operating in the 
campaign of self-regulation of adver- 
tising in the proprietary industry. 


Lee to Mottram 
Burr E. Lee, at one time advertis- 
ing manager of First Ward Bank, 
Milwaukee, has joined Mottram Ad 
vertising Co., Milwaukee, in charge 
|of radio. The agency has moved to 
| larger quarters in the Mitchell Bldg. 


Strikes Wisconsin Act 

Wisconsin’s fair trade practices 
law, declared unconstitutional by 
Circuit Judge Charles L. Aarons, was 
again held unconstitutional April 24 
by Circuit Judge Otto H. Breiden- 
bach. 


Strohecker with Runkel 


John R. Strohecker has become ex- 


ecutive vice-president of Runkel 
Brothers, Inc., New York. He was 
formerly assistant general sales 


manager, Bauer & Black, Chicago. 


Names Miller Agency 
Vincent McCall Co., Kenosha, Wis., 
manufacturer of bed springs and 
metal cots, has appointed M. Glen 
Miller, Chicago. 


BASSETT, VA. 


—typical of the 16,000 small towns where 
500,000 families read GRIT every week 


MAIN BUSINESS SECTION 


500 WORK IN THIS PLANT 


TYPICAL HOMES 


aN Veen 


PTE AD igi ee 
BBS: =fAmerica’s Gr 


Five furniture plants and a 


for Bassett's 


Wages are good, 


is brisk. 
able to buy your product. 


Bassett families 


national publication. 


advertising schedules. 


knitting mill provide steady work 
population of 
2,050, comprising 458 families. 
There are more jobs than men 
in this town, so skilled workers 
commute from nearby villages. 
living 
standards are high, retail trade 


are 


Every week GRIT sells 186 
copies in Bassett — the 
broadest coverage in this 
town provided by any 


Bassett is just one of 
the 16,000 thriving, able- 
to-buy small towns where 
your business will be better 
when you put GRIT on your 


= 


ADVERTISING IS 
TWICE BLESSED, 
SAYS SCHAEFFER 


Chicago, May 5.—It costs Marshall 
Field & Co. ten cents when one ot | 
their sales persons has to give de-| 
tailed information to a customer on 
any product, while the same data 
may be put in the hands of 800,000 


prospects for about one-fifth of a 
cent through newspapers. 
This was one of the interesting 


statements made by G. Ray Schaeffer, 
advertising manager of Field’s, on 
ADVERTISING AGE’s broadcast on “Un- 


derstanding Advertising,” over the 
Mutual Broadcasting System last 
Saturday. 


The same advantages possessed by 
newspapers are inherent in all me- 
dia, Mr. Schaeffer pointed out. 
“Advertising is nothing more than 
salesmanship, printed or otherwise, 
which can be multiplied rapidly and 
inexpensively,’ Mr. Schaeffer  ex- 
plained to the radio audience. “And 
its advantages are by no means con- 
fined to the buyer of advertising. 


Helping the Buyer 


“In a large city there may be 
hundreds of stores selling dresses. 
lt is obvious that Mrs. Housewife, 
in the market for a dress, cannot 
visit all of these stores, or even any 
appreciable number. Even if she 
could, she would have to buy blindly. 
She would have no broad basis for 
comparison. She would not know 
whether the dresses shown were 
really fashionable, nor whether the 
price was right. 

“How different it is when adver- 
tising comes to her assistance, 
greatly simplifying her problem. She 
can find in her newspaper a dozen 
or two advertisements of dresses. 
Pictures, descriptions of styles and 
fabrics, and prices, make her task 
easy. At the least, the advertising 
informs her of what a good many 
merchants are offering and enables 
her to narrow her shopping route to 
a comparatively few stores.” 


Candidate Bevis 
Space to Herald 


Opponent’s Talk 


Atlantic City, 
new in politics was witnessed here 
yesterday, when Franklin W. 


nent, Gov. Harold G. Hoffman. 
Fort, former chairman of the Fed- 
eral Home Loan Bank Board, is op- 


to the Republican National Conven- 


man’s conduct in the Hauptmann 
case and its aftermaths. 
The advertisements, 


asking fair 


Governor’s efforts to prove that he 
has not seriously impugned the in- 
tegrity of our courts. 
is a convincing speaker and an 
adroit politician. But we are willing 
to stand or fall upon 
sense and judgment of the masses of 
New Jersey Republican voters.” 


audience for 
order that he may have full oppor- 
tunity to explain, as best he can, the 


sey law and order into disrepute at 
home and abroad.” 


To “More Business” 
James A. Shanahan, president of 


Shanahan Photo Engraving Co., 
Omaha, has been named _ business 
manager and associate editor of 


More Business, official publication of 
American Photo-Engravers Associa- 
tion, Chicago. Charles R. Docherty, 
who has bought an interest in the 
Omaha company, will be vice-presi- 


dent. 


May 7.—Something 


Fort, | 
of East Orange, N. J., bought news- | 
paper display space to urge all to/| 
listen to a broadcast by his oppo- | 


posing Hoffman for delegate-at-large | 


tion, on a platform challenging Hoff- | 


play, urged “every New Jersey citi- | 
zen, for his own sake, to listen to the | 


The Governor | 


the common | 


The statement added, “We pay for | 
this advertisement, to help build an | 
rovernor Hoffman, in | 


charges that he has brought New Jer- | 


TAKING TIME OUT FOR A LITTLE ANALYSIS 


—— 


This golfing group at the Four A's convention was made up of Leonard Dreyfuss, 

United Advertising Corporation; Kerwin Fulton, Outdoor Advertising, Inc.; Rex 

Bell, president of Outdoor Advertising Association of America; and George W. 
Kleiser, of Foster & Kleiser, San Francisco. 


New Publicity Paper 


Public Relations, Inc. 485 Fifth 
Avenue, New York has just pub- 
lished the first number of “Publicity 
News” a monthly devoted to pub- 
licity, public relations and promo- 
tion. E. W. Pryor is director of the 
publication and V. Jewel is associate 
editor. 


Joins “Pencil Points” 

Alf Afstie has joined Pencil Points, 
New York. He was previously with 
American Radiator Company, Archi- 
tectural Forum, and Armstrong Cork 
Company. Hal Gibson is now dis- 
trict manager in Cleveland, after a 
year in New York. 


Summer Drive on Fish 


Gorton-Pew Fisheries, Gloucester, 
Mass. -will run a_ supplementary 
newspaper campaign using half and 
full pages in color to promote Gor- 


ton sea foods as an ideal summer 
food. Churchill-Hall, Inc. New York, 


prepared the campaign. 


New Nanticoke Daily 


Nanticoke, Pa. Daily Press began 
publication May 1, superseding the 
weekly Nanticoke News. F. H. Ben- 
nett is publisher. Devine-Tenney 
Corporation has been appointed na- 
tional advertising representative. 


Opens Atlanta Office 


Chas. H. Eddy Company has 
opened an Atlanta office in the Vol- 
unteer State Life building. Clyde F. 
Baylor, who resigned as national 
advertising manager of Chattanooga 
News May 1, is in charge. 


. *,? d 
Gets “Daily Citizen” 
The Daily Citizen, Ambridge, Pa. 
has named Howland and Howland, 
Inc. as national advertising repre 
sentative. 


Forms New Agency 


P. O. Narveson has started As: 
sociated Advertising Agency, at 1151 
S. Broadway, Los Angeles. He was 
formerly with Dan B. Miner agency. 


WHERE THERE’S SMOKE THERE’S FIRE 


Pittsburgh’s revival resounds throughout the entire tri- 
state area. And KDKA is ready to serve as it served 


throughout the flood. Its influence was never more clearly 
demonstrated than during those dark days. Pittsburgh 
needs goods! KDKA can sell them—and only with 
KDKA can you reach the complete Pittsburgh market! 


KDKA 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


One of NBC’s Managed and Operated Stations 


fs me ¥ : : i j i Ms gf "in as - vig wee ‘ : ‘ - i) ¥ : 
; 55 J - ¥ “Ge ~ oe ae at ae , pe ae Os, : ae . Ba oe te " : A en 
er : % Ee: eet = ay ee ae ms ataies rads ~~ eee ee ‘ a fi ae ahs oan: ae) ee a iat ’ p ~ 2 gael oie Ae Tt glia! (SRE ZEN Se 2 ge MAA ue je i dae ONG ‘" Sage 
; she! S af 
a? Pi . 
= 
Z . Se : 
ae 
—_— | | salamat S. > | 
Lo Agee ge . a 
7 # he eg Ora: ! 
ners ii ‘aad OO ere bw | 
ae ~ oe ee i , ee - | 
y mee Wie \y i 2h | 
: . ms ‘ Ct, | 
‘ f ~~ ‘ Sf | 
= | | i 7 
epee 4 | ee ; ae 4 an . % . 4 ™ om = | 
ae } | —J ‘eo ete ag: A ' 
ae | ‘ t re es 4 ‘ 9, fm | 
— s f Z Sod See # “ | 
Bi 4 | i , ay ac < | 
ae % | % ae SS oe si e 
‘pe R | | j Fs a me Or F 
le iii! | | | me eee eer : | 
s a Ora he i j oe, OR ae ; 
laid | me Pat oe ae ra S Wye YT. ae ; pis ER, ole Z : & ‘ 
se | C5 . a Bg Med he i - ° pak? |: Aya cate ee ee 
oe a Dy gee . ee Oe hag oP ig te Ee bo oper es 
fp er oe ic i a Ae Ne ll 
ik a2), @ ese # § Sat ee 8 J < ave . Pg iH bs rd ae A Ai ee hase ek. ay ‘ ce ih ‘ 
- ee cD OD tua & EY GOR AEE 
a Poo iy ila Nat NG ae ee eR 
me | if a “as Be 7 5, ae Sp ., 5 a 7 ne Me had ee 
ae a ar MET dogs bg ee eis GN ig Mae ge le ce oe BS 
De. ae : < oF & 4 Recut fe : 7 me Ss ‘ oe es t ed ig fe 8% : 2% eee ae P 
, ny A & Rica BS BEB A : ail . Si Se care ae sitiieiiammanteatnn 
oer ses a 
ae u _ ; 
=. ai" I 
ia Q 
ae ee P| 
yess ots _ 
a a ie « * . oSEEEeEE————————————————————— —=__= Vv 
aaa aaa 
aS 
— 4G | 
ne 4 
i e 
—— ee | N 
qs both | 
| | ar _ e 
<4 aa 4 | 
“ hi! | P 
a ae | 
3 fi ail the Be ; 4 7 or é +s 
i a aie a eae, if a } s : . 
eee “We \i arm”. ‘ee ee? ; 
Nite Pie y e Pe, eet - 
i ea tS Fees eh ti : 
oe a a ia. a j i . & ti 
& e : ay 7 : 3 5h eee y 
en ee a Vv. eh | . 
= | Tr me ee 
ee ae a. | Be in wank Di 
eee —— _ i ses bbe | a SI 
ed ‘is = & Se 7 
ee Ly é Ra ss 6X - p i ‘ one we 
ae | ie if mee ae | | M 
= } 4 ete 4 | * ARN) ee * Se + din . Ja | ti 
ae ee { heh elt ar I saa wt ee oe ee rt | 
— = = fe eee, —hee We ee | ea | SI 
he a Be ay a er eee a — 
siti aia ds age SS onthe Qi” ee eS i ee ee N: 
ee : ‘ ae py : rg 4 , . fie ree “ = eet 
ae rh els fs HY gus AO le ale atdsieepeeniinamateeteneiaieditanniaae ditiadetdhaeainenaanensiaiememinineaimmtatenmaanamneaameeen eel Pc 
sda J ies J % . pig e — 8 
ae Ae nen 
re tic 
$ a | TB <at> ic 
a | | os Se RK 
ae me. | **hy ors za é 
ee. v Sie : a a . tic 
J pe 4 . z ee So = 
le cin ee 5 pra: eg, 7 ee 
pee sai Pee eee US a? . ie es ee es : ’ t 
aa ae bas ee 8 Pn ee . ge Pee note — ee lt 
: ee —— re a ee “Es eo ee 
fis px Egg ee : aoe sad . Wer 
- BAS a: | ay 
cee hs j p { H i [ ae ‘3 WV oucy i ne al - 
iy auee . “Ties a sted ve 5 ’ 
oe he ee RLS einem als ype ke ee aa = 
ae ba ‘ yi : 
e 28 ee id aoe ra 
ee ys: es ; "A 
we by fe Pa me ! f ; ate 
= a BS ae. os : i Saieigk 2" eee 
oe 3 “s , ema hy, Mage ma ; ; 
. ae ” ai — oS ee ee ee | 
ar, tas POE «a aye eet Galina 5 aol ea oie fas ees 
ea — 4 Tene St Re eee 2 ica Be we 
a. ae oa? ee gee oe ee aa. basinal 
ar Soe 343 week BS esc ES os 7g coe 
ae agape? ps ee a 3 joe Pr ae ee a ee 
ie gel . | ’ a: ee ok 
Se ’ 7) gccaoee E mere be . + 
ae To Lukas ates a DE po nes 
ae. a8 7 Leo pg on * 
ae i kee ig . 
Aa ee, rt) _ ‘ oar 
. 2 Se ee 
RR 
- + a wise a ise 
oo 
a ‘a DAR eee 
ma et Sh a | 
Tare < Ber. Fl . he | | 
_ 3 4 ns a naar nie? 
Shee a EE PO 
oe ie oe . 
ig RE » > 
— * sae Z x ~ ne, _th 2 PT 
Gy mn om eee te cere see MY { 
oa = : ‘ ee —~- ye r- ; pooee a 
_ < on y > » . pee SS \ 
- ge Ree > TP OT EO-f i WN 
a aa LGB ob 2b Ww Ai | ee 
ee Re ' a shakes PES eraxt ee? Ve DF Ai meted 
Ey — es oo ee a mn) . | 
= oe ee : _ atest Weekly Newspape-?= hee fs SS 
ig ie eae _ EEE —————————— 
a ¥ = : ee | a 
a fe 
Soy o/s ; 
oS ea : 
9 aA 5 i Tia =, : ‘ i : - ? > ea 


he ; i ~ * Pen : ‘ 
36 May 11, 1936 ADVERTISING AGE 29 | 
— ee — - | — 
— eg nag or Clubs Association _ Ray ret seven 3 Service Associa-| Joins City Loan Gets lvis Account 
lowa Soap Company adn: acne ' iad . | A. M. Wyman has been named; Warman & Hall, Ine., Buffalo, 
. ib Cas! Aug. 11-13. Annual meeting, As- Sept. 30-Oct. 2. Annual conven-| assistant advertising manager in| N. Y., has been retained by Ivis Co., 
Distri utes sociated Sign Contractors of North tion, Direct Mail Advertising Asso- charge of art work for The City| Buffalo manufacturer of dental pew- 
Se ee i + Renan r athens at Methertands Plaza Hotel |Loan, Lima, O. The personal loan|der. Radio, newspapers and dental 
Terre : au ae ~~ waay tae merica & caver. Po Samael . ’| concern will use 300 newspapers and | trade papers will be used. 
lowa Soap ompany as : c , : ail. parley neat setae . 
sage the Gat} ar bill Aug. 24-28. Annual meeting, Pho- mm icciae Tr matt hie 
strategy originated by Wil- tographers Association of America| Oct. 5-7—Annual conference, Na-| Selects Ramsay 
liam Wrigley Jr. Company. at Stevens Hotel, Chicago. tional Industrial Advertisers Associ- | NNPA to Meet Perey Manufacturing Co., New 
| Just as Wrigley presents crisp Aug. 31-Sept. 2. Annual conven-| 40" Philadelphia. | National Newspaper Promotion As-| York, maker Of turnstiles, has ap- 
pills to pedestrians who have tion, Advertising Distributors Asso-| (ct. 8-11. Annual meeting, Associ- STEAD Wik Dien He SIPORRIOR Bt | PORES Hebert S. Rameey Urgaaiee 


the Hotel Statler, Boston, June 28-/| tion, New York. 

at| July 2. Dan A. Sullivan, Pittsburgh —_—————_— 
" .| White Sulphur Springs, W. Va. Press, is president. 

Sept. 14-17. Annual meeting, Fi p I | Press pre ide an Akron Agency Expands 
nancial Advertisers Association at 


a package of Wrigley gum in ciation at Royal York Hotel, Toronto. ation of National Advertisers, 
their pockets, lowa Soap Com- 
vany’s crew of feminine work- 


ers invade kitchens and re- - Oct. 15-16. Annual meeting, Audit | oe 99 Baker and Baker & Associates, 

ward housewives with one dol- Nashville, Tenn. Bureau of Circulations, Stevens Ho- Journal Moves Inc., Akron, O., will open an office in 

lar each if they have a pack- Sept. 18-20. Annual convention of | tel, Chicago. | The Electric Journal has moved | the Union Trust Building, Cleveland, 

age of Magic Washer on hand. Photo-Lithographic Industry at At- a | its advertising office from Pittsburgh | June 15. Horace R. Baker, president, 
! resenec I “OmM- nintin tie a Nov, 12-14. Annual meeting, Life) i, 150 Broadway, New York. The will be in charge. Earl E. Hum- 
The presence of the com lantic City, N. J. — A iat t Edgewa.- | ; , F , ; , 

pany’s representatives was Advertisers Association at Kdgewa /new phone number is Worth 2-5000. phrey, vice-president, will have 

cenattiod te large newspaper Sept. 27-30. Annual convention,|ter Beach Hotel, Chicago. Grant Armor is advertising manager. | charge of the Akron office. 


space which warned house- {| 
keepers to anticipate a possi- ; | 
ble visit of the missionaries 
by stocking Magic Washer. 


Nee Goo ee a ae ee 
Coming SI gg rey 
Conventions | | 7 8 


May 12-14. Annual convention, | 
Lithographers’ National Association | 
at White Sulphur Springs, W. Va. 


May 15-16. Annual meeting, Ad- | 
——— vertising Affiliation at London, Ont. | 


» ar 


pepe crag 
: Pe af tea ¢ 


ly May 17-18. Fourth District, A.F.| 
began A., at Tampa, Fla. | 
% — May 18-20. Annual meeting, South- 
‘enney ern Newspaper Publishers Associa- 
ed na: tion at Grove Park Inn, Asheville, 
ive. N. C. 


May 21-23. Spring meeting, East- 


7€ ern members, Association of National 

y has Advertisers, at Shawnee-on-Delaware, 

ie Vol- Pa. 

iyde F. 

ational May 22-23. Spring meeting, Insur- 

anooga ance Advertising Conference, at Car- 
vel Hall, Annapolis, Md. 

” May 29-30. First annual conven- 

z tion, National Federation of Sales 

ge, Pa. § Executives, Statler Hotel, St. Louis. 

»wland, 

repre: June 2-3. Spring meeting, Inland 
Daily Press Association at Hotel 
Sherman, Chicago. 

cy June 4-6. Spring meeting, Mid- 

red As: Western members, Association of Na- 

at 1151 tional Advertisers, at French Lick 

He was Springs, Ind. 

agency. June 21-28. Annual convention, 
National Editorial Association at 

eaalaatadl Poland Springs, Me. 

— June 28-July 2. Annual conven- 


tion, Advertising Federation of Amer- 
ica and affiliated organizations at 
Boston. 


June 29-July 2. Annual conven- 
tion, International Association of Dis- 
play Men at Netherlands-Plaza Ho- 
tel, Cincinnati. 
July 5-8. Annual convention, Na- CHE 
tional Association of Broadcasters at 
‘ Stevens Hotel, Chicago. 


July 5-9. Annual convention, Pa- 


= “IN THE JOURNAL PART OF NEW YORK 


he Minnenpolis | 


——- Tribune 


SEO APER NLY one way to sell ALL of the tions. To them, Journal feature writers 
THE HOME Me Ua huge volume of food, of beverages, are old friends. 
and of luxuries that are daily set before 
— | guests in over 680,000 New York This group, these men and women in 
~—Geme Where There's aN more than 680,000 families, are THE 
RE AM JOURNAL PART OF NEW YORK. 
. . . . n j 
a Some few may be reached by other They form a group, separate and dis- 
ti Ae Geeetine or controlling several means, but there is Only One Way to tinct from any other . .. for they prefer 
or desirable advertising agency  ac- : A f 
ed counts who would like to be asso- reach ALL of them. For, one thing, oe igrig§ oh a ae _— 
eluted with a small advertising and only one, all have in common paper is like the Journa , 
rly agency organization for more rea- he N Y Ik E ‘ . h na 
ahs ~ than one. This man isn’t an the New Yor vening Journal is their That is why they are loyal to it. That 
old timer,” he is comparatively newspaper : : . 
th soung and respects — $20,000 or is why their enormous patronage is so 
= Mago eae, and has FP pete vital to any manufacturer. And that is 
0 s , i ; : : . ° 
chandising problems. If you are this They like its way of presenting news; — why there is Only One Way to hold 
TS man, we would like to meet you and its comics; its photographic illustra- their patronage ... THE JOURNAL. 
exchange confidences. There’s three ’ 
of us—young principals in an old, 
5H established, financially strong Chi- 
‘#20 advertising agency, seeking a 
‘ourth man who fits inte this picture. J 0) 
Box 762, Advertising Age. | 
—" Chicago. 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, ROONEY E. BYUONE, GENERAL MANAGER 
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ADVERTISING AGE 


May 11, 1936 


Advertising Men 
on B.B.B. Board 


Many advertising men and publish- 
ers were elected directors of the Na- 
tional Better Business Bureau at the 
annual meeting in New York May 5. 
The list includes Warren Agry, Good 
Housekeeping; John L. Anderson, 
McCann-Erickson, Inc.; Mason Brit- 
ton. McGraw - Hill Publishing Co.; 
R. P. Clayberger, Calkins & Holden; 
George Gouge, Batten, Barton, Dur- 
stine & Osborn; 

Robert L. Johnson, Time; Chester 
H. Lang, General Electric Co.; Ray- 
mond Rubicam, Young & Rubicam; 
Mark Woods, National Broadcasting 
Co. 


Scholarships Awarded 


Mary Tucker, of Photoplay, took 
first prize, $100, in the awards made 
by Advertising Women of New York, 
for outstanding work in the seventh 
annual advertising course for young 
women, 

Winners of three $50 scholarships 
were Kay Zimmerman, Ella Nilssen, 
and Isabelle Faber. 


Agency Adds Two 


Bach, Bernstein and Associates, 
New York, have appointed Gerald O. 
Kaye copy chief, and Arnold R. 
Michaelis account executive. Mr. 
Kaye was formerly a partner of 
Advertising Associates, and Mr. Mi- 
chaelis was with Erwin, Wasey & Co. 


Metered Mail is more effective than 
stamps. It builds the mailers’ prestige, 
gets better results—and gets them 
sooner. Volumes of evidence on this 
point are available. 


Metered Mail is faster than stamps. It 
does not pause for facing or cancelling at 
the Post Office. Metered Mail is exempt 
from these time-consuming operations. 


Metered Mail saves time over stamps be- 
cause employees, now busy on mail hand- 
ling, can be used on their regular work. 


There is, too, a further saving due to 
the fact that Metered Mail is the only 
unbeatable method of eliminating the 
“lost, strayed or stolen” stamp evil— 
which is far greater than most people 
realize. A 25 per cent reduction in post- 
age costs is common after Metered Mail 


and Pitney-Bowes Postage Meter Ma- 
chines go on duty. 

Pitney-Bowes conceived Metered Mail 
and introduced Postage Meter Machines. 
There are models for handling all the 
mail of every business—for first and 
third class mail and parcel post. 
Pitney-Bowes Postage Meter Machines imprint 
the Meter Stamp and the postmark, seal enve- 
lopes, add a trade mark or slogan, audit the 
postage ...allina single, split-second operation. 
A Pitney-Bowes mail specialist is at your call to 
help you determine your mailing requirements 


and furnish complete information on the newest 
developments in Metered Mail equipment. 


PITNEY-BOWES 


PITN EY wren Py BOWES 


MAILING EQUIPMENT 


Distributed by 
THE POSTAGE METER COMPANY 
752 Pacific Street, Stamford, Conn. 
Offices in Principal Cities 


7 Gets 
Attention! ! 


Getting Personal 


Everett Hoyt, Chas. W. Hoyt Company, who won low gross, 77-75, 
in the agency tournament at Greenbrier last week, was a member of the 
Yale golf team not long ago. His sister-in-law, Mrs. Winthrop Hoyt, 
who shot 95 to win the ladies’ tournament, is club champion at North 
Fork and ranks high in the Pinehurst tournaments... 


Earnest Elmo Calkins was the — 
principal speaker May 5 at the 
exercises in connection with the 
Owatonna Art Education Project 
at the University of Minnesota. 
He addressed the Minneapolis 
Advertising Club the following 
day. 


E. H. Campbell, 
Rand s.m., waits for 
ask how he is making out with 
the typewriter racket. With a 
show of indigmation, he replies, 
“This ain’t no racket; we _ sell 
noiseless typewriters.” 


Remington 
friends to 


Harry Bercovich, J. Stirling 
Getchell, has returned from a 
month of dude ranching at Pahn 
Spring, Cal. An enthusiastic 
horseman, he spent most of his 
time in the saddle... 


Samuel Nisenson, the illustra- 
tor, a charter member of the As- 
sociation of Advertising Men and 
formerly a Rankin art direc- 
tor, has collaborated with George 
Durant Proctor in editing and il- 
lustrating the pictorial history, 
“The Constitution and the Su- 
preme Court of the United States 
of America.” Sam presented the 
first copy to Col. Wm. H. Rankin and the second to Sir Charles Higham, 
London... 

J. Frank Drake, °02, Gulf Oil president, and Jim Mathes, II, the 
agency head, lost the battle they waged as members of Dartmouth’s 
Committee for the Survey of Social Life. They opposed the dissolution 
of all national fraternity connections at Dartmouth, but were voted down 
13 tO 2. «> 


Mindful of his Annapolis background and seafaring tastes, McGraw- 
Hill associates of “Tubby” Guerin presented him with a sea-going 
chronometer at the testimonial dinner in his honor April 29. The af- 
fair marked the start of his new association with the G. M. Basford 
Company... 


FLYING PUBLISHER—Richard E. Berlin, 

general manager of Hearst Magazines, 

embarking at Batavia on an American 

Douglas plane of the Royal Dutch Line 

for a flight to London on his recent 
world tour. 


Cupid has riddled the hearts of Charlotte Bradley Tamblyn, and 
Nathan Albert Tufts, Jr., Ruthrauff & Ryan radio executive. Miss 
Tamblyn is a graduate of Sweet Briar and the granddaughter of the 
late James G. Cannon. They will be married soon... 


Virginia Spotiswood Bassford and Jay Philip Cleveland, a.m. of JY 
Publishing Company, were married May 4 and left immediately for a 
motor tour of the South. Mrs. Cleveland is a direct descendant of 
Governor Spotiswood of Virginia... 


Keith McCormic and Bob Hayes, of Weller Advertising Service, 
Seattle, are fine research men, both being licensed pilots. .. Alfred P. 
Sioan, General Motors prexy, has been in demand as a speaker since 
that famous Philadelphia address. He has been dated up for four cham- 
ber of commerce dinners in Coast cities late in May... 


Paul Thompson, vice-president of the New Orleans Item-Tribune, 
has been elected president of the Lighthouse for the Blind, famous elee- 
mosynary institution. 


Charles Dallas Reach, the Newark advertising agency man, is go- 
ing to surprise some of his golf buddies this summer. He took lessons 
from Russell Jacobus, New Jersey pro, at Sarasota, during the winter. . . 


Ralph P. Hammond, sales manager, Globe Union Mfg. Co., Milwau- 
kee, has been named vice-president of the Milwaukee and Wisconsin 
Exposition to be held Oct. 24-31. .. James McL. Shepperd, of the ad- 
vertising department of Kelvinator Corporation, Detroit, is honeymoon- 
ing with Virginia Frances Steele, noted feminine painter. . . 


James J. Skewes, publisher of the Star, Meridian, Miss., has been 
formally recognized for civic service, receiving a silver trophy at the 
hands of the Chamber of Commerce and “citizens of Meridian.” 
That mousetrap legend is the greatest myth ever imposed on a credu- 
lous world, Hal Wagner, advertising nianager of Deep Rock Oil Cor- 
poration, told the Omaha Advertising Club the other day... 


A. P. Bondurant, a.m. of Glenmore Distilleries, Louisville, Ky., has 
been taking in the sights of New Orleans, with the aid of Mrs. Bon- 
durant. . . Herb Claridge, advertising manager of Salada Tea, Boston, 
is soon to wed, his fiancee, Evelyn M. Fisher, having arrived from her 
home in England... 


Great preparations are being made for a good fellowship dinner 
May 20 to Jack Brevda, advertising director of the Silver Rod Stores. 
The Plaza Hotel, Brooklyn, will be the locale. Mr. Brevda is active in 
the American Legion, among other organizations. . . 


One of the most popular people at the Hot Springs convention of 
the A.B.P. last week was Mrs. Mert Robbins, Jr., wife of the A€S execu- 
tive. A native of Holland, she is as beautiful as one of her own tulips. 
And she looks great in a riding habit. . 


Forrest Webster, Cutler-Hammer merchandise sales manager, ad- 
mitted while attending the electrical jobbers’ convention last week that 
his advertising committee of NEMA has been astonished to find how 
much interest there is in the subject among the higher-ups. . 


Victor Marx, editor of Bakers’ Helper. is an expert with a camera. 
He had a lot of fun with the business publishers at their spring confer- 
ence by shooting them in the various poses connected with a game called 
golf. . 

Zene Potter, head of the Chicago E-W outfit, is the possessor of 


more than the usual quota of energy. He thinks he hasn't had any golf 
at all unless he plays thirty-six holes. . 


CHAIN ENEMIES 


| House bill will be substituted for 


RUSH TO PASS 
PATMAN’S BILL 


Washington, D. C., May 7.—Pro- 
ponents of anti-discrimination legis- 
lation, dissatisfied with the bill en- 
acted by the Senate, plan to concen- 
trate on the Patinan measure pend- 
ing in the House, and then to shape 
up the final provisions in confer- 
ence. 

Sentiment seems to be against the 
basing point section of the House 
bill, while numerous provisions in 
the Senate bill are also opposed by 
advocates of the legislation. It is 
probable that after passage the 


the Senate bill and returned to the 
upper body with a request for con- 
ferences. 

Representative Patman, author of 
the House measure and director of 
strategy, hopes to get his measure 
before the House next week. 


Miller in Charge 


Representative Miller, of Arkan- 
sas, a member of the Judiciary Com- 
mittee, will have charge of the bill 
on the floor. He will be assisted by 
Congressman Utterback, of Iowa, 
Judge Sumners, chairman of the 
judiciary committee, and members 
of the steering committee, com- 
prised of about 80 House members. 

The Senate bill confines prohibi- 
tory provisions to the retail trade, 
exempting purchases made by fac- 
tors and manufacturers. It also pro- 
vided that all price concessions or 
payments for service must be of- 
fered on proportionally equal terms 
to all customers. 

The Federal Trade Commission 
would be empowered to fix limits 
for price differentials based on 
quantity. <A fine of $5,000, or im- 


— 


—— 


“Friendship Ring” Is 
Jeweler’s Creation 


Ostby-Barton Co., Providence, R. |. 
is introducing “The Friendship 
Ring” in Jewelers Circular-Keystone 
and National Jeweler. The ring is qa 
means of publicly recognizing dh 
friendships, allowing for use of two 
birthstones, or initials of two Close 
friends. 

The company has brought out a 
new display help, Flexo-Tray, de. 
signed for six movable display units 
holding two rings each. 


Autopoint Expands 


Autopoint Co., Chicago, automatic 
pencils, has announced exclusive jp. 
ternational sales rights on a line of 
pocket secretaries, billfolds, key 
cases, letter cases, and doctor’s pre. 
scription pad holder. 


Four Appoint Kaye 


Stanley Kaye Advertising Agency, 
Cleveland, has been appointed by Ur. 
man-Burger Hat Manufacturing (o., 
Health Appliance Co., Fischer-Rohr, 
Inc., and Storey-Patterson, Inc., al! of 
Cleveland. 


Joins “Vogue” 


Grant Chamberlain has _ joined 
Vogue’s advertising staff at New 
York. He was formerly with Dry 
Goods Economist. 


—  — x = 


te EFFECTIVE MAY 4, 1936 
Major Tire Companies 
Increase Retail Prices 
Or Pte 06 6 6 ees 

& GOODYEAR Tire & Rubber 
Co., B. F. GOODRICH and 
FIRESTONE TIRE & RUB- 
BER CO. 

Announce Factory Wide 
PAY INCREASES .. 


| These steps are bound to make 

| an excellent market, better. 
Cover this alert free-spending 

market at one low cost in the 


prisonment for not more than one 
year, or both, are provided as 
penalties. 


N. Y. Art Directors 
Elect New Officers 


Deane Uptegrove, of Richardson, 
Alley & Richards Co. was elected 
president of the Art Directors Club 
of New York, to succeed Joseph B. 


Platt, Marshall Field & Co., last 
week. 
Walter Geoghegan. Calkins & 


Holden, and Byron Musser of Byron 
Musser Associates were elected vice- 
presidents; Harold J. Torgesen, 
Printers Ink Publications, secretary, 
and Winslow Case, Newell-Emmett 
Co., treasurer. Guy Clark, National 
Process Company, and Edward F. 
Molyneux, Newell-Emmett, were 
chosen members of the executive 
committee. The new group. will 
take office in September. 


Train Promotes 


Texas Centennial 


A special train carrying 100 out- 
standing political and business lead- 
ers of Texas and a 34-piece Texas 
University band is touring ten East- 
ern and Southern states, to invite 
participation in the Texas Centennial 
Celebrations. 


Buys Bond Electric 


Winchester Repeating Arms Co. 
has bought Bond Electric Corpora- 
tion, Jersey City, N. J. manufacturer 
of flashlights and batteries, and will 
operate it as a separate unit. Wil- 
liam T. Birney has been made sales 
manager of the Bond division. He 
was a Winchester vice-president until 
his retirement in 1927. 


| AKRON 
BEACON JOURNAL 
| 21,597 average viv 


Net Pri Circulation at 16c per line 
—Milline $2.23. 


Represented by Story. Brooks & Finley 


PORCELAIN STEEL SIGNS 


ARE WEATHERPROOF 
WE SOLICIT YOUR INQUIRIES 


Real Values Assured 
SAMUEL STAMPING & ENAMELING CO. 
516 N. Charles St. 
Baltimore, Md. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL AR! 
COM'L PHOTOGRAPH! 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 
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INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Porcelain 
Enameled Signs. 
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COMMITTEE ON 
RADIO EXPLAINS 
HOW IT WORKED 


Thinks Figure on Total Sets 
Is Conservative 


New York, May 7.— Whether the 


has determined the approximate | 


number of radio sets in the United 
States was a subject of spirited de- | 
pate this week following the report | 
of John Benson, president, American 
Association of Advertising Agencies, 
as chairman of the committee, that | 
29 869,000 families owned radios on |} 
Jan. 1, 1936. 


The report of the committee ad- 
mittedly contains errors. Whether 
these errors balance one ,another or 
combine to produce an imperfect | 
and misleading picture, is the ques- | 
tion on which research men fail to | 
agree. The committee itself, in sub- 
mitting the report, made a stout de- 
fense of its methods, expressing the 
conviction that its conclusions are | 
sound. 

The figure adopted by the commit- | 
tee represents an increase of 6.6 | 
per cent over Jan. 1, 1935. About | 
4,400,000 radio sets were sold during 
1935, exclusive of 1,100,000 automo- 
bile radios. Of domestic radio set 
sales in 1935, according to the con- | 
clusions of the committee, 32.1 per 
cent were made to families not pre- 
viously owning sets. This meant an 
addition of approximately 1,413,000 | 
new radio families during the year. 


Uses Existing Data 


“The committee decided that the 
interests of all concerned would be | 
best served by making the best pos- 
sible estimate, based on existing fig- 
ures and on additional data that 
ould be gathered in a reasonable 
length of time,’ said the report. 

“It was decided to use as a start- | 
ing point an estimate of the number | 
of radio families as of Jan. 1, 1935, | 
which resulted from a citiemiiala | 
survey conducted by Daniel Starch 
and Staff for Columbia Broadcast- 
ing System during the latter part of 
1934. 

“The figure of 4,400,000 sets sold | 
in the United States in 19835 was ob- 
tained from the radio manufacturing | 
industry, 

“In order to obtain an estimate of | 
the proportion of radio set sales dur 
ing 1935 which went into new homes, | 
as Compared with replacements, 10.,- 
(00 letters and questionnaires were | 
sent to radio dealers from a list fur- 
Nished by McGraw-Hill Publishing | 

| 
| 


Company. ‘There were 1,343 usable 
replies, showing that 32.1 per cent of 
retailers’ set sales were made to | 
lew radio families. Applied to total | 
‘ets sold, this meant 1,413,000 new | 
families were added during the year. 
Homes newly equipped with radios 
uring 1935 were then added to the 
*stimated number of radio families 
as of Jan. 1, 1935.” 
The report explained that a num- 
ver of question marks are attached 
'o the Starch survey, two being as | 
’ Whether the sample was entirely 
adequate in size and representative 
Nn distribution. 


Some of Errors 


‘It appears that too many of the 
homes interviewed were prob- 

ably among better class families and 
‘at they were concentrated in too 
localities,” it continued; “also 
investigators may have made 
‘00 few calls in the poorer districts | 


lew 


that 


“ the cities covered. Nevertheless, 
= the opinion of the committee, the 
Olumbia figures are not only the 
Oly f 


figures available, but may be 
a reasonably approxi- 
© estimate of the number of radio 

ilies as of January, 1935.” 

The method of collecting and pro- 
“Ung the 1935 sales of radio sets 
Nay also have involved minor errors, 
“ording to the report. 

For example,” it said, “sets sold 


FQ aS 
mat 


to 


the 


Families 
the 


——— 


restaurants, 
drug stores, etc., have probably been | 
counted as new radio families. 
dealer survey, 
dealers reporting from some stateS|to handle its advertising. 
Was so small that the breakdown be- | 


| with the available data.” 


with 


report went on, 
Joint Committee on Radio Research | deducted from the committee's esti- | 


(Continued on Page 32) 


gasoline’ stations, 


Agency for Woolsey 


C. A. Woolsey Paint and Color Co. | 
Jersey City, N. J. has named Albert | 
| Frank-Guenther Law, Inc. New York | 
A cam- 
paign on house paints will be started | 


Production 
agencies are 
annual 


In | 


the number of 


sociation, at t 


Selling. 


Melzer Joins Agency 


Robert G. 


sets out of order, | 


have not been | 


Melzer has become an 
account executive of Blaine-Thomp- | 
son Co. New York. He was with the | 
New York Times for ten years. 


Harris & Ser 
have moved t« 


Call for Conference | 


mechanical 
American Newspaper Publishers As-| Kansas City 


Harris & Serwer Move 
‘wer, New York agency, | advertising. 


Kessler Appointed 


of advertising Fred Kessler has been placed in 
to attend the/| charge of advertising and sales pro- 
conference,| motion of electrical merchandise by 
Power & Light Com- 


men 
invited 


he Palmer House, Chi- pany. 


tween new and replacement sales | shortly. |} cago, May 25-27. Color printing | — + 
may not be exact. And in dealers’ | caps Rea and photo-engraving, together with | J ° ° 8 
, , oa ag an a: gar cagae de p ackson in Publicit 

reports of sales to new radio fam- | Introduce New Shell Oil | other phases of production, will be : y 

‘i ' i fond | discussed. Julian J. Jackson has been ap- 
ilies, some of these families may 4 : : Pe ; > 
have already owned radios. but Shell Companies are introducing | ee pe ee pointed in charge of sales of Sea- 

p a a beet Os, DUl) Golden Shell oil in an extensive | . berg-Sills, publicity, Chicago. The 
either discarded them without trad-| campaign in newspapers, magazines, | Vogt to Cosmopolitan firm’s contract with Independent 
ing them in, or kept them in order | radio and outdoor display. J. Walter! George Vogt has joined the pro-| Grocers’ Alliance has been renewed. 
to have two radios. The committee | Thompson Company is in charge. motion staff of Cosmopolitan. He _ 
|simply had to do the best it could! — was formerly with Advertising and | 


Candy to Austin 
Harrwid Candy Corporation has 
| named Alvin <Austin Advertising 
| Agency, New York, to handle its 
Newspapers and radio 


» 185 Madison Avenue.! will be used. 


a journal — 


MERICAN ARCHITECT, published by Hearst Magazines Inc., 
has purchased Architecture from Charles Scribner's Sons. 
Beginning with the June issue they will be combined 

and published as AMERICAN ARCHITECT and ARCHITECTURE. 


This combination will be in the interests of a greater service to 
the architects of America. Welded together with the added power 
of a consolidated staff, these two journals will create a greater 
power professionally than either could separately. They will serve 
the architectural profession through a journal made by architects 
for architects. 


For advertisers the consolidation gives the readership of two out- 
standing publications at little more than the rate for one. It will 
create a complete, economical coverage of the architectural pro- 
fession in one outstanding journal. A// advertising contracts on 
the books of either publication will be honored at existing rates. 


Outstanding features, such as American Architect's Time-Saver 
Standards, Reference Data Articles, Pictorial Insert Section and 
Architecture’s popular Portfolios of Details will be continued in 
the consolidated journal. 


A distinguished editorial statf is assurance that AMERICAN 
ARCHITECT and ARCHITECTURE will be a brilliant and vigorous 
presentation of all phases of professional interest and will give 


architects their own journal of service, information, inspiration. 


AMERICAN ARCHITECT 
and ARCHITECTURE 


RR 


Editor 
KENNETH KINGSLEY STOWELL, 
ee 


Associate Editor 
HENRY H. SAYLOR, A.I. A. 


Managing Editor 
CARL MAAS 


Director of Technical Service Staff 
TYLER STEWART ROGERS 


Technical Editor 
ROGER WADE SHERMAN 


Assistant Technical Editor 
WILLIAM HULL STANGLE 


Re 


572 Madison Avenue New York City 
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order. The percentage ran lower in 
cities and higher in small towns and 
farming territories. 

“This would indicate,’ the report 
concluded, “that the net number of 
sets in use at any one time is less 
than the committee’s estimated total. 
On the other hand, improved eco- 
nomic conditions have probably re- 
duced the number of disabled sets 
during 1935. 


Other Salient Facts 


“And for any who feel that the 
committee’s estimate looks too high, 
the following facts should also be 
kept in mind: slightly more than 10 
per cent of the radio families have 
two or more radio sets (according to 


COLUMBIA SURVEYS 
AUTOMOBILE RADIO 


New York, May 8.—-Over 3,000,000 
families have been added to the na- 
tional radio audience since the ad- 
vent of the automobile radio, ac- 
cording to a survey by Columbia 
Broadcasting System of daily listen- 
ing of auto-radio owners. 

Columbia found that on weekdays | 
the auto-radio is heard 2.6 hours per 
day, and 3.2 hours on Sunday. The 
average number of listeners per set 
is 2.7. 

Ninety and six-tenths per cent of | 
owners use their sets in the eve- 
ning, 62.1 per cent in the afternoon, | 
and 61.3 in the morning. 

A question to auto-radio owners | 


sory outlets. These names repre- 
sented 46 states and 32 makes of 
cars. A questionnaire brought a 12 
per cent return. The personal in- 
terviews numbered 1,000, the two 
cross-sections being approximately 
equal in size. 


Spitznagle Resigns 
Stephen A. Spitznagle, has _ re- 
signed as business manager of True 
Voice, Catholic weekly, Omaha, Neb., 
to re-open an advertising office at 

504 World-Herald bldg., Omaha. 


Agency Moves 


Diener & Dorskind, Ine. has moved 


| to new offices at 147 West 42nd St. 


New York. 


ARTISTS °®° 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS ° 
PLANNING @ 


OUR SERVICES 


ENGRAVERS @ 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


ELECTROTYPERS 


| 
OUR 
SPECIALTIES 
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es the Columbia-Starch estimate for|regarding seasonal use shows that ALL FOUR SEEM TO BE WINNING 
= COMMITTEE ON January, 1935). There are approxi-|47.5 per cent of auto-radios are used 
mately 3,000,000 auto sets in addi-|equally the year around, while 46.9 1 — = 
tion to the estimated total of radio| per cent are used most in the sum- 
families; although some drug stores,| mer, and 5.6 per cent in the winter. 
i gasoline stations, etc., may have been Price of Cars 
1 counted during 1935 as new families 
buying radios, there are many with Of automobiles checked in the 
HOW IT WORKED radios which are not included; | Study, 64.7 per cent are in the $1,000 
many radio sets known in the trade| Price class or under; 33.3 per cent, 
—— as ‘bootleg’ sets were manufactured | $1,000-$2,000; 1.2 per cent, $2,000- 
(Coitieand trom Peer 91) and sold during 1935, in violation of | $3,000, and .8 per cent, $3,000 and 
’ patent rights and they likewise are | OV@r-. 
mate of total radio families. The not included; finally, radio set sales This survey was made both by 
Columbia-Starch material for Janu-| since Jan. 1, 1936, are increasing|™ail and personal interviews. A 
ary, 1935, indicated that in as many] month by month the total number of |!i8t of 12,000 names was compiled 
ee as 10 per cent of all the families|,aqio homes in the country.” through the co-operation of local ra- 
me i visited, the radio sets were out of " dio dealers and automobile acces- 
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This happy foursome at White Sulphur 


was made up of Bil! Benton, capitalist: 


Clair Francis, General Foods Corporation; Tom Ryan, Pedlar & Ryan, and Zene 
Potter, Erwin, Wasey & Co. 


$$$ $$ ———————————————————— 


George E. Mainardy has joined Ad- 
vertising Features, Inc. New York, to 
promote Broadcastment, a radio tie- 
in appearing on radio pages of news- 
papers. He was advertising man- 
ager, American Tobacco Co., for 
many years. 


Standard Body Appoints 


Standard Body Corporation, New 
York, maker of commercial auto 
bodies and ice cream refrigerator 
cabinets, has named Allied Advertis- 
ing, Inc. Trade papers and direct 
mail will be used. 


Four to Zinn & Meyer 


Zinn & Meyer, Inc. New York, has 
been named by Westchester Embassy 
Country Club, Armonk, N. Y.; Scroon 
Manor Country Club, Scroon Lake, 
N. Y.; English Cottage Homes, 
Laurelton, L. I. and Home and Gar- 
den Builders, Inc., Flushing, L. I. 


Bledeawity in New Work 


Ripon Adds Dock ae 


George Dock, Jr., will join Dore 
mus & Co., New York, June 1. He 
has been public relations adviser to 
the Federal Home Loan Bank Board 
in Washington and was formerly en- 
gaged in advertising and investment 
work. 


Joins Magazine 
Frank J. Kelley has been ap: 
pointed Detroit manager of Busines; 
Week, succeeding the late Winfield 
C. Davis. He was previously in 
charge of Kelly-Smith Company's 
Detroit office. 


Bowen with American 


Creswell Bowen has joined the 
classified promotion department ot! 
the New York American as copy: 
writer. He was formerly a cop) 
writer at Kenyon & Eckhardt, New 
York agency. 


TYPESETTING - ss pray 
(Linotype, Monotype and Hand) Catalogues | B. C. to Advertise Lucken Moves 
| Stewart MeIntosh, Ltd., Seattle,| J. Elmer Lucken, formerly wit! 
PRESSWORK Booklets ! Wash., will release game hunting|the Walker Engraving Co., New 
(The Usual as well as Colors) Publications 1 and general tourist copy for British | York, has joined Oppee-Barclay stu 
Trade P | || Columbia. Sports publications, ho- dios, subsidiary of Electrographi 
BINDING Ma © rapers tel, and other papers will be used. te ia New York, in a sales 
citar asa capacity. 
(The Usual, Machine Gathering easiness | Li : 
iquor Outlets Listed 


House Organs | 


MAILING Price Lists | 


Covering and Wireless Binding) 


Miss Meyer to Agency 


Hazel Meyer has joined A. 


Sixty-five per cent of Rhode Island 


j liquor outlets are included in the 
{ A LARGE, EFFICIENT AND 


: . é Pp 1936 Liquor Route List issued by| Sneider & Co. New York,, as copy 
COMPLETELY EQUIPPED (This Dept. 1s equipped to de- amphlets the Providence Journal merchandis-| writer. She was formerly with the 
PRINTING PLANT liver to the post office or custom- Proceedings | | | ing department. Port Washington (L. I.) Times-Pos! 
‘ ers as fast as printed and bound) Directories | 1] - ——— 
DAY and NIGHT ELECTROTYPING AND — | 
OPERATION ENGRAVING OOKS si iceliiiaiaa hala tata | 
, (Our facilities are up-to-date and Broadsides : THE FREEMAN Master Filler T re E E A S } FE S T | 
can take care of any sized orders) Folders | 
Printing and Advertisi : 
1 * Saar ace ising ADVERTISING SERVICE — | SS sos Ses: AN D BE ST WAY eee 
(Planning, copywriting, design- an , : | 
reg —__—/ ing, photographing and artwork) General Printing | to handle the production requirements 


of your advertising matter is to place , 
your business with a concern that ren- } 
ders a COMPLETE SERVICE in(1)Ad-Setting, | 
(2) Engraving and (3) Printing —all | 
under ONE ROOF... We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typesetting to another 
many blocks away—and then give your 
printing to a firm even farther distant? | 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by i 
FINEST ENGRAVING __ having FAITHORN do the entire job. We 
FINEST TYPOGRAPHY __ will gladly show you samples. Try us! 
FINEST PRINTING oan 


Exceptionally well fitted to submit ideas, Ww 


car fy 
monoid 


PROPER QUALITY QUICK DELIVERY 

Because of up-to-date Because of automatic 

equipment and best machinery. Day and 
workmen night service 


RIGHT PRICE 
Because of superior 
facilities and efficient 

management 
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OOOO OOOO OOOO EOE LMA OOOO ALAA 


YOUR NAME 
AND ADDRESS HERE 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of | 


the United States is because of satisfied customers. For your investigation further we will be pl 


DarrspsasnrsasdddDDIDDDDIDIISISIID 
Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


» 
Always the Finest 
at Faithorn 


eased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking i: 


yr estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


«l- 


“~ —— 


You can use one orali— 


make layouts, prepare skefches an raw- | 
_ PRINTING PRODUCTS CORPORATION ||fJ Scistisgisiett ——tecmoatcrdeernmiotee |S 
| Telephone WABASH 3380 “lst 595 Polk and La Salle Streets and vaisfecion wrod. FAITHORN CORPORATION | [| | 
| sais acne Chicago, Illinois PY \ Ad-Setters - Engravers - Printers 7 wi 
} gin 1 504ShermanSt.,Chicago Phone Wab.7820 | 
S _— : 


DAY AND NIGHT SERVICE 
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Co 


ntest Defenders | 


|on the Normandie. 


| 


Point Out Functions 
in Reply to Critics 


Chicago, May %&.—Criticism by 
romas H. Beck, president of the 
¢yowell Publishing Company before 
convention at White | 
sulphur Springs West Va. last week, 
a vhat he termed “the current 
for contests, premiums and 
ts as substitutes for consumer 


the Four A’s 


.dvertising” focused renewed atten- 

Hes on the contest picture. 
Responding to Mr. Beck’s charges, 

advertising men generally expressed 


the opinion that the purpose of in-| 
contests and results justi-| 
employment, though the 
Beck’s indictment 


dividual 
fied their 
premise of Mr. 
was not disputed. 


Degeneration Charged 


In his address on “Something for 
Nothing, or Good Red Herring,” the 
publisher pointed to the many men 
nowadays who consider themselves 
well-fixed with a ticket in the Irish 
sweeps, a Townsend Club member- 
ship and answers in five contests on 


the way, and compared contests 


dnother idea by the man whose four-page 
igazine produced $100,000 worth of new 


usiness for a Philadelphia client in one year. 


Inc. 


FARBOIL PAINT CO. 


Hignwey & Montgomery 5 
he 
pacrimore, MO 


This little BUILDER 
Gf GOOD WILL and 
GOOD BUSINESS Can 
BE YOUR HOUSE ORGAN 


By just changing the 
name and the cover design--and 
the advertising on the two inside 
cover pages. The eight editorial 
pages contain the kind of inspira- 
tional, stimulating, helpful articles 
that have made Jerry Fleishman’s 
writings welcome everywhere. 


It will be, indeed, YOUR house 
Organ--going regularly every 
month to dealers, or customers, 
or prospects, and building up for 
YOU, as his magazines have done 
for some of the leading firms in the 
Country, a friendliness that shows 
up practically and cumulatively 
on the books. 


The coupon below does not obli- 
Gate you. It will be my pleasure to 
send you samples of this man’s 
work, with facts and figures as to 
‘ts results, and with complete cost 
information in your particular case. 


ol sold to competitive industries | 


im any one section. 


William Volandt, Business Manager 


pe Fleishman Business Publications | 
603 Mercantile Trust Bldg. | 
Baltimore, Md. | 
Please let me know much____ copies 
=n ‘ty of a Fleishman-edited house organ 
“i Cost, and send me samples. | 
| | 
| Executive ue | 
D Fis 
| Firm en | 
} Address | 
\ ao — j 


| with 


| picture. 
| 


| 
“powerful opiates which re-| 
lieve but never cure.” He continued: 


“Contests have generally degen- | 
erated into rackets — expensive 


rackets that appeal to a great mass 
of addicts, which is but a small per- | 
centage of the national market. 

“The effect on who 
necessarily in the majority 
be good. The effect on 
and good salesmanship is 
ingly disastrous.” 

While premiums and contests are 
by no means all bad, he said, many, 
if not most, schemes are used to 
cover a multitude of commercial and 
economic sins and _ often poor 
strategy. In their stead, he urged 


losers are | 
cannot 
salesmen 


increas- 


sound tactics, good copy, top show- 
manship and real salesmanship. 

In answer to Mr. Beck's state- 
ments, one advertising executive 


said: 

“Contests serve a good purpose 
when judiciously used. Mr. Beck is 
perfectly right in saying contests 


are overdone, but it is a changing 
When the point of excess 
is reached contests will fall of their 
| own weight.” 

| Views of Sherman 

| Stewart Sheriman, vice-president 
and advertising director of The Pep- 
|}sodent Company, commented: 

“In my opinion contests, prem- 
iums, etc., can never be a substitute 
for a copy idea that is right. How- 
ever as a temporary injection to ac- 
complish quick distribution of new 
items or improved products they 
have a definite place. 

“Contests exercise an influence on 
| the retail trade that cannot be de- 
nied, but they must have a specific 
reason for their application so that 
advertising copy can hold sales in- 
creases which may accrue through 
their use. Without good copy they 
represent a rather expensive method 
of sales promotion.” 


Big Sums Offered 


Though the year is young, con- 
tests run thus far have offered 
prizes aggregating $250,000. Among 


recent contests are the following: 

Kraft-Phenix Cheese Corporation 
limerick contest for Dairy-Fresh 
Caramels. The last of three con- 
tests is now under way, each offer- 
ing $5,000 in cash and 1,000 special 
gift boxes. 

Seminole Paper Corporation's con- 
sumer-dealer slogan contest offering 
100 automobiles and 12,200 addi- 
tional prizes aggregating $125,000 in 
value. 

Colgate-Palmolive-Peet Company’s 
letter-writing contest for Palmolive 
soap, offering 20 free trips to Eu- 
rope or $1,000 cash for each capital 
prize winner and_ 100,000 com- 
plexion brushes, with $7,000 addi- 
tional in prize money for dealers 
and salesmen. 

Lehn & Fink peace essay contest 
offering a $5,000 scholarship. 


Some of Prizes 


Kroger Grocery & Baking Com- 
pany contest for Kroger Hot-Dated 
Coffee with first prize free food for 
a family of four for 10 years. 

Zain amateur advertisement writ- 
ing campaign offering 10,000 indi- 
vidual prizes aggregating $60,000 in 
value. 

Bayuk Cigars, Inc., letter writing 
contest for Bayuk Phillies Cigars 
offering prizes totaling $12,000 in 
value. 

American Crayon Company ‘‘Cray- 
onex” coloring contest offering 601 
prizes aggregating $3,000 in value. 

Lehn & Fink’s peace essay com- 
petition drew 212,000 entries from 
all parts of the country. 

Two of this year’s leading con- 
tests were “repeats” from contests 
of the same nature a year ago. 
Kroger Grocery & Baking Company 
enlarged its top prize from free food 
for five years in the previous effort 
to free food for 10 years in the 1936 
contest. The recent Colgate-Palm- 
olive-Peet contest offered trips to 
Europe on the maiden voyage of the 


ments in the contest field was the 
ruling of The American Weekly, an- 
nounced by Mortimer Berkowitz, 
unknown in the United States. Mr.|eneral manager, that all contests 
| Barnum called for words to a song advertised in the publication must 
Stimulation of dealer interest in| to be sung by Miss Lind titled “Ode | have the winners announced in the 
contests has been increasingly evi-|to America.” He got 750 entries | S#me medium. 
dent. A test Campaign now under-| and, incidentally, her debut was a After the announcement, ar. a 
way in Indianapolis by the Schutter-| triumph both from artistic and box kowitz reported a favorable ecmagators 
Johnson Candy Company, Chicago, ! office standpoints. among advertising men to this rul- 
ic Poring conrree ing 7a ° ing. 
ri wenden oe ge omg Ey ae Ruling of “Weekly” Contest costs and participation 
One of the vanguard in the trend| Contest troubles have been fre-| Present an interesting picture. One 
for direct dealer support in contests quent. Brewers, for example, have |24me contest drew 1,000,000 entries 
was the Pro-Phy-Lac-Tic Brush Com-| been battling with the Federal Al-| With the clerical and other admin- 
pany, Florence, Mass., employing the | cohol Control Administration on pro-| istrative costs reported aggregating 
same system of dealer and jobbers’ posed regulations preventing, in ef. | only $15,000. . ae 
salesman support in a “Cupid’s as-/ fect, prize contests in the industry. | On the other hand, expert estt- 
sistant” contest to pick ideal mates|In Eddie Cantor's Lehn & Fink | mates have placed peak participa- 
for three movie stars. contest in April in which the origi-| “on in all contests at little more 
The “pull” of novelty also was/nal winner was found to have | than 10 per cent of the consuming 
demonstrated in the Sears, Roebuck | plagiarized his essay material, the | public. 
& Co. baby beauty contest staged|awarding had to be done all over | Prizes Total $5,000,000 
during the 1934 Century of Progress | again. 
Exposition. The St. Louis Globe-Democrat’s One expert estimated cash and 
Throughout the country 114,000|‘Famous Names” contest has landed | merchandise prizes last year totaled 
babies were entered and 49 state | in the State Supreme Court, and the | more than $5,000,000. But this was 
winners (including the District of| Seminole Paper Products Corpora-| only part of the outlay. While the 
Columbia) were picked. The com-'tion’s contest with a Hupmobile} amount varies, suggested proper ad- 
pany escaped the onus of final judge Motor Corporation tie-up became in-| ministration costs for a contest ag- 
of the most beautiful baby, by hav-| volved in the motor company’s in- | gregate 50 per cent of the value of 
ing the public vote on the finalists. | ternal fight. | the prizes offered. This would bring 
First prize winner received $5,000 Questions of lottery, postal regu-| administration costs for the contest 
and an endowment policy for the/|lations and_ statutory preremnene | year to $7,500,000. Adding to this 
same amount. ‘have likewise plagued contest con-| promotion costs, an approximation 
Advertising contests are not new. | ductors. of total contest costs for the year 
P. T. Barnum used a contest in| One of the recent major develop-| would reach $20,000,000. 
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giant liner, “Queen Mary,” the pre-| 1850 when he brought Jenny Lind, 
vious contest offering a similar trip|the Swedish Nightingale, to this 
country. She was comparatively 
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“WHAT DOES THE MONITOR SAY ?” 


A Newspaper that Teachers 
Use in Their Classes 


Classroom use of The Christian Science Monitor is a common custom in the 
schools of many countries. It’s that kind of a paper. It provides a wealth of 
reliable information on every worth-while subject. 


The Monitor's readers do some studying-up,* too, in the advertising col- 
umns, as Monitor advertisers have long since found out. If you're among those 
who still haven't proved this—please give us a chance to show you. 


THE 
CHRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society 
Boston, Massachusetts 


BRANCH OFFICES: New York, Chicago, Detroit, St. Louis, 
Kansas City, San Francisco, Los Angeles, Seattle, Miami, 
London, Paris, Geneva 


A DAILY NEWSPAPER’ FOR ALL THE FAMILY 
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Lives of Saints 
Dramatized in 
Mutual Program 


New York, May & 
New 


program 


Litho- 
York, is sponsor 
of a new which started 
May 3, dramatizing the lives of the 
saints, to be known as the Ave 
Maria Hour, and 
Mutual Broadcasting The 
contract calls for a 45-minute pro- 
gram each Sunday at 4 p. m. EDST, 
for 13 weeks. James R. Flanagan, 
New York, is the agency. 

The True Story Court of Human 
Relations, previously announced to 
go off the air during the summer, 
has renewed its contract with the 


Isola 
graphing Co., 


broadcast over 


System. 


CLEVELAND 
610 KILOCYCLES 


We have always been 


FIRST IN 
CLEVELAND 


in local accounts 


Now we're climbing 
in the 


National 


Field 


Listed here are a few of the national 
accounts recently signed and GET- 
TING RESULTS ON WJAY: 


Drums Dry Cleaner 
C. C. Winningham 

Gold Cross Milk 
Erwin-Wasey & Co, 

La Choy Products 
Placed direct 


Musterole 
Erwin-Wasey & Co. 
Moth-wool 
Cramer-Krasselt Co. 
Olson Rugs 


Palmer Company 
Quick-Serve Beans 
Martin, Inc. 


kor further details, write, wire 
or phone 


EDYTHE FERN MELROSE 
Manager, Station WJAY 
Cleveland e CHerry 0464 

Nat. Rep. _ Aerial 


Publicising. Ine., 
New York 


Chicago, Ill. 


50,000 WATTS 


‘Nashville, Tennessee 


WANTED: Eastern agency now 
planning extensive Southern cam- 
paign to write for facts and fig- 
ures to back up recommendations. 
Have one chart that alone will 
amaze your client. No obliga- 
tion. We're interested, too. 


The 

telephone in 
Chicago is 
Franklin 6373- 
in New York 
Lex’ ton 2-8660 


/ 


FREE & 
SLEININGER 


Radio Station Representatives 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Adve 


rtising Publications, Inc.) 


[S-week 18-week 
Period Period W eek Week 
Ended Knded Percent Ended Ended Percent 
May 4, May 2, Gain May 4, May 2 Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Akron, O iateae OES 5,165,286 a) 345,079 348,579 +1.0 
Atlanta, Gu 1,775,545 5,247,074 +9.9 S48, 880 346,374 —0.7 
tirmingham, Ala 1,305,966 1,761,400 + 10.6 251,916 279,230 +10.8 
Boston, Mass . 7,180,590 6,876,393 -4.2 465,237 $65,201 re 
Bridgeport, Conn... 3,831,240 3,912,812 +2.1 236,964 251,776 +6.3 
Buffalo, N. Y..... 5,673,984 5,266,422 28 $12,776 379,106 —8.2 
bo Se Se 1,317,750 1,314,576 0.2 84,584 78,824 —6.8 
Cedar Rapids, Ia.. ,939,930 1,655,948 7.5 90,566 133,896 ++47.8 
Chattanooga, Tenn 2,593.5! 2,288,346 -—11.8 155,537 143,692 —7.6 
Chicago, Ill....... 9,674,537 10,169,592 5.1 660,897 632,026 — 
Cincinnati O. ..... 5,683,464 5,652,623 —0O.5 ~ 348,638 373,248 7.3 
Cleveland, © seve 6,210,923 6,510,494 1.8 361,636 $05,451 +12. 
Dallas, Tex. rT 6,525,635 7,011,155 +-7.4 $04,847 401,774 —0.8 
Dayton, 0. couse 0 288:4303 1,603,466 113 338,996 293,482 —13.4 
Denver, Colo ie i aie bg és 204,415 212,655 + 4.0 
Des Moines, la... 2,285,698 2,166,234 5.2 152,338 149,200 —2.1 
Detroit, Mich, 7,445,68 7,351,653 1.2 178,361 506,450 +5.9 
Erie, Pa. ctctave aes 2,382,366 0.6 163,674 180,488 +10.3 
Evansville, Ind 1,056,158 4,414,536 +94 280,420 325,066 +15.9 
Fall River, Mass 1,119,236 1,108,027 1.0 66,169 72,631 +9.8 
Flint, Mich. ...... 3,018,806 3,116,808 3.2 207,662 200,928 —3.2 
Caer: Tee. cence 1,693,542 1,933,462 + 14,2 87,570 123,423 +40.9 
Grand Rapids, Mich. 8,143,228 1,078,736 2.3 201,628 206,682 2.5 
Greenville, S. CC... 2,095,087 1,923,937 8.2 125,972 127,120 +0.9 
Indianapolis, Ind.. 5,756,955 5,811,574 + 0.9 374,226 390,261 + 4.3 
Jersey City, N. J. 756,961 818,220 +81 15,785 57,559 +25.7 
Kansas City, Kans. 704,263 754,726 + 7.2 13,036 69,426 +61.3 
Knoxville, Tenn... 2,887,819 3,215,758 +11.4 189,672 291,886 +53.9 
Little Rock, Ark.. 3,241,784 3,152,450 —2.8 195,328 231,112 +18.3 
Lynn, Mase. ....> 3,510,808 3,410,036 —2.9 205,632 223,230 +8.6 
Manchester, N. H. 1,179,398 1,138,246 —3.5 60,808 72,932 19.9 
Memphis, Tenn. 3,834,124 3,730,108 2.¢ 268,352 245,042 8.7 
Milwaukee, Wis. .. 4,426,981 1,730,710 + 6.9 309,114 358,779 +16.1 
Minneapolis, Minn. 4,964,023 5,251,359 +-5.8 281,660 338,796 +20.5 
Moline-Roeck Island 2,634,394 2,946,288 +11.8 148,386 177,800 +19.8 
New Bedford, Mass. 1,148,026 1,089,564. —5b.1 73,108 63,798 12.7 
New Orleans, La... 6,246,605 6,612,635 +5.9 107,636 391,038 —4.8 
New York, N. Y... 20,308,418 22,222,837 +9.4 1,256,362 1,303,341 +3.7 
Brooklyn, N. Y... 2,559,894 2,330,667 —8s.9 146,024 147,677 +1.1 
Norfolk, -Va. ..... 3,069,752 3,200,932 +4.3 164,416 222,320 +35.2 
Oakland, Calif..... 2,509,596 2,632,128 +4.9 165,741 167,127 +0.8 
Oklahoma City, 

CS, aes as wa wince 3,571,939 3,845,909 +7.7 223,314 246,722 +10.5 
yy See) ee 3,900,653 3,758,468 —3.6 286,962 226,121 21.2 
Philadelphia, Pa.. 9,822,191 9,900,598 +-0.8 629,094 574,910 —8.6 
Phoenix, Ariz. 2,616,894 2,639,126 +O0.8 158,130 153,006 ps 
Pittsburgh, Pa, 8,331,934 7,456,924 —10.5 614,726 581,840 -5.3 
Portland, Ore. 3,558,898 3,944,534 -+10.8 219,912 233,912 +64 
Providence, R. Ll. .. 4,782,966 4,632,302 —3.2 352,698 281,873 —20.1 
Richmond, Va. 3,996,664 4,222,554 +5.1 249,634 286,048 +14.6 
Rochester, N. Y... 5,983,769 6,017,111 +0.6 104,424 $25,318 6.2 
Sacramento, Calif. 3,674,200 3,825,185 +4.1 253,694 258,870 +2.0 
San Antonio, Tex.. 2,229,562 +-16.9 129,458 154,217 11.4 
San Diego, Calif.. 4,698,682 + 8,2 *405,090 $272,846 2.6 
San Francisco, Cal UF 5,402,809 + 9.0 327,951 429,959 +31.1 
South Bend, Ind... 2,856,271 2,840,909 —0.5 179,540 186,498 3.9 
Spokane, Wash.... 2,184,873 2,474,684 +13.2 138,992 164,087 +18.1 
St. Louis, Mo. ... 6,323,275 6,277,400 —0.7 436,450 405,080 —7.2 
St. Paul, Minn.. $1,243,745 4,613,821 +-8.9 260,439 328,799 + 26.2 
Syracuse, N. Y.... 1,275,460 1,410,919 +3.2 262,252 244,510 3.1 
Tacoma, Wash. 2,060,080 2,362,434 +14.1 70,182 109,556 +56.1 
Tampa, Fla. ...... 2,344,540 2,029,566 —13.4 141,540 189,910 +31.2 
Toronto, Ont., Can 8,811,244 8,350,973 5.2 167,553 405,083 -——-13.4 
Washington, DPD. C. 12,899,580 14,222,136 + 10.8 807,940 851,925 +5.4 
Worcester, Mass 4,637,388 F561 350 1.6 272,104 275,415 + 1.2 
Youngstown, ©.... 3,690,925 3,032,889 4.3 189,511 221,613 +16.9 
Total 282,476,087 289,210,383 + 2.4 18,281,638 18,897,524 + 3.4 


*Decrease in lineage due to fact tl 
lished on April 28, 1936. 


NBC-Red network, and will continue | 
at the same time, Friday at 9:30 | 
p. m., EDST. The agency is Arthur | 
Kudner, Inc. True Story will also | 
sponsor a new program, The Good- 
will Court, over the Mutual system | 
and the Inter-City network, begin- | 
ning June 7. Ruthrauff & Ryan will | 
be in charge. 

kd Wynn, in his role of “Gulliver, | 
the Traveler,’ for the Plymouth di- 
vision of Chrysler Corporation, will 
move May 12 from CBS to the NBC- 


Red network at 9:30 p. m., EDST., 
Thursdays. 
The fifth anniversary of Kate 


Smith’s radio career was celebrated 
May 5 by a special “Coffee Time” 
program on her A. & P. series over 
the Columbia network. Miss Smith’s 
announcer-manager, Ted Collins, 
and Jack Miller and his orchestra, 
who have been with her since her 
first broadcast, participated. 

For the first time since its incep | 
tion, “March of Time” will continue 
through the summer, sponsored by 
Wrigley’s and Time over the Colum. 
bia network. 


Dewees Advanced 
J. W. Dewees, Pacific coast man- 
ager of Kelly, Nason, and Roosevelt, 
Inc., has been elected a_vice-presi- | 
dent. 


lat special exposition edition was pub- 


Sinead tw 
Mixed Drinks 
Are Proposed 


Washington, D. C., May 6.—High- 
balls, cocktails, gin fizzes and other 
mixed drinks would have to be pre- 
pared with standard formulas under 
proposed amendments to regulations 
governing labeling and advertising 
of distilled spirits scheduled _ for 
public hearing before the Federal 
Alcohol Administration May 15. 

Other provisions would relax some 
of the regulations governing ageing 
and content claims on various dis- 
tilled spirits, including foreign 
blends. 


Boyd Opens Agency 
J. Clement Boyd has launched J. 
Clement Boyd, Inc., Montclair, N. J. 
He was formerly with Frank Pres- 
brey Company and W. I. Tracey, Ine., 
New York. 


. 
Fries Heads Club 
George Fries, business manager of 
the Cincinnati Times-Star, was re 
elected president of Cuvier 
Club of Cincinnati April 30 


Press 


Ma 


The rates for this department are 
“Help Wanted" and “Situations 
charges $1. 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00: 13 to 15 in., per in., 
contracts, 


Wanted,” 30 cents a 


All other classifications (single insertion rates): ™% inch, $2.75; 1 to 


as follows: 

line, minimum 
: - 3 in 
7 to 9 in., per in., $4.25; 10 to 12 jp 
$3.75. Write for discounts on tern 


HELP WANTED 4 
SALES PROMOTION MANAGER for) 
New York organization engaged in| 
selling business services to top execu- 
tives. Must be exceptionally compe- | 
tent to produce effective mailing 
pieces. Send not more than 2 samples | 
of your own copy and layout together 
with your business and personal | 
record and a definite statement as to | 
the salary you expect. 
Box 766, ADVERTISING AGE, N. Y.C. | 


MISCELLANEOUS 


ALERT BUYERS WILL INVESTI- 
GATE! Unique process reproduces il- 
lustrated sales letters, broadsides, 
house organs, testimonials, sales man- 
uals, ete. No costly typesetting or 
euts necessary. All sizes available. 
600 Copies (8%x11) $2.50 
Additional Hundred Copies—20c 
Free Sample Book on Request 
LAUREL PROCESS, 480 Canal, N.Y. C. 
PHOTO POST CARDS 
Actual Reproductions of your 
Photos .. . . . $15.00 per 100 
8x10 Size for Salesmen’s 
Samples . . . ... $10.50 per 100 
Graphic Arts Photo Service, Box 565, 
Hamilton, Ohio. 


} 
| 


3.4% Increase 
Registered in 
Retail Lineage 


Chicago, May 8.—Retail advertis- 
ing activity during the week ended 
May 2 was approximately 3.4 per 
cent above the corresponding week of 
1935, the Apvertistnc AcE index of 
retail activity shows. 

This index is based upon the vol- 
ume of retail display advertising | 
carried by all of the newspapers in| 
65 major cities, and shows that for 
the week ended May 2 these news- 
papers carried a total of 18,897,524 | 


lines of retail advertising. During 
the corresponding week of 1935, the | 
total for the same cities was 18,281,- 
638 lines. 

For the year to date, retail lineage | 
is 2.4 per cent above the 1935 level, | 
this year’s total being 289,210,383 
lines, compared with 282,476,087 lines 
last vear. 

The weekly record of the cities | 
measured, showing the gain or loss 
from the 1935 level, is as follows: 

Per Cent 
Week Endinez Difference 
January 4 


+ 2.5 


February 22 
February 29 


January 11 . Guts +54 

January 18. ats +-6§,3 

January 25 . ‘ _ +-3.6 

February 1 d.2 

February § +1.0 

February 15 ~0.8 | 
» » 


+ 
rts 


Mareh 7 +3.3 
March 14 + 2.4 
March 21 +6.1 
March 28 +3.1 
April 4 +1.8 
April 11 +2.9 } 
April 18 a | 
April 25 ave. SP Se 
OES FO yf csc em WSR ore wie eer +3.4 


Detailed figures for each of the | 
cities measured are given in the tabu- | 
lation which appears on this page. 


Starts Talent Agency 


Julian Field has established Julian 
Field, Inc., a talent agency, at 730 
Fifth Avenue, New York. He has| 
been director of commercial broad- | 
casting of CBS and vice-president of | 
Lennen & Mitchell and Joseph Katz | 
Company. Associated with him is 
John H. Moses, formerly owner of 
WRBX. 


Libraries Elect 


William Alcott, Boston Globe, was 
elected president at the third annual | 
meeting of the Newspaper Group of 
Boston Chapter, Special Libraries 
Association, with Grace Butler, Chris- | 
tian Science Monitor, as secretary- | 
treasurer and Susan M. Meara, ex- 
| ecutive committee member. 


| 


POSITIONS WANTED 

Young lady, 25, intelligent, BOOK. 
KEEPER-STENO. Desires opportunit 
to assist PRODUCTION MGR. 4 year 
with Printing & Advertising Firp 
Box 765, ADVERTISING AGE, N. Y,¢ 


BUSINESS OPPORTUNITIES 


WANTED: Newspapers and magazines 
to represent in New York and easter, 
territory. Charles W. Barton, 551 F 
5th Ave., New York City. 


FOR SALE 


|Owner of well-established Merchan. 


dise Journal doing about $150,060 
gross desires associate with $50,000 
for expansion. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C, 


SERVICES 


15% TO AGENCIES 
On all car card space orders. $50 per 


| menth includes rich Honolulu in your 


campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT ©O, 
HONOLULU, T. H. 


M.A.S.A. to Hear Wright 


John Howie Wright, editor of Posi. 
age and the Mail Bag, will address 
the 16th annual luncheon of Mai 
Advertising Service Association o! 
New York City at Hotel Pennsylvania 
May 19. His subject will be “How 
Letters Will Help Build Your Bus 
ness.” 


Lounge for Magnolia 

The Magnolia Petroleum Company 
will erect a $75,000 “lounge” at the 
Centennial Exposition at Dallas. Mo- 
tion pictures of Southwestern scenery 
will be shown. 


Miles seem Inches 


Hours... Minutes 
by 


AIR EXPRESS 


Super-swift, NATION-WIDE 
Air Express makes short work 
of vast distances. Shipment: 
can be rushed 2,500 miles 
overnight — coast-to-coast. 
border-to-border —with nex! 
morning delivery. 


* Especially valuable for rush 
shipments of all kinds. 

* Day and night service. 

* Prompt pick-up and special 
delivery of shipments at 10 
extra charge, door-to-door 

* Fast, co-ordinated service be 
tween swift trains and plane 


REMEMBER, AIR EXPRESS 
IS NATION-WIDE 


For service or informatio? 
telephone any Railway Expre* 
office or write for booklet” How 
to Profit by Air Express” to 


Railway Express Agency. Inc. 


230 Park Avenue, New York 


AIR EXPRESS 


DIVISION OF 


. -c 
Raitpway Express AGEN 
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CIGAR MEN IN 
JOINT DRIVE TO 
REGAIN MARKET 


New York, May 6.—Cigar manu- 
facturers, distributors and salesmen 
have joined hands in a promotion 
,mpaign to make the men of Amer- 
ica more “cigar conscious.” Through 
the campaign it is hoped to increase 
by at least 25 per cent during the 
next three years the 5,300,000,000 
cigars smoked in this country in 
1935. 

Due to limited funds, the work 
will at first consist of sampling, and 
trade education. With larger manu- 
facturers becoming interested, it is 
expected that $100,000 will be sub- 
scribed in a month. 

The Cigar Progress Board, repre- 
senting all branches of the tobacco 
industry, will carry on the promo- 
tional activities. Beginning May 15, 
every salesman will approach two 
prospective cigar smokers every 
day, offer a cigar and urge a 
thoughtful test. 


Gift to President 


On Father’s Day, June 12, the 
poard will send a chest of 500 choice 
cigars to President Roosevelt, hop- 
ing that the gesture will inspire sim- 
ilar gifts to fathers throughout the 
nation. Another move will be to of- 
fer scholarships in art and other 
schools for essays and advertise- 


ments. In an effort to induce 
women to serve cigars at social 
events, the slogan, “A good cigar 


makes every meal a banquet,” has 
been adopted. 

Joseph Kolodny, administrator of 
the board, said that 30,000 cigar 
salesmen will set up posters in their 
territories every ten days during the 
campaign. They will also urge bet- 
ter display of cigars by retailers. 

Meetings will be held in Boston, 
Philadelphia, Cincinnati, Detroit and 
San Francisco, to introduce the 
campaign to dealers and distribu- 
tors. The board has named the fol- 
lowing manufacturers as an advis- 
ory staff: 

Harley Jefferson, American To- 
bacco Company; Harry Rothschild, 
Bavuk Cigars, Inc.; T. E. Brooks, T. 
E. Brooks Company; James Porter, 


Congress Cigar Company; A. L. 
Cuesta, Jr., Cuesta Rey & Co.; D. F. 
McCarthy, H. Fendrich, Inc.; Frank 


Will, C. H. P. Cigar Company; Wil- 
liam Best, General Cigar Company; 
D. Emil Klein, D. Emil Klein Com- 
pany; E. A. Kline, E. A. Kline & Co.; 
Walter Popper, E. Popper & Co., and 
Melville Regensburg, E. Regensburg 
& Sons. 


New Coffee & Tea 
Guide Is Ready 


The eighth edition of Ukers’ In- 
ternational Tea and Coffee Buyers’ 
Guide, 1936-37, has been issued by 
oe Coffee Trade Journal, New 
or 

_A selected list of tea and coffee 
importers, wholesalers and brokers in 
the principal consuming countries is 


ov 
fiven 


Two for Redmond 


Osmie Chemical Co., Brockton, 
Mass., manufacturer of Shi-Shu-Shine 
Polish, has appointed Redmond Co., 
Boston. Newspapers will be used. 
Kel lsey-Highlands Nursery, East Box- 

‘ord, Mass., has also appointed Red- 


sen and will use radio and news- 
\aNers 


KCS House Organ 


Kirby-Cogeshall-Steinau Co., Mil- 
waukee, has issued “KCS Merchan- 
o's printed in two colors with 

ur pages, 81%4x11, to commemorate 
-» years of sign and display manu- 


j ty 
ld 1V¢ 


Names Fred Kimball 


panelby, O., Globe has appointed 
bik Kimball, Inc., as national ad- 
‘sing representative. 


“Eugene News” Appoints 


ne nse -Hall Co., Ltd., has been 
amed national advertising repre- 


Committee Is 


Named for ANA 


os 


Chicago, May 7.—Plans for clinic- 
type regional meetings of the Asso- 
ciation of National Advertisers | 
were being whipped into final form 
today by committees here and in the | 
East. 

The regional gatherings are a de- 
parture from the semi-national meet- 
ing plan of the A.N.A. Programs call 
for informal addresses by members | 
followed by discussion. 

Committee members for the Mid- 
Western regional meeting to be held 


Midwest Meet 


in French Lick Springs, Ind., June 
4-6 are: Ken Laird, 


and the following advertising man- 
agers: Donald K. Colvin, The Hoov- 
er Company; J. E. Collins, Libby, 
McNeill & Libby; Joseph M. Kraus, 
A. Stein & Co.; Lawrence E. Meyer, 
International Cellucotton Products 
'Co.; Leo Nejelski, Swift 
lage Harms, Premier-Pabst Sales 

A. N. Steele, Standard Oil Co. 
7 ‘Indiana, and Arthur E. Tatham, 
| Bauer & Black. 


Eastern Group Meets 


| A. O. Buckingham, advertising di- 
rector, Cluett Peabody & Co., is gen- 
eral chairman. 

The Eastern meeting is to be held 
at Shawnee-on-Delaware, Pa., May 


vice-president, 
Weco Products Company, chairman, | 


& Co.;| 


21-23. A third regional meeting is 
to be held in California probably in 
June. 


| National Files New 
Shredded Wheat Suit 


National Biscuit Co. has filed suit 
against Ralston Purina Co., St. 
Louis, charging infringement of its 
Shredded Wheat trade-mark by 
| Shredded Ralston. 

The company asks an injunction 
|and an accounting. 


Farm Contest Under Way 


Memphis Commercial Appeal is of- 
fering cash prizes aggregating $2, 
100 for soil conservation farm and 
home management efforts. One hun- 
dred weekly newspapers in three 
| states are co-operating. 


Promote Californian 


Wines in Canada, U. S. 


Extensive advertising has been 
launched for Californian wines made 
by the Italian Swiss Colony at San 
Francisco, under direction of Van- 
couver and Seattle offices of Stew- 
art McIntosh, Ltd. 

The campaign in British Columbia 
marks the first time that such prod- 
ucts have been featured in the prov- 
ince since liquor control became ef- 
fective. American distribution will 
be extended through copy in Pacific 
Northwest publications. Dominion. 
wide distribution is sought. 


Glidden Expands 


Glidden Co., Cleveland, has ac- 
quired the paint and varnish busi- 


ness of Certain-teed Products Cor- 


poration. 


throughout the province. 


reproductions of a 100-line 
lation for $1.00 per line. 


numbers. . 


Sentative of the Eugene, Ore., News. 


to Produce “Gi 
SALES | 


AT LOWER COST = 


Just as the mighty Niagara provides power to turn the wheels of industry inf 
—so does The Toronto Daily Star provide the advertising power to gener ; 


Matching the network of power lines, which carries water-generated power'to every 
corner of Ontario, is the province-wide distribution of The Daily Star through an 
efficiently-organized system of carrier-boy delivery i in over 300 centres, made possible 
only by the use of Star trucks to supplement train service. © 


The reader interest aroused by the popular appeal of The Daily Star's news and editor- 
ial features, and the consequent genuine desiréof a steadily-growing number of people 
to read this alert, aggressive newspaper every daysplus the effiggent and prampt de: 
livery service—has resulted in a week to week, voluntarily: purchased circulation far 
beyond any other daily newspaper in Canada. é ‘ 


3 
2 


Consider, then, the mighty sales impulse that can be ajplied $0 readily at a cost of 
less than $1.00 to distribute 1,000 copies of.a 1000-line adyéttisement. 


advertisernent for $1 00: 


Again, consider the sales power available to advertisers because this superestue ap- 
plies in Canada’s most important market . . 


When your next scheditie is being pt@pared: tach ‘advantage of this mighty sales 
influence to secure greater returns for i eduay titing expenditure 


% 


Ask for our ogw dong endow of Gircalatert 


* Prices based on minimum national rates— 
23¢ per line on as 5$.000-line contract. 


ve 


. or more a al a million circu- 


. Most important érom standpoint of 
most important-from the standpoint of ability to buy 
tant from the standpoint of tesponsiveness to sales appeals. Moreover, it is the mar- 
ket containing the greategt number of sales outlets for any product and providing 
greatest facility of distribpaydy and sales control. 


£ 
- 
& 


x 


f 


.or over 10,000 


_ Most impor- 


U. S. Representatives: Chas. H. Eddy Co. Inc., New York, Chicago, Boston, Atlanta 
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George B. Parker, ScrippsHoward | Hives Root Beer in may Sie. Ne ae, See See. 
beeen alla for distinguished edi- 1 000 P Yb test This —_- wae : ance In 
torials. $10, rize Contes April, 1935, a gain of 58,377 lines, 
Charles E. Hires Co., Philadelphia, Detailed figures for each of the 
will announce a $10,000 prize contest monthlies and semi-monthlies meas. 
R. C. Brown Becomes in newspapers late this month. ured, as well as for bi-weeklies ang 
Agency Executive Bey ew - — ee oe weeklies, are given in the following 
, ‘ > y thie 
Robert Cody Brown, in charge of | lined in the copy, and addition of a table. In each a chick, 
New York, May 4 The gold national advertising for the New | fe ature the contestant considers im- O live stock and classi a vertising 
. medal for distinguished and meritori- Yo" tae weer ‘LH Hartman Co.| | portant. , . is excluded. 
“s Pere = gey | Vice-president OF li. i. ra Copy will appear in color in maga- 926 ‘ene 
us public service under the Pulltser | New York. Before joining the Jour- , — ll | mention <i oe 
ae. Awards was today voted to the Cedar = os ‘ lve | zine sections of newspapers, as we , Country Gentleman ... 37,997 015 
4 Rapids Gazette which in 1935 staged ae C vertising | as in black and white and rotogra- | Chicago, May 7.—-Farm lineage] capper’s Farmer ...... 25,378 22.964 
rapids raudce _ ; Yoo SlLAaALe | . - af ro - ; rs S. = e 
: ; seg pests Seger Roe | manager of Wilson Spice ‘0. | vure. O'Dea, Sheldon & Co., New continued to gain in April, when| Progressive Farmer and 
a pe rsistent and successful attac on The Journal tendered Mr. Brow nail York, are in charge. . , ie ontihern Ruralist: 
corruption within the state testimonial dinner May 6. farm monthlies and semi-monthlies Carolinas-Virginia 
’ , y ; sortie ™~ 2248 9 ry ~ 
Will Barber, of the Chicago Trib- ° | measured by National Advertising BGtION sc cicscs -++ 23,63 2 
ine, received a posthumous award Fregeau Joins Agency | Records reported an increase of 17.4] ‘eorgia-Alabama Edi- |) “i 
ne, received a posthumous award | et raduate rou 4 Nias 21.999 ee: 
te his storie n the early develop- | s P Lawrence N. Fregeau has joined per cent over April 1935. ene vie eo n >ssee. - pe 0 
v his stories on t arly d | The Graduate Group of alumni} Byer & Bowman, Inc., Columbus, O. Duri eat tle Slits =. enness aie taal 
ment of the Ethiopian apaeagrnay™ magazines has named Rhodes and| He has been a lecturer and instruc- uring é pre 1e pu epee cmp ecctestens SE Saal , i2 
A joint award was made to Felix| Leisenring Co., Chicago, as Western] tor in advertising and has had wide measured carried a total of 392,734 ~~ gilda “a a 
. Morley, of the Washington Post and | representative. | advertising experience. \lines of advertising, exclusive of Texas Edition ...... 18,289 16.77% 
é = All Editions ........- 15,753 15.532 
= sae RRR — nanan - nosis —— Average 5 Editions.. 20,956 0,052 
- Successful Farming ... 22,262 18.028 
Country Home .......-. 17,933 13,856 
Southern Agriculturist. 15,532 13,199 
California Citrograph 13,903 O89 
Southern Planter ..... 13, 310 265 
Farm Journal ......-. 7,634 $.029 
National Live Stock 
DOGREEEE 6.4650 0:00 6,020 » 815 
Breeder’s Gazette ..... 5,407 748 
Wyoming Stockman- 
WOPTMGE cs ccvcccsae 5,108 909 
1'The Nation's Agricul- 
CPE nvncerevecesns 1,846 2 020 
Semi-Monthlies 
The Farmer-Stockman. 18,489 11,934 
Farm and Ranch....... 17,439 14,740 
Arizona Producer ..... 17,398 13,685 
Montana Farmer ...... 15,740 13,593 
Hoard’s Dairyman 14,154 12,629 
Utah PArmer ..2cccces 12,772 10,197 
*Western Farm Life... 10,549 6,949 
Missouri Farmer ...... 6,308 4,804 
Arkansas Farmer ..... 2,774 337 
Bi-Weeklies 
°The Farmer: 
Local Edition ....... 30,691 18,754 
General Edition ..... 22,228 15,945 
Dakota Edition ..... 22,228 12,384 
°California Cultivator. 27,62 21,726 
*Washington Farmer... 27,534 16,078 
Zone Advertising 2,037 2,177 
“Oregon Farmer ...... 26,082 14,915 
Zone Advertising 679 308 


—=ilts record “goes to town 


with NAR 


HE May issue contains spot reports from more than 
TSO radio stations. Thus NAR reaches its first 
objective and presents the first comprehensive record 
of spot broadcasting activities of national and regional 


advertisers. This has been made possible through the 
co-operation of the radio stations included. 


The growth of spot broadcasting and the resultant de- 
mand for a record of its activities prompted National 
Advertising Records, in 1933, to undertake compilation 
of reports comparable in scope and accuracy with the net- 
work broadcasting reports published since 1927. 


An increase of 100% in the number of co-operating sta- 
tions within the past six months is proof of progress. 


NATIONAL ADVERTISING RECORDS, 


A consolidation of The Advertising Record Co. 


330 W. 42nd St.—New York 


Inc. 


and Denney Publishing Co. 


43 East Ohio St.—Chicago 


*Prairie Farmer: 
Illinois Edition 
Indiana Edition ..... 

%Wallaces’ Farmer and 


Iowa Homestead .. 21,705 17.156 
Td@aho Farmer ........ 21,418 14,919 
Zone Advertising 1,736 1,372 


’Nebraska Farmer 
Zone Advertising 


Average 4 Editions... 21, "891 ; 
Average 6 Editions.. 14,767 
*Wisconsin Agricultur- 
ist and Farmer.... 20,159 12,349 
°Michigan Farmer ..... 19,120 11.567 
’Pennsylvania Farmer . 16,764 14,246 
®‘New England Home- 
i eres 16,676 12,875 
“Ohio Farmer ......ss-. 15,935 11,601 
*Missouri Ruralist 14,560 419 


Zone Advertising 
‘American Agricultur- 


4,887 2.934 


ME: Gah ise Gis Gad wa as 14,3885 15,562 
Local Zone Adver- 
WOMNEE: bik as'aceeis be 8 2,975 3,853 


‘Kansas Farmer (Mail 


and Breeze) ...... 13,773 8,325 
Zone Advertising ... 5,354 3,60 
‘Dakota Farmer ....... 13,175 8,7 
"Indiana Farmer’s Guide 11,830 7,877 
Weeklies 
*Pacific Rural Press... 39,356 0,23 
®*Weekly Kansas City 
Star: 
Missouri Edition .... 18,150 16,088 
Arkansas-Oklahoma 
BRIE, ogee bk oo eve 18,021 15,837 
Kansas Edition ..... 17,665 15,811 
*SRural New Yorker... 16,891 16,408 
‘Capper’s Weekly ...... 7,953 7,751 
®Semi-Weekly Farm 
News: 
Tuesday Edition .... 5,694 5,49! 
Friday Edition ...... 5,570 7,511 
7Dairymen’s League 
aE ae Aare 4,692 2 
1Successor to Bureau Farmer. 
7Changed from monthly to semi 
monthly. 


®*Two issues in April of both years 

‘Three issues in April, 1936; two 
April, 1935. 

‘Four issues in April of both years 

*Five issues in April, 1936; four 
April, 1935. 

7Four issues 
April, 1935. 

*Changed from bi-weekly to week! 
with issue of January 4, 1936 


in April, 1936; five ! 


Business Paper 


in Race Tie-up 
Within 48 hours of Bold Venture’ 
triumph in the Kentucky derby. L” 
brication and Maintenance, Chicas 
had a two-color double postal card 
with the winner’s name and a prom 
tion message on the desks of adver 
tising men. 
Rogers, Gano & Gibbons, Inc.. Ch 
cago, handled the promotion. 


Ahrens C hanges 


Richard J. Ahrens has left the a 
vertising department of ApvertTish® 
Acr to joint Harvey and Howe. [0% 
Chicago, home economics adv ertisité 
and merchandising counsellors. 
Ahrens formerly was vice-preside?! 
and sales manager of Manageme! 


Magazines, Inc. 
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INTIMATE DISCUSSION MARKS A. B. P. CONVENTION 


4 


ae | Z 


= 


A. B. P. publishers gather around a table for an analysis of their problems at 


Hot Springs. 


ABP. IN BUSY 
CONVENTION AT 


VIRGINIA SPA 


(Continued from Page 1) 


ceived from advertising agencies on 
how to make retail business papers 
Im- 
proved editorial content, better mar- 
ket presentations and more attractive 
typographical dress were some of the 
LeBrecht 
also presented a report on what class 
and consumer magazines are doing 
to aid advertisers in trade promotion 


more attractive to advertisers. 


suggestions offered. Mr. 


work. 


M. A. Williamson, Chemical 


Vetallurgical Engineering, New York, 
ideas on publication 
promotion based on comments from 
promo- 


offered some 


advertisers regarding the 


NEW! rue 
‘STAT 
MONTAGE! 


‘Stats that tread the heels of 
far costlier photo-prints — 
that's Rapid's specialty. 
Ever see a ‘stat montage? 
Ever see an oversize ONE- 
PIECE Giant Print? Ever see 
a Tru-tone ‘stat, the kind 
that's hard to distinguish 
from a photo-print? Ever 
see a direct-from-object 
‘stat? Ever think of com- 
bining them into dramatic 
window displays? Rapid 
extends 'stats past all previ- 
ous limits, makes ‘stats a new 
mMoney-saver, a new tool for 
better and faster work. Let 


@ Rapid Contact Man tell 
you. 


RAPID 


COPY SERVICE CO. 


S BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3-3080. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


| 


| SHOWERED 


John Willy, publisher of Hotel Monthly, 

Chicago, who received gifts and con- 

gratulations over his 40-odd years in the 
trade paper field. 


tional material they are now receiv- 
ing from publishers in the business 
field. Buyers of space said that they 
want more information about the 
markets of business papers, and also 
more data on their editorial activi- 
ties. Forecasting the publication’s 
editorial program in advance is the 
most effective way of setting up suc- 


cessful promotion, Mr. Williamson 
said. 
Another reflection of the attitude 


of agencies was the report of George 
O. Hays, Steel, Cleveland, who dis- 
cussed, “What Business Papers Can 
Do To Make Profits for Agencies.” 
Many of the agency executives who 
replied to his inquiry showed much 
interest in having more adequate 
market information from _ business 
papers, as well as information about 
successful advertising experience in 
their publications. 


Selling Business Papers 


Walter Painter, Power Plant En- 
gineering, Chicago, as chairman of 
the education committee, gave an un- 
usually interesting account of what 
is being done to present the business 
paper picture to classes in leading 
colleges and universities. His report 


Fischer, Railway Age, New York. 
Both represent Dotted Line Clubs in 
their respective cities. 

Henry G. Lord, Textile World, New 
York, made his annual report on 
business paper costs, which reflected 
a more normal situation than in re- 
cent years. 


New York, 
committee. 


reported for the 


was supplemented by that of Fred} 


John T. Demott, Sim-| 
mons-Boardman Publishing Company, | 
credit | 


|; Was also presented with a handsome 
desk set, the presentation being made 
by E. R. Shaw. Mr. Willy has been 
in continuous charge of Hotel 
Monthly since he founded it in 1892. 
| The golf tournament resulted in a 
| victory for Don N. Watkins, Steel 
Publications, Inc., Pittsburgh, whose 
low gross won the cup offered by 
ADVERTISING Ack. Low net was cap- 
|tured by George O. Hays, Steel, 
|Cleveland. Other prize winners were 

R. L. Dudley, Gulf Publishing Com- 
| Pany, Houston, Tex., second low net; 
| Merton C. Robbins, Jr., Robbins Pub- 
| lishing Company, third low net; 
| Henry Lee, Simmons - Boardman 
| Publishing Company, best six blind 
| holes; George W. Overton, National 
| Cleaner ¢é& Dyer, New York, most 
| pars; John J. Whelan, House Fur- 
nishing Review, most strokes; Wil- 
liam M. LeBrecht, Boot € Shoe Re- 
corder, New York, best dressed golfer. 

The tennis prize went to Robert P. 
Nixon, Electric Refrigeration News, 
Detroit. 

The exhibits were a feature of the 
convention. Among them was a dis- 
play of approximately 1,000 farm 
papers, of which 700 were from for- 
eign countries. The first issue of the 
“A.B.P. Blue Book,” which contains 
information regarding the editorial 
services of member publications, was 
also distributed at the meeting. 


Mutual System Takes 


Political Programs 


Mutual Broadcasting System has 
announced that it is accepting polit- 
ical advertising before, as well as 
after the party conventions, on a 
commercial basis, payable in ad- 
vance, 

This provision is subject to station 
availability. 


| Floorette for Cloggers 

G. L. Morris Corp., Cleveland, has 
issued an illustrated circular de- 
scribing its “Dance Floorette,” a 
strip of hardwood flooring which 
Saves carpets and floors in homes of 
tap dancers. Suggested retail price 
is $5.95. 


| Gets Rum Siboney 


Siboney Distilling Corporation, 
Philadelphia, producer of Rum Sibo- 
ney, distributed in the United States 
by A. K. Hamilton & Co., New York, 
has named Kenyon & Eckhardt, New 
York. 


Uses “A” Boards 


The Anderson Co., Gary, Ind., has 
released posters on its Vision-Control 
products. These posters, showing 
Ten-Edge wiper blades, are designed 
for “A’’-boards at gasoline service 
stations. 


Names Powell 
Layne & Bowler, Inc., Memphis, 


Raymond Bill, Sales Management, 


Editors, read a paper on “A New 
Deal for Editors,’ in which greater | 
opportunities for more aggressive 
editorial action in the business press 
were outlined. 


Gifts for Willy 


A feature of the meeting was the 
surprise presentation to John Willy, 
publisher of Hotel Monthly, Chi- 
cago, of a scroll commemorating his 


146 years in business publishing. He 


pumps and well strainers, has placed 
its general and trade magazine ad- 


New York, and president of the Na-| vertising with Raymond Powell Co., 
tional Conference of Business Paper) of that city. 


Representatives Move 


Littell-Murray-Barnhill, Ine., col- 
lege _ publication representative, 
has moved to 101 Park Avenue, New 
York. 


Get “Republican” 
Greenfield, O., Daily Republican 


has appointed DeLisser, Boyd & Ter- 
hune as national representatives. 


‘Advertising 


Mysteries” 
of Los Angeles 


: 


. 


\ 


(C1, 


Dr. Jell and Mr. Hyde 


Let’s disguise this real-life advertiser as Dr. Jell, for he actually 
makes a quick-setting pudding. 

Formerly, when Dr. Jell advertised in Los Angeles, he put 
all of his ads in Newspaper X—instead of in The Times where 
most Los Angeles advertisers prefer to advertise. Newspaper 
X is a good newspaper, and it reaches just as many readers 
as does The Times, sometimes more. Yet The Times flatly 
accused Dr. Jell of wasting advertising dollars. 

What grounds had The Times for this bold declaration? 
And why did Dr. Jell’s sales increase immediately he saw his 
error and began placing his ads in The Times? 


The FOURTH dimension of 
this market tells why 


Counting readers’ noses is the old-fashioned way 
of measuring: an advertiser’s audience. Today ad- 
vertisers ask: How many actual buyers will I reach? 

On the basis of this fourth dimension of a sales 
market—purchasing power—The Times provides 
by far the largest single market in Los Angeles. 

This is proved by Dr. Jell’s recent results. As 
soon as this advertiser stopped being a “Mr. Hyde” 
and began using the more resultful and less expen- 
sive columns of The Times, sales went up. 


How The Times reduces Los Angeles advertising costs 


Advertising rates in The Los Angeles Times are 
extremely low. The current line rate is only $.37, 
compared to $.44 and $.65 respectively for the 
two other leading newspapers. And when the pur- 
chasing power of readers is taken into consideration, 
The Times columns are shown to be an even 
greater value to advertisers. 


Purline costs in Los Angeles Trading Area 
excluding all families who have been on relief 


THE TIMES | $0.65 
Newspaper B 1.89 
Newspaper C 1.37 
Newspaper D 1.27 
Newspaper E 1.37 


Are your sales below what they should be in this 
market where retail sales per capita are the world’s 
highest? Can you use local marketing facts of any 
kind? Then write The Times, Los Angeles. Or call 
Williams, Lawrence & Cresmer, New York, Chi- 
cago, Detroit or San Francisco. 


os Anaeles Times 


ONE OF THE WORLD'S GREAT NEWSPAPERS 
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THORP PREDICTS 
FACTORY PRICES 
WILL BE FORCED 


Col. 4) 
ent situation would not be funda- 
mentally changed by this develop- 
ment. 

A third group would require public 
filing of prices to insure fairness. 
This method is being tried in the 
iron and steel industry. Its princi- 
pal drawback is that there is no 


(Continued from Page 1, 


Chartreuse sdtin in a glorious print 
in brilliant red, blue, areen and chalk 
is laced with ties of the material. The 
enormously at the hem. Too 
be out of place on this gown, 
Loretta wears one of the two 
aud cmeralds, Chartreuse sati 


hose 


white 


bracelets 
sandals aid 
in palest belee tone 


of flower design 


skirt 
mary ornaments 
designed by Trene, so 
in diamonds 
gossamer 


legislation to enforce adherence to 
published prices, Dr. Thorp com- 
mented. Also, an offender or viola- 
tor of this plan enjoys an advan- 
tage, while those observing its pro- 
visions are penalized. 

The fourth group would define 
fair competition and eliminate harm- 
ful practices by legislation. Dr. 
Thorp pointed out that the Federal 
Trade Commission’s work involves 
all phases of business management, 
and mentioned the Goodyear case 
where quantity discount was the 
problem at issue. The decision, how- 
ever, affected advertising and sales 
expenses and other costs as well as 
price differentials. 

Dr. Thorp said that the simple 
rules which govern retail sales and | 
the sales of raw materials are im- 


The belt 
flares 
would 


N. WONDER Photoplay delivers buying traffic to department and drug 


stores. Look at the Hollywood fashions on this page 


any one of them 


cnough to inspire every reader who sees these glorious gowns and 


accoutrements in Photoplay’s fashion section to want them and shop 


for them, or things similar in design, in her favorite department store. 


The burning desire to have an article of fashion is created in the hearts 


of Photoplay’s readers through the display 


of new Hollywood styles 


in Photoplay designed by the famous stylists of the screen. 


More often than you may realize, 


screen fashions are the cause for 


millions of dollars to be spent over the counters of the country’s de- 


TH 


LEADING 


measurably complicated when the 
question of quotations on manufac- 
tured items arises, because produc- 
ers not only are forced to establish 
a wide variety of prices depending 
on quality and type but must also 
consider other factors. 

“In addition to selling his prod- 
uct,” Dr. Thorp pointed out, “the 
manufacturer is also selling freight, 
credit, advertising and a variety of 
other things which go into the final 
quotation.” 

Dr. Thorp urged that a new price 
structure be established, based on 
present-day conditions, to enable in- 
dustry to progress. 

“People are thinking more of dis- 
criminatory discounts and treatment 
|than they are about whether prices 
are too high or too low,” he said. 


“It looks very much as if we will 
soon have legislation requiring fac- 
tory-price quotations on many lines 
of merchandise.” 


Raise Tire Prices 


Major tire manufacturers in the 
Akron area have announced price ad- 
vances averaging 10 per cent, effec- 
tive immediately. Simultaneously 
Firestone, Goodyear, General and 
Goodrich made wage increases af- 
fecting 40,000 employes. The price 
action restores retail prices to the 
level of Now 1, 1934. 


Joins Purity Bakeries 


Frank G. Simonds has resigned as 
general sales manager of Freihofer 
Baking Co., Philadelphia, to join 
Purity Bakeries, New York. 


s 


partment stores. 


become sensational selling items, 


run into large figures. 


Orry 
chiffon for Bette Davis, 
Arrow.’ r 


Kelly designs a neglivee of misty gray 
to be worn in “Golden 
The scalloped set-in belt is outlined in 
ilver and silver lace gleams through the billows 


of gray chiffon. Open-toed strap sandals of silver 


sid reveal sheer mist-yray hose 


iy, 
’ Lae 


Helen Taylor has desiaqned this dance dress for 
Margaret Sullavan of white chiffon dotted w ith 
rhinestones. The belt aud nechbond are of net 
embroidered in rhinestones. A fringe of the same 
Stones is worn as a tay ornament and they 
spangle her quaint silk net mittens in stars 


Frequently, styles originated in Hollywood overnight 


upon which profits for these stores 


No wonder department store buyers watch 


the films and Photoplay for new ideas. And particularly Photoplay, 


because through it is conveyed to the most extravagant and spirited- 


spending audience in America, these smart Hollywood styles. 


Photoplay readers shop the world over to find these inspiring clothes 


and accessories and satisfy that longing created within them by the dis- 


play of selected, exclusively designed Hollywood fashions in Photoplay. 


Photoplay reaches the right peop 


CURTIS J. EM, Advertising Manager 


— PHOTOPLAY MAGAZINE 


EXPONENT 


OF HOLLY WO 


le—-why don't you? 


OD 


Announces pitt  * 


for Iceless Freeze; 


An iceless ice cream freezer, an 
electric refrigerator accessory, many. 
factured by Hamilton Beach Co., Ra. 
cine, Wis., will be advertised jp 
American Home, Better Homes ana 
Gardens, Saturday Evening Post, ang 
Woman's Home Companion during 
the summer. 

The freezer is made of cast alum. 
inum and is operated by two motor. 
driven wooden paddles. Lawrence H. 
Selz, Chicago, is the agency. 


Ma Brown on WLS 


The Squire Dingee Co., Chicago, 
launched a 15-minute, three times a 
week program May 4 over WLS on 
behalf of Ma Brown’s Old Fashun’ 
pickles and jam. Hontan Tonka, In. 
dian story-teller, is starred. The pro. 
gram was placed by Mitchell-Faust 
Advertising Co. 


CBS Promotes Brown 


Robert Brown, commercial pro. 
gram manager of WBBM, Chicago, 
has been named Chicago program di- 
rector for Columbia Broadcasting 
System, succeeding Robert Kaufman, 
who has resigned to join a group of 
small midwestern stations. 


Noonan Promoted 


J. Garrett Noonan, Jr., has been 
made local display advertising map. 
ager of The Courier-Journal and 
Times, Louisville, Ky. He has beep 
in the advertising division for 18 
years, 


DeSoto in Dailies 


DeSoto Motor Corporation, De 
troit, advertising for the first time 
in newspapers thfs year, will pro 
mote its airflow model in 475 dailies. 
J. Stirling Getchell, Inc., Detroit, is 
the agency. 


Gets Clipping Account 


Burrelle’s Press Clipping Bureau 
has appointed Albert Frank-Guenther 
Law, New York. Advertising publi- 
cations and general newspapers will 
be used. 


Morley Appointed 


J. Kenfield Morley, formerly sales 
promotion and advertising manager 
of O. D. Jennings & Co., Chicago, has 
been appointed sales promotion man- 
ager of Bell & Howell, Chicago. 


Quix for Mothers 


Two boxes of Quix cleaner and 
water softener will be given every 
mother of a baby born in Canton 
this month, Ohio Builders & Milling, 
Inc., Canton, announced. 


Opens Branch 
Radio Advertising Corporation, 0! 
New York, has opened branch offices 
in Albany, Chicago and Los Angeles 


——— 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 
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-|PHOTOGRAPHIC REVIEW OF THE WEEK 


: MRS. AND MISS ADVERTISING AGENT ENJOYED FOUR A'S CONVENTION TOO 
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apne delegation was in its glory at White Sulphur. Upper left, Mrs. L. L. Shenfield (Pedlar & Third row, left, Mr. and Mrs. Winthrop Hoyt and Mr. and Mrs. Everett Hoyt snapped on the train. _ 
Hoyt bo Mrs. Raymond Rubicam pause in their pursuit of the little white ball. Center, Mrs. Winthrop Next, the famous advertising professor, James W. Young, with Mrs. Young. At right, Charles B. Mc- 
% henasegy one, while Mrs. Henry Eckhardt and Mrs. George H. Sheldon look on admiringly. Right, Cake, New York Mirror, with William H. Weintraub, of Esquire, and Mrs. McCabe, estimate the situa- 

sant foursome made up of Mrs. G. Lynn Sumner, Mrs. Leonard Dreyfuss, her daughter, Mrs. H. A. tion from a point of vantage in the Greenbriar. 

econd row. | Alker, Jr, and Mrs. E. W. Hoyt. Lower left, Maurice H. Needham, Needham, Louis & Brorby, Chicago, talks it over with Harold Greist, 
tughter nf eft, Mrs. Rex Bell and Mrs. William C. D'Arcy enjoy a chat. Next, Miss Charlotte Parry, while Mrs. Greist laughs at one of Herbert S. Gardner's jokes. Next, Francis W. Hatch, of BBDO, Bos- 
Smith (Me E. S. Parry, Geare-Marston, and Mrs. Guy C. Smith. Mrs. F. R. Gamble, Mrs. John E. ton, promenades with Mrs. Hatch. Lower right, John Sterling, of This Week, chats with Felix W. Coste, 
cCall) and Mrs. Shelley Tracy on the links. At right, Graham Patterson, of Farm Journal, with New York manager for D'Arcy Advertising Company, and Mrs. Coste, while waiting for the train to 


Miss Elizabeth Marston. 


pull out of New York for White Sulphur Springs. 
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ADVERTISING AGE 


. . . these Michigan people 
certainly have elephant memories 
for Outdoor Advertising. 9 out of 10 
people* RECALL and 3 out of 4 
people* ACCURATELY DESCRIBE 
outdoor advertisements which 
have impressed them . . . positive 
evidence that you, too, should 
ALWAYS REMEMBER the un- 
forgettable dominance which this 
key medium wields throughout 


Michigan’s Largest Trading Areas. 


WALKER & CO. 


OUTDOOR ADVERTISING 


aX 


*Revealed by Ross Federal Research Corporation in a recent survey 
conducted in Detroit, Grand Rapids, Flint and Saginaw 
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